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Part of Magnificent Pageant at Antwerp Depicting the Growth and History of the Diamond Industry. 
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‘Yesterday's Gift to Tomorrow 


N° period of our history had more charm 
than the days of Old Virginia, when 
living was an art and hospitality something 
more than a passing gesture. 

The spirit of those years, with their leisurely 
graces, has been caught in the Richmond pattern 
of Alvin Solid Silver. It has the timelessness of 
true art, and its appeal will hold throughout fi 
the generations that silver endures. i 

If you would like, we will mail you a leaflet illus- a) 
trating some of the most popular Richmond pieces. At | 
the same time we will send you, without charge, our 
authoritative booklet, “Setting the Table Correctly,” “ "> 
by Oscar of the Waldorf-Astoria. There is no obliga- 


tion; just write us a note. 


















sivttisiisssseesibtssstisesiissstrars 












ALVIN SILVER CO., 20 Maiden Lane, New York 
Also Makers of Alvin Long-Life Plate 


The Richmond 
Pattern of 


A\YVI/N | | 


SOLID SILVER 


(STERLING) 





































































The above advertisement is a reproduction of a full page Alvin advertisement to appear in the October 
issue of the National Geographic Magazine. Such advertisements as the above are regularly appearing 
in the Ladies Home Journal and other leading National Magazines with the result that the Richmond 
Pattern is perhaps the most talked of pattern on the market today. 


si ‘ . as a ia ! 
Advertising creates a demand, don’t miss an opportunity to accommodate your customers wants: 


ALVIN SILVER CO. 


New York Chicago San Francisco 4 
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Reasons Why the South African Market for Silver Plate 
and Plated Ware Is Very Small 





A Report by Trade Commissioner, P. J. Stevenson, Johannesburg, to the 
Department of Commerce 

















South Africa offers a limited market for 
silver plate and plated ware at the best 
of times, but the depression period of the 
past two or three years has cut down the 
normal demand to comparatively limited 
proportions. In the first place, out of the 
one and a half million whites in South 
Africa, the potential purchasers of silver- 
ware and silver plate are largely confined 
to the larger centers, which are few in num- 
ber, widely scattered, and cost to reach. 
There are only six centers in all of South 
Africa with a white population of 20,000 
or over, these being Johannesburg, with 
149,653; Cape Town, with 112,915; Durban, 
with 55,891; Pretoria, with 45,163; Port 
Elizabeth, with 25,940, and East London, 
with 20,340. The business done in Port 
Elizabeth and East London is largely whole- 
sale and there is very little retail trade in 
silver or electroplate excepting in supplying 
country trade in the hinterland served by 
these cities. Further, it must be borne in 
mind that nearly 20 per cent of the white 
population in South Africa live on a very 
low economic scale, which is not much 
higher than that of the native. 

Another very big factor is that the use 
of native servants mitigates against the 
purchase of silverware. In the first place, 
the native is very careless. This is, of 
course, partially due to his lack of knowl- 
edge of values. In addition to subjecting 
such things to hard use, the native servant 
is not to be trusted with valuables, so that 
the danger of losing silver dishes through 
theft is another deterrent. Another impor- 
tant factor, according to an expert observer, 
is the comparatively large transient popu- 
lation. There is a section of the English 
community which always has in mind re- 
turning home. In consequence, they are 
not inclined to invest in silver in South 
Africa, especially as they can buy it far 
more cheaply upon their return. It is true 
that among this class the percentage that 
never return is high, but the desire and 
intention is a powerful psychological factor 
just the same. 

In pre-war days, England had almost a 
monopoly of this class of trade, with the 
exception of some competition from Ger- 
many, and even less from the United States. 
In 1913 out of total imports of £148,177, the 
United Kingdom supplied £128,603, or nearly 
7 per cent. Germany supplied silver plate 
and plated ware valued at £15,821, or about 

7 per cent, while the share of the United 


States was £1,469, or less than 0.1 per cent. 
The small balance was divided among 2] 
other countries. Even during the war period 
sritish manufacturers did not lose their grip 
on this trade. In fact, in 1916 and 1917, 
the British share was greater than pre-war, 
being nearly 99 per cent and 97.5 per cent, 
respectively. By values the British trade in 
1916 was £98,901 out of £100,959 and in 
1917, £66,068 out of £67,751. 

Despite the elimination of German com- 
petition, American silverware and _ plated 
ware did not find an increased market, the 
1916 total being £1,216 and the 1917 £821. 
In 1919, however, the American trade had 
increased slightly to £3,690, although Japan 
had come into the market with imports 
valued at £14,973. In 1920, the Japanese 
imports totaled £23,175, the American 
£14,973, while Germany came back into the 
trade, her total being £6,381. In all three 
cases, however, 1920 marked the peak, as by 
1922 the Japanese trade had declined to £334, 
the German to £4,242 and the American to 
£3,134. The British trade, however, had 
held its own, as may be seen from the fact 
that just over 94 per cent, or £141,291, of 
jthe £150,104 tatal was accredited to the 
United Kingdom, as compared with just 
under 87 per cent in 1913. From present 
indications, Japan has gone entirely out of 
the market to stay, while the trade is tend- 
ing to the pre-war division when the United 
Kingdom held the market with some com- 
petition from Germany and even less from 
the United States. 

British electroplated ware may be said 
to suit the South African trade better than 
any other, partially due to the preference 
for British lines. In spite of this, British 
patterns and designs are sometimes severely 
criticised as being too commonplace. In 
fact, the spurt of German trade after the 
war has been partially attributed by one 
trade authority to a desire to get new styles 
such as were supplied by Luxembourg plate, 
as well as to low prices when these goods 
were bought on a deflated mark basis. 

One drawback has been that the American 
lines handled were disappointing on the 
whole. Promises as to deliveries were not 


kept, while, according to local dealers, the 
average quality was inferior to the British. 
Prices are reported to be higher than those 
of similar British or German lines, due in 
part to the tendency of American manufac- 
turers to change styles as against the British 
inclination to turn out year after year pieces 


from the same dies. Another drawback is 
that English plate, such as “Elkington,” is 
silver soldered, while American lines are 
soft soldered. Native servants will put such 
dishes into the oven with the result that the 
trade is fearful of the American soldering. 
The practical experience of two repre- 
sentatives of American silverplated ware 
may be of interest. Both have advised that 
it was difficult, almost to the point of being 
impossible, for them to get local dealers to 
even look at their samples, much less con- 
sider placing orders. This point of view is 
largely the result of their experience with 
American lines and their entire satisfaction 
with British goods of this class. It must 
be remembered that in the case of such a 
line where the personal element is a large 
factor, British silver and plate has a big 
advantage. In the first place, most of the 
dealers were trained in Great Britain, while 
the bulk of the buying public is of British 
origin or sympathy. This advantage is par- 
ticularly strong in the case of sterling sil- 
ver where the British hall-mark possesses 
both a sentimental as well as an intrinsic 
value that is not present in the case of 
American lines that are stamped “sterling.” 
In the same way, British electroplate of the 
best grades, especially hotel ware, is trusted 
because the marks “A. 1,” “A” or “B” repre- 
sent definite grades and deposits of silver in 
which buyers have implicit confidence. 


Another phase that may be of interest is 
that the jewelry trade through which such 
goods are primarily distributed has been 
hard hit by overstocks or perhaps it would 
be more accurate to say under-consumption. 
The public as a whole has not been in a 
position to purchase such luxuries and as a 
result many dealers have gone insolvent, or 
bankrupt. In Johannesburg, for example, it 
is said that there are only four or five 
really solvent jewelers out of the 100 listed 
in the local directory. While the banks have 
supported and kept afloat many of these 
firms, the recent insolvency of a large 
jeweler has shaken confidence in the credit 
of other firms so supported. The situation 
in other centers is not believed to be sub- 
stantially better. 

The bulk of the local trade is handled 
direct between manufacturers and local re- 
tailers, both jewelry and department stores, 
although wholesalers also operate on a fairly 
large scale. Manufacturers’ agents act as 
salesmen on a commission basis for the prin- 
cipal manufacturers selling in South Africa, 
although agencies have also been given in 
one or two cases to wholesalers and retail- 
ers. One large British manufacturing firm 
has its own retail shop as its policy in other 
markets, while another British firm of 
manufacturers maintains a wholesale show- 
room in Cape Town. In general, it may be 
said that the firms having depot stocks or 
that appoint sole agents amongst merchants 
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are largely interested in supplying the hotel 
trade and that stocks are carried for meet- 
ing the current needs of that trade. Those 
frms that are not largely interested in that 
class of trade operate through local manu- 
facturers’ agents. Such agents carry am- 
ple ranges from which they sell to importers 
and dealers in the principal centers. 
In conclusion, it may be said that the op- 
unity for American manufacturers to 
expand their trade in this class of goods 
does not appear bright or hopeful. It is 
doubtful whether the amount of business 
that could be obtained would warrant any 
special efforts or expenditure such as the 
sending out of a salesman or representative. 
The cost would be out of all proportion to 
the results in practically every case. The 
appointment of a local manufacturers’ agent 
or the placing of the agency in the hands 
of an American export commission house 
operating in this territory would be the 
logical course to pursue in order to get the 
small amount of business offering at the 
present time or that would be available un- 
der normal conditions. 








A Fish Story with Evidence to 
Prove It 





ISH stories in general are taken with a 
grain of salt and a few derisive guf- 
faws, but Aaron Cohn, Conrad building, 18 
W. 7th St., Cincinnati, ‘O., has photographic 
evidence and also evidence of .a man with 
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THE PHOTOGRAPH WHICH CORROBORATES THE 
FISH STORY 


whom he fished for the stories he told to 
members and salesmen of his firm. 

Mr. Cohn with Frank Allen, Orlando, 
» went fishing at Fort Meyers, Fla., and 
¥ caught no less than five large tarpon. 
be of the five tarpon weighed 175 pounds 

it was only natural that Mr. Cohn 

oh 1S companion should have their catch 
otographed. 

fish from tip to tip is longer than Mr. 

Flor} a high, Mr. Cohn travels through 

fale in making his rounds for the jewelry 
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Anent the Machine-Made 


ARE we on the eve of producing truly 

artistic industrial objects by machine? 
The inquiry is brought to the front by the 
arrival of W. G. Paulson Townsend’s “Mod- 
ern Decorative Art in England,” just off the 
press. The author holds the office of Ex- 
aminer of Art Subjects to the Board of 
Education in England. Unfortunately his 
series of volumes (the first only of which 
is published) is dedicated only to “Woven 
and Printed Fabrics,” so does not get close 
enough to the metal-worker to satisfy him. 
We have heard several times about the fine 
work that the new British Institute of In- 
dustrial Arts is doing for the advancement 
of that field of activities. Some of the out- 
come of this work is to be found in the prod- 
ucts seen in the displays of the American 
decorators’ shops and even in some depart- 
ment stores, proving a great advancement in 
those decorative examples of the British 
arts and. crafts workers emanating from the 
machine. Acknowledgment has to be made 
that much of this improvement in refinement 
is due to William Morris and his followers, 
Walter Crane, L. F, Day, etc. with their 
self-sacrificing labors. Author Townsend 
has reached a high stage of enthusiasm as 
to the great future awaiting the machine- 
made productions (pity they are not includ- 
ing the metal objects). He says: 

“The appeal which good hand-made work 
makes to the instinctively artistic individual 
is natural, human and healthy; but for 
economic considerations there certainly must 
be machine-made articles in which decora- 
tive art is a most vital quality. Yet curious 
sentiments and the perverted sense of value 
between hand-made and machine-made arti- 
cles in general runs through all our life and 
keeps our minds divorced from reasonable 
thinking. Until we value things for the de- 
light they give in fulfilling the purpose for 
which they were made, rather than for the 
envy they excite, we shall not even be on 
the road to a perfect world. Many of us 
hug the chains which bind us to conven- 
tions, fearing to give expression to our views 
in case we become conspicuous, and conse- 
quently we appear to be content to sacrifice 
indefinitely our individual interests and com- 
forts, merely accepting what we are told is 
the right thing, although convinced that it is 
not satisfactory or pleasing to us. There is 
no reason why a machine-made article should 
not be as good in design and as well pro- 
duced in its own way as a hand-made article, 
provided it shows quite frankly that it is 
sound and skilfully made.” 

Certainly all this is sound logic, and the 
“dear public” as well as the manufacturer 
will be equally pleased if truly artistic as 
well as useful objects can be turned out in 
the multitude by the machine, so we all, poor 
as well as rich may be surrounded by arti- 
cles lovely in the sight as well as practical 
in use. The trouble has been that was not 
the case. The metal-worker has had the 
advantage that his lathe can duplicate all 
the lovely forms which Greek, Etruscan, or 
Roman metal workers turned out by hand. 
And form is half the quality entering into 
the metal-workers’ product. The outcry 
coming from the art world raging against 
the machine-made objects has been concern- 
ing execrable decoration. But if the textile 
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» arts are obtaining a high grade of talented 


work in design created for the machine pro- 
duction, maybe we are entering into a 
glimpse of lovely possibilities in machine- 
made metal work. Unfortunately we have 
no British Institute of Industrial Art, no 
British Board of Trade, Board of Education, 
or other government aided art classes to 
bring out that American talent which un- 
doubtedly exists, though latent for the most 
part. Our art impulse has to find excite- 
ment from public-spirited citizens and man- 
ufacturers. 

Now, if the designer can conceive articles 
of both beauty in form and decoration which 
the limitations of the machine can compass, 
that is a great step. American talent lies 
very prominent in mechanical invention. If 
we can direct (by prizes or other stimula- 
tion) the mechanical genius to perfect our 
metal-working machines to enlarge their art- 
working capabilities, we shall be getting 
within measurable distance of beauty in the 
utilities that are machine-made. And our 
great population can then be surrounded with 
lovely accessories as were those who dwelt 
in the classic days of Athens and Rome. 

Perhaps our manufacturers might well - 
turn their next activities to stimulating the 
mechanical genius in the sphere of art-metal 
working machinery; thus meeting the de- 
signer half way. CLEMENT W. CouMBE. 











The Austrian Republic’s Platinum 
Punchmark Laws 


RECENT issue of Deutsche Gold- 
schmiede-Zeitung contains a lengthy 
report concerning the legal marking of arti- 
cles of platinum or in part of such. We ap- 
pend several facts that should interest the 
jewelry trade in general in this country as 
possible lines for use in our own legislation. 
“The law regulating platinum punch- 
marks of so-called utensils (Gerathe) calls 
for their containing 950-thousandth parts 
fine metal, inclusive of solder in their indi- 
vidual parts. 

“That the platinum utensils made for ex- 
port beyond the customs border can be of 
any kind of content whatever. 

“The fineness of the platinum utensils is to 
be denoted by the figures 950. The impres- 
sion of the figures as to fineness is a re- 
sponsibility of the party. 

“The parts that are false, insofar as they 
are not recognizable, are to be provided with 
the words ‘Metal’ or ‘False.’ Are such parts 
not possible of marking false, they must not 
be either gilded or silvered. 

“Articles that are not genuine must not 
be plated with platinum so thick that the 
scratch test is hindered. * * * The at- 
taching of platinum decoration to articles 
similar to platinum is not permitted.” 











R. A. Hubbard, 91 years old, a veteran of 
the Civil War and the oldest jewelry and 
watch repairman still practicing his pro- 
fession in Pennsylvania, has announced that 
he will retire from the business at New 
Castle, Pa. He has conducted a jewelry 
store at the present location for 28 years. 
He took up the jewelry business as his life 
work 60 years ago, just after the close of 
the Civil War. 
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Some Reasons Why Contracts With Your Employes 
Should Be in Writing* 





By Elton J. Buckley 














VERY great degree of misapprehension 
exists among employes, and among 
employers as well, as to the law of employ- 
ment contracts. Employes, for instance, if 
they are employed at $5,000 per year, believe 
that that puts their employment on a yearly 
basis and that they practically have a year’s 
contract, with a requirement read into it 
that a year’s notice must be given to termi- 
nate the relation. There is not the slightest 
foundation for this belief, as I shall point 
out. 

Another popular delusion among employes 
is that if an employe really has a year's 
contract and is discharged, say, at the end 
of three months, he has a good‘claim for 
nine months’ salary and can loaf for that 
length of time. This idea is just as baseless 
as the other. 

The first question naturally arises where 
there is no written contract. I have al- 
ways believed in and advised making a writ- 
ten contract with every worthwhile employe. 
To be sure, you can’t compel him to work 
for you, even under a contract, if he doesn’t 
want to, unless he is some rare and special 
sort of employe like Caruso or Steinmetz, 
of the General Electric Co. But a good 
many employes will regard a written con- 
tract much more carefully than the indefinite 
arrangement which covers the relation be- 
tween most employers and employes. 

Most employers refuse to make written 
contracts with their employes because they 
think they will in some way prevent their 
discharge if occasion arises. This is not in 
any large measure true. Every employment 
contract should contain a provision binding 
the employe to furnish services “satisfac- 
tory to the employer.” Even outside of 
this, the employe is supposed to be com- 
petent to fill the position he is taking; if 
he proves not to be, he can be discharged 
regardless of the contract. And he can be 
discharged for misconduct and other infrac- 
tions. In other words, the employer parts 
with very little of his right of discharge 
when he signs a (properly drawn) employ- 
ment contract. 

If there is a written contract, it should 
cover all phases of the relations and leave 
nothing to conjecture. But suppose there 
isn't any written contract, what is the legal 
status of the parties? In the first place, in 
this country, the simple fact that a man is 
hired at a weekly or a monthly or a yearly 
salary doesn't mean that he has a week’s, 
or a month's, or a year’s contract. It 
merely fixes the rate at which he is to work. 

weight of authority in this country is 
that Where nothing is said between the 
parties when the hiring is done, it is a hiring 
at will, no matter what the salary basis, 
and either party can terminate it at any time. 

California is about the only State which 
enforces a contrary rule; there a contract 
at $5,000 a year would be a year’s contract. 

The rule also has some other exceptions. 
There may be evidence in the case which 
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would show that the parties contemplated. 


that the relation should last at least a year 
or at least a month, as the case may be. 
The law isn’t quite settled on this point. 
For instance, in an Illinois case and some 
cases in other States it was held that when 
a man was hired at so much a month there 
was an implication that he was to keep his 
job at least one month. This would not, 
however, apply to hiring at so much a year. 
Under the weight of authority in this coun- 
try (in England and Canada the rule is 
different) the employing of a man at so 
much per year does not give him a yearly 
contract unless there are circumstances in 
the case which clearly show an intention by 
both parties that a year’s contract was in- 
tended. 

Where there is nothing to show a con- 
tract for any definite term, and the hiring 
is therefore one at will, neither party is 
obliged to give the other any notice at all, 
though common courtesy would always con- 
strain that notice be given. A written con- 
tract would of course always provide for so 
much notice. 

Now about the duty of the employe after 
wrongful discharge. The principle which it 
perhaps most firmly settled in the law of 
employment contracts is that it is the em- 
ploye’s duty to seek for other employment 
at once. He can’t intentionally loaf one 
hour. If he secures other employment he 
must credit the salary it pays him on ac- 
count of his claim against his former em- 
ployer. If he could have secured other em- 
ployment, but did not, he must credit what 
he could have made against his claim. ~The 
law requires him to minimize the damage 
as much as he can reasonably do it. 

I don’t mean that if a man is employed as 
purchasing agent at $10,000 a year and is 
wrongfully discharged before his time, he is 
required to minimize his damages by taking 
a job as bell boy, or bookkeeper or salesman. 
He is not bound to take employment of 
any other class than that of which he was 
unjustly deprived. Nor is he obliged to take 
even that’ if it involves making a contract 
for more than the unexpired portion of his 
first contract. Nor to take employment in 
a different place. If however, the day after 
he was discharged an employe was offered 
another job at the same salary in the same 
town and for the same period, his damages 
are gone, for he has been put in a position 
where he won't or needn’t sustain any. 








lire was discovered one morning recently 
in the rear of the George FE. Polsky’s jewel- 
ry store at 21 S. Main St., Asbury Park, 
N. J. An alarm was turned in to the West 
Grove fire department from box 15. The 
rear of the jewelry store, in which was 
housed the repairing department, was con- 
siderably damaged and the tenants were 
forced to leave the second story of the 
building. The flames spread through a par- 
tition into a cigar store at 23 S. Main St., 
where the damage was by water. 


CIRCULAR 


61 


Manual Training and Arts and Crafts 





soHN OUGH has been said about the arts 
and crafts movement since its incep- 
tion to run the entire gamut of human opin- 
ion. But there is one phase of its influence 
about which very little has been said, and 
that is the vitalizing influence it has had 
upon manual training in our public schools. 
And if it had done nothing but exert this 
influence, that alone would be sufficient rea- 
son for its existence. At the present time 
the principles of the arts and crafts are be- 
ing spread throughout the land through the 
medium of manual training more rapidly and 
surely than would ever be possible by the 
supporters of the arts and crafts alone. 

“To realize fully the influence that the arts 
and crafts movement has had upon manual 
training, we must know a little of the type 
of work in manual training before it felt the 
influence of the arts and crafts: The first 
manual training problems shown in this 
country were at the Centennial in 1876; they 
were sent here from Russia, and consisted 
largely of the common joints used in car- 
pentry, and consequently were totally devoid 
of any artistic element whatever. The adop- 
tion of this system into our schools was the 
beginning of real manual training in this 
country. * * * Next came the Swedish 
sloyd, * * * But still the problems were 
devoid of any art interest. * * * It is 
through the direct influence of the arts and 
crafts that educators now realize the edu- 
cative value there is in design through the 
necessary thinking required to produce a de- 
sign that has embodied in it the require- 
ments and limitations of use, process, and 
material. Where the shops and the design 
class have no vital connection, a student can 
design things that are impossible of execu- 
tion, and they are accepted provided they 
look well on paper. But where the arts and 
crafts principle is in force, where the de- 
signer and the teacher have a_ working 
knowledge of the processes and material 
involved, and the things designed are made 
in the shops, there we get a directness and 
simplicity of design that is entirely different 
from the incongruous objects that are pro- 
duced in the classes where the teacher is 
strong on art (so called), but whose knowl- 
edge of structure and materials is weak, or 
in classes of the teacher whose knowledge 
of design is limited to the ornament that he 
copies and applies promiscuously. 

“Through design we appeal to the interests 
of the student; this develops the much de- 
sired active and creative attitude in the stu- 
dent, instead of the dormant receptive atti- 
tude. Through it we get a definite reaction 
that is a pleasure to the student and an in- 
spiration to the teacher. 

“Since the adoption of manual training 
into the schools of this country, we have 
been informed upon its educational values, 
later of its ethical and industrial values, but 
the arts and crafts movement has showed to 
us its art and its social values. It has given 
to manual training artistic appreciation and 
higher ideals, and the unification of struc- 
ture and decoration that we find in the pro- 
gressive manual training shop of today. 
John Quincy Adams said, ‘The purpose of 
art is to idealize work,’ and that is what we 
find in the manual training shops that keep 
the principles of the arts and crafts in view.” 
—ARrTHUR F. PAYNE. 
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30th Anniversary Diamond Special 





One of the leading surprise 
offers to celebrate the 30th 
Anniwersary of the makers 
of Deltah Pearls. It will 
be a landslide for Deltah 
this Fall! Prepare now! 


Optional with Heller Hope 
Sapphire or Heller Hope 
Ruby mounted in place of 
Diamond. Order as “Sap. 
phire Anniversary Special” 
or “Ruby — Anniversary 
Special.” 


Te 
RGR NALACAENT 
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An\ Unparalleled Value On 
Which We Eliminate Our 


Profits To Increase Yours 


Regular 
Value 


18 inches $32.50 
24 inches 35.00 
30 inches 37.50 
Order from your wholesaler 
or send order with whole- 
saler’s name to L. Heller & 


Son, Inc., 358—5th Ave., N. Y. 


Special 
Anniversary 
Price 


$22.50 
25.00 
27.90 
Above Prices 


Subject to 
Catalog Discount 


This display in Colors 
comes with Each Necklace 
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Canadian Imports of Clocks, Watches, Jewelry, Gems and Kindred Lines DIAMOND MINES ACTIVE 
Toronto, Can., Sept. 7—The monthly report of the trade of Canada for June gives sae ov ss may ge eaec ne a 
the value of imports for home consumption in the jewelry and allied trades as follows: of Year More than Vouble the Lo 
Three Months for the Whole Year of 1922—Short- 
Month of June Ending June age of Native Labor in 
ae ae rn Gold Mi 
1922 1923 1922 1923 ° ines ; 
Dollars Dollars Dollars Dollars WaAsuincTon, D. C., Sept. 8.—Business 
SN sinh osu déae eaeniey kata United Kingdom .... 1,169 3,649 4,352 7,738 conditions in South Africa during August 
United States ...... 26,131 we —- —— remained practically unchanged according 
vnc reseeanere = 19.877 1632 $0995 to cable advices to the Department of Com- 
OE caress stacy sdaenic, +. “eiabietet > aescaa 1 merce. Money is a little easier, and com- 
Netherlands ........ 9,332 15 23,015 1,003 mercial failures decreased. A policy of con- 
SWHSCTIONG. 65:0 60000 pais ahacnle 231 111 servative buying is being observed by the 
“r countries .. .. g 1873 81 4,873 " bin ‘ - . 
aemadiatemaian pe... _— mines. Building operations are temporarily 
ND iets 37,135 $4,665 109,335 145,563_~—« Slack. No fluctuation was noted in the cost 
of living index. Unemployment is still in 
SIRE Peter ey erties United Kingdom .... 426 396 1,107 1,444 evidence, and the government is offering 
United States ...... 1,752 521 3,878 1,871 work to white labor. 
ar teseete eee ees toteee i i 69 Be Pa According to the returns of the Transvaal 
SOCISEM ob iccecnee Pers ere i paeanrate , P » 
Switzerland ........ 4,117 5,505 7,998 19,713 Chamber of Mines, the production of gold 
Other countries ..... penne! 1,137 434 1,256 during July was 754,306 fine ounces, as 
—_——- ——— against 755,309 fine ounces in June, a de- 
Total eoeenreere 6,295 9,831 13,486 40,373 crease of 1,003 ounces, At 89s. 3d. an 
ounce, the value of July’s output was de- 
Watch cases and parts thereof, finished United Kingdom .... 12 259 524 308 clared at £3,366,092, an increase of £60,501 
i MENGE g00inonseKaWeseesne swans an er ae 15,150 — 37,672 over June, due to a rise of 2s, 3d. ak onnen 
Switzerland ........ 2,523 5,561 6,272 13,145 in the price of gold. : 
Other countries ... sinesce petey aaah ay At the end of July 166,443 natives were 
: - —-—— -———~ employed in the gold mines, a reduction of 
Potato .eeeerees __7,355 20,970 18,974 51,1254 499 or more than 2% per cent, from the 
EER Sere United Kingdom .... 10,228 17,314 —-26,421.~«=«44,877.-«CNumber employed at the end of June, and 
— . United States ...... 35,166 44,887 112,292 180,549 16,540, or about 10 per cent, less than the 
Czecho-Slovakia ..... 10,613 6,371 27,267 20,580 number employed at the end of February. 
SE keer tance 1,337 8,869 6,035 13,450 The shortage of native labor is keenly felt. 
SS ORE ae 1,211 2,646 1,985 4,266 Fie: velen ob saan mented hel 
Other countries ..... 1,239 5,759 6,916 9,269 ~iies onds produced during 
aiid. dala the six months ended June 30 is placed at 
NG cisions 59,794 85,846 180,916 272,991 more than £2,000,000, or double the total for 
eee Ee ee the whole of last year. 
Flectro-plated ware and gilt ware,n.o.p. United Kingdom .... 31,384 49,053 65,311 -—-99,026 Since the recent merger by the _South 
United States ...... 10,962 9,224 30,195 33,861 African Iron and Steel Corporation of 
— ool alae ye ae os a South African iron and steel interests it 
ther countries ..... : ’ pi , has been decided to expend £500,000 on the 
NN decisis 42,824 59,783 96,422 134,603 | Vereeniging and Newcastle plants. It is 
cia hoped that these additions will increase the 
Sterling or other cilverware, n,o.p..... United Kingdom .... 20,123 22,948 -—«-37,512-~—«43,737.-«Output of the company to the minimum of 
United States ...... 3,115 6,187 8,887 14,744 50,000 tons of steel per annum and enable 
France ...0..06- 000s 31 142 535 157. it to secure the government bounty of 15s. 
\4 a ¢ . . . 
Netherlands steeeees 375 672 2,859 2,455 a ton for steel produced within the Union 
Other countries ..... Bere 286 18 303 f 
rom local ores. 
ve . During August a slump was experienced 
NN cis dscns 3, 30,23 49,811 61,396 . ; , > 
sous ies — ce in ostrich feathers, sales being the smallest 
ey See! and prices the lowest in many months. The 
Manufactures of gold silver, n.o.p. United Kingdom .... 2,253 4,079 4,416 9,134 rec 
ifactures of gold and silver, n. 0. p a nat when 504? 6,503 12,603 17,226 new wool season, beginning in September 
po ree 1,198 424 1,569 710 and lastirg until May, is opening up slowly. 
Netherlands seee rer eesees ive eae mies Supplies are small, with prices firm at about 
Other ccuntries ..... 76 646 131 696 the rates prevailing in April, the close of 
ee ee ae last season. 
OD so iiuiteivess 2,669 11,652 18,719 27,766 
os : Atlanta, Ga., has a new wholesale jewelry 
Precious stones and imitations thereof, nut United Kingdom .... 4,305 1.892 Spr ae firm, the Wynne Jewelry Co., which has 
— or set, and pearls and imi- United States .....+. 5,228 yee 11,652 16,64 just moved to the city from Griffin, Ga., 
|_ a C RR.0 a a ae ee Czecho-Slevakia .... 4.244 720 3,241 770 ~ 2 
. “SRereree 3,040 7,241 ~=«'14,451 23,824 and secured a suite of offices on the sixth 
GOMER ccvcicimen. “vases 819 241 2,987 floor of the Gould building. According to 
Italy ceeeeeseeereee er ‘sane 6 a sane M. D. Wynne, president of the new concern, 
Netherlands wesss 1! "503. wes 958 stan, the company moved its headquarters from 
Switzeland ........ 761 422 4,377 1,209 Griffin to Atlanta because that city was 
Other ccuntries ..... 15 135 15 115 more centrally located and better known 
awcmeneiiae: —cetammeeaial — silestetinaen than Griffin. The business was started in 
sia cnncs 16,747  23,€29 $2,263 ~—- 69,092 _-~—s- Griffin some four years ago. Last year Mr. 
—- —— -——- —-—— Wynne was elected president of the Wynne 
Bicmonds, uneet ........ scaaveuetl United Kingdom .... 21.191 66,940 147,117 206,396 Jewelry Co., and after careful investigation 
United eee 5,391 2,584 6,138 . 2.847 of the cities in the south he finally selected 
pe ee ee 19,650 79.232 60,896 207,801 P 
ee pao 636 en 4671 Atlanta as his future headquarters, located 
Netherlands ....... . 36,354 61,876 138,840 155,833 a suite of rooms within a few minutes of 
Switzerland .......6. seers doweine re -++s++ Five Points, in the heart of the city, and 
Other ccuntries ..... errr aciaet rear eases moved in. The concern moved into its 


ee 82,586 211,318 382,991 577,548 Atlanta offices the middle of July. 
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The News from England 








Thieves 


Opening of Brighton Diamond Market Postponed Until November—Expert 
Rob London Jewelers—London Gem Dealer 
Arraigned on Larceny Charge—“Mystery Stone” 

Purchased by Hatton Garden Dealer 

















Loxnon, Aug. 28.—After six years’ work 
the huge barrage on the Vaal River with 
which the demand of the Rand gold mines 
jor a continuous water supply is assured 
has been completed. The river barrage 
was opened recently. It is easily the 
biggest scheme of its kind ever attempted 
in connection with the successful develop- 
ment of gold mining areas. Within a sur- 
face area of six square miles is contained 
13,500,000,000 gallons of water. A lake, 40 
miles in length has been formed by check- 
ing the Vaal River near Vereeniging. The 
intake is at this place. From there the 
water is pumped to Zwartkopjes from where 
it travels to Johannesburg through its 54 
miles of pipes. There are 36 sluice gates 
in the barrage each 25 feet high and 32 feet 
wide, And there are 35 piers each eight 
feet thick and 34 feet high with a length 
of 55 feet from the foundations. 
1K * * 
When H. L. Brown & Co., the Regent 
street jewelers placed in their windows the 
large notices: Stock Must Be Cleared! they 
did not anticipate that expert cracksmen 
would take the hint and make the necessary 
clearances of jewelry. But they did. Irom 
behind the big placards around $10,000 
worth of articles were taken over night the 
haul including 150 gold rings, 100 gold 
bangles, 50 gold pendants, 100 gold brooches, 
5 diamond and black silk armlets, 25 gold 
wrist watches, 50 gold watches, 60 pairs 
gold sleeve links, 20 gold alberts, 12 silver 
watches and a quantity of table silver, 
hallenge cups and various silver ornaments. 
Messrs. Brown say that every article was 
faintly scratched with one or more of the 
following letters: B, A, L,. X, I, H, G, F, 
E, D, C, and $750 reward is being offered 
for information leading to recovery of the 
jewelry. The Regent street store forms 
part of premises earmarked for demolition. 
"ats above the store had been vacated and 
the work of demolishing had just been 
started. This was the reason the jewelers 
had to shift their stock. The jewel thieves 
effected an entrance to a nearby passage, 
lmbed a flight of stairs, and went down 
passages to the flat above the shop. They 
bored a hole through the floor through 
which they were enabled to lower them- 
‘elves and clear the jewelry display-window 
how cases and shelves. The most valuable 
ems were locked in a safe and were not 
touched by the intruders. 
* 


_liatton Garden was well represented at 
OW St. the other day when Samuel Gilbert, 
sem dealer of London, appeared before the 
magistrate io answer charges of stealing 
‘id obtaining by false pretense various 
— of jewelry from Hatton Garden gem 
Vealers, As stated in THE JEWELERS’ Cir- 
“LAR the other week Gilbert was arrested 
) Wireless and brought back from Monte 
Video to London, a distance of 12,000 miles, 





by Bow St. detectives. Harry Harris, 
jeweler, and Barnard Abrahamson, dia- 
mond merchant, both of “The Garden” 
were, according to the prosecution, vic- 
timized by Gilbert, who is a short well-pre- 
served man of considerable talents and 
pleasing address. Detailing the facts of the 
case, the prosecutor said Gilbert took out 
passports for France, Belgium, Germany 
and the Argentine. Harris said he was a 
jeweler selling goods to other jewelers and 
for other firms as well as himself. He met 
Gilbert in the “Diamond Merchants’ Cafe” 
in Hatton Garden and the former said he 
wanted some diamond earrings of a par- 
ticular kind for a customer. Harris pro- 
duced a pair for the price of which was 
$625 and allowed Gilbert to take, them away 
for an hour to show his customer. He had 
had previous transactions with Gilbert, he 
said, but this time he saw neither the ear- 
rings or the money. Abrahamson, whole- 
sale jeweler, also met Gilbert at the well- 
known gem merchants’ rendezvous, the 
“Diamond Merchants’ Cafe,” and he let him 
have some samples of jewelry “On ap- 
proval.” The samples were returned and 
he then took a number of platinum and gold 
watches to show a “prospect” in Regent St. 
These were not returned. Gilbert’s land- 
lady testified that when he left he borrowed 
$500 from her leaving as “security” his 
trunk containing considerable “jewelry.” 
Later the trunk was opened and found to 
contain “rubbish” worth about $20. Gilbert 
was committed to trial and bail was refused. 
Detective-Sergeant Muggridge who arrested 
the merchant in South America stated that 
Gilhert said to him: It is all a lot of lies 
and | will prove it in London, 
* K * 


A description of the diamonds reported 
to have been stolen from Mme. de Gainza, 
the wife of the principal proprietor of the 
\rgentine newspaper La Prensa, who is 
holiday making at Deauville, the fashionable 
and exclusive Irench coast resort, has been 
received here. According to the Paris 
police the jewels are valued at $168,750. 


* > 


The 44 carat diamond nicknamed the 
“mystery stone” that was purchased by 
Nathan, the Hatton Garden dealer, three 
vears ago, and withdrawn from auction last 
‘all at $10,000, has been sold, it is under- 
stood, to a Harrogate jeweler. The jeweler, 
it seems, accidently overheard a conversa- 
tion regarding the gem while seated in a 
Strasbourg cafe. Another buyer was after 
the gem which the Harrogate jeweler had 
wanted to buy for some time. A race back 
from Strasbourg to France and from there 
to London ensued. The English jeweler 
won by a short head and after two hours’ 
negotiation the gem became his. The price 
paid is not recorded at this time. The dia- 
mond, it is believed, originally came from 
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India. It is of a yellowish tint and weighs 
only five-eighths of a carat less than the 
famous Hope diamond. 





Lonpon, Sept. 1—The last number of 
the official Bulletin circulated by the British 
Consular offices carried the following in 
connection with silverware, jewelry, etc. 

Stainless Silver—With reference to the 
notice which appeared in the Bulletin for 
May, 1923, (p. 318), regarding the produc- 
tion of a new stainless sterling silver, there 
is still another new alloy which is stated to 
be absolutely stainless. It has. undergone 
severe tests and has been accepted by one 
of the oldest and most reputable of non- 
ferrous metal manufacturers (W. Galli- 
more & Sons, of Arundel Mills, Sheffield), 
who, although not the inventors, are putting 
it on the market under the name “Gallimore 
Stainless.” Spoons and forks made of this 
new alloy are stated to have resisted all 
stains and retained their polish after months 
of severe use. Lemon juice, salad dressings, 
vegetables, vinegar, etc., have no staining 
action whatever on this metal. 

A quickened demand is noticed for articles 
made of stainless silver, and the early 
prejudices appear to be breaking down. 
It might be mentioned that this new alloy 
cannot be deposited by the usual electro- 
plating methods. 

x * * 

Jewelry.—Although general conditions in 
the jewelry and allied trades remain quiet, 
the diamond market is showing some move- 
ment. Small sized brilliants and good 
quality brilliants ranging from one and one- 
half to about three carats are in demand. 
Generally speaking there is good reason to 
feel that the steady progress in the diamond 
trade is a guarantee of its once more reach- 
ing a firm basis. 

* * nA 

It is understood that the Government 
have decided to guarantee £150,000 under 
certain conditions to enable the Brighton 
Diamond Cutting Works to reopen. Steps 
are being taken to prepare a formal agree- 
ment, and as the interests of ex-Service 
men are involved, it is hoped no time will 
be lost in its completion. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended Sept. 8, 1923 
The U. 


Gold bars exchanged fer gold coins... 


S. Assay Office reports: 

$914,138.60 
Gold bars paid depositors... 74,297.00 
Total $988,435.60 


Of this the gold bars exchanged for gold 
coin are reported as follows: 


Date Exchanges 
Es cer ocireeaeats'enaawesowsed $350,014.02 
ee ee 149,744.81 
a a ee 176,338.81 
RE Peet hal ben panies 180,559.93 
Se ee eee ee eT Le Te ee eee tee Te 57,481.03 

PONS, 6b Roma habanero ees $914,138.60 








J. S. Esely, a jeweler at Marysville, O., 
has purchased Mrs. John R. Taylor’s resi- 
dence property on W. 6th St., now occupied 
by Luther Liggett and family. Mr. Esely 
will repair the dwelling he purchased, mak- 
ing it modern in every way. 
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A French made pearl of 
delicate hues and rich 
brilliant lustre. 


With white gold filigree clasp 


In grey velvet jewel case cabinet 
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Sumatra Pearls 


(Indestructible Quality) 


& I 5—24-inch length graduated 
Standard Selling Price 


$25.00 


Consult Your 
Wholesaler 
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Increase in Jewelry Sales Shown by Larger Tax Returns 





Revenue Department Figures Indicate Sales of $405,746,219 for Year Ended 
May 31, as Against $390,289,300 for Fiscal Year 1922—Month of June 
Shows Increase in Business of $5,455,562. 














| haem 


Wasuincton, D. C.—Retail sales of 
jewelry in the year ended May 31 totaled 
$405,746,219, an increase of slightly above 
nine per cent as compared to sales in the 
preceding year amounting to $390,289,300.20, 
reckoned on the Bureau of Internal Reve- 
nue’s report on the five per cent excise tax 
collections for the fiscal year ended June 30. 
The Bureau’s report for the fiscal year 
covers the sales year ended with May, as 
tax returns on sales in any one month are 
not made until the following month. The 
increase in the sales of jewelry, watches, 
clocks, opera glasses, etc., over the preced- 
ing year totaled $35,456,918.80, or slightly 
over 9 per cent. ; 

Excise tax collected on jewelry during 
the fiscal year ended June 30 totaled $20,- 
287,310.95, a gain of 3.95 per cent over col- 
lections in the fiscal year ended June 30, 
1922, which amounted to $19,514,465.01. 
The five per cent tax is collected on all 


| jewelry, real and imitation pearls, precious 


and semi-precious stones and _ imitations 
thereof, articles made of, or ornamented, 


| mounted or fitted with, precious metals or 


imitation thereof or ivory (not including 
surgical instruments, eyeglasses and specta- 
cles); watches, clocks, opera glasses, lorg- 
nettes, marine glasses, field glasses and 
binoculars, when sold by or for a dealer or 
his estate for consumption or use. The tax 
ison the price for which so sold. 

Sales of jewelry in June amounted to 
$30,995,813.80, as compared to $25,540,251.40 
in June, 1922, computed on excise tax col- 
lections in July amounting to $1,549,790.69 
as compared to $1,277,012.57 collected in 


| July, 1922, an increase in sales of $5,455,- 


56240 and in tax collected of $272,778.12. 








Artistic Jewelry Design and Jewelry Making 
Taught in the New York Evening 
High School 
How many of the New York manutac- 
turers who employ designers know that the 
city of New York spends annually a consid- 


| ¢table sum for the maintenance of a class in 
| Jewelry design, where both the apprentice 


and the advanced worker may receive in- 
‘truction which is of real value to them in 
their work? 

The course, which is free, and which is 
open to those employed in the jewelry trade 
who have shown ability in free hand draw- 
"8, embraces such subjects as the principles 
ot design and the making of jewelry, and 

mered metal work along artistic lines. 
It gives the Student instruction in the vari 
ry ene employed in the manufacture 
i nd wrought jewelry, including model- 

& carving, chasing and the various proc- 
8s of applying enamel. The course is 
rer on the fact that a knowledge of 
fy “vd making is a requisite to the success- 

Signer, 

“anufacturers are urged to co-operate 

€ movement by pointing out to their 


employees the benefits which may be at- 
tained by participation in this course. The 
movement has been in existence for about 15 
years and is sponsored by some of the well 
known jewelers of the city. 

An annual award, in the form of a gold 
and a bronze medal is made by Louis C, 
Tiffany, of the firm of the Tiffany Studios 
and Tiffany & Co., for the best work in de- 
sign and execution. Other manufacturers 
have completed arrangements for similar 
awards in recognition of value received 
through participation of their advanced 
workers in this course during the past few 
years, 

The course is given at the New York 
Evening School of Industrial Art, at No. 
226 E. 42nd St., between 2nd and 3rd Ave. 
(Public School No. 27), on the first four 
evenings of each week. Registration began 
on Monday evening, September 10, at 7 
o'clock. An invitation is extended by Her- 
man J. Schoerfeld, the present instructor of 
the class, to all manufacturers interested in 
this movement to visit the school between 
the hours of 7.30 and 9 P. M. 





LETTER TO THE EDITOR 


Mr. Wodiska’s Work Appreciated by His 
Critics 
Newark, N. J., Sept. 7, 1923. 
Editor, THe JEwevers’ CirCULAR: 

Referring to Mr. Wodiska’s letter in your 
Aug. 29 issue, we wish to state that we ap- 
preciate Mr. Wodiska’s good work in bring- 
ing: the main issues in regard to the plati- 
num controversies to public attention and 
thus help to clarify the situation for the 
general good. 

We are glad to see that the resolutions 
of the Legislative Committee of the Ameri- 
can Retail Jewelers’ convention at Provi- 
dence in re platinum are pointing in the 
right direction, both for those who wish to 
use platinum and iridium only, as well as 
for those who wish to use a specified per- 
centage of palladium under the name of 
“platinum.” 

While we do not agree with all the provi- 
sions of this proposition of the Jewelers’ 
Legislative Committee, we think it is a 
mighty step forward toward a solution which 
is practical, as well as efficient, and which 
will give impetus to the improvement in 
quality of platinum, as well as in the 
price. 





Very truly yours, 


BAKER & CO., INC., 
CHARLES ENGELHARD, Treasurer. 





ma 
a 





A bank which negligently pays forged 
checks for a period of eight months, is not 
excused from liability because the customer 
did not examine his monthly statements and 
would himself have thus discovered the pay- 
ments. Texas. 252 S. W: Rep. 215. 
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Silver Export Association Formed 


From the Financial Review 


The conference on silver held by the 
Senate Gold and Silver Commission at Reno, 
Nevada, Tuesday and Wednesday of last 
week resulted in the organization of a Silver 
Export Association. The conference was 
successful, far beyond the original expecta- 
tions of its promoters, and was attended by 
representatives of more than 75 per cent of 
total yearly silver production. 

Early reports received in New York indi- 
cate that those who were present were 
greatly enthused over the future prospects 
of the silver market. W. Mont Ferry, vice- 
president and managing director of the Sil- 
ver King Coalition Mines Co., of Salt Lake 
City,, was elected president, and Henry 
Rives, of Reno, who is secretary of the 
Nevada Mine Owners’ Association, was 
also chosen as secretary of the new or- 
ganization, 

After the formal hearings before the 
Senate commission the conference was or- 
ganized into a producers’ convention and 
steps were taken immediately to perfect plans 
for the early functioning of the export or- 
ganization. 

President Mont Ferry will within the next 
two weeks appoint an executive committee 
of 15 members and this committee will re- 
port back to another conference within two 
months. 

President Kelley, of the Anaconda, and 
officials of American Smelting & Refining, 
United States Smelters and International 
Smelters were prominent participants. 

In addition to the producers, the Federal 
Government was represented not only by the 
Senate commission, comprising Senators 
Pittman, Oddie, Gooding and Walsh, but. by 
many members of the geological, mining and 
commercial departments. 

Senator Pittman in presenting the resolu- 
tion calling for the organization of the silver 
export association, declared that this event 
marked a new epoch not only in the mining 
history of this country but in our relations 
with the Far East as well. 

Silver markets, probably as a result of 
the Japanese disaster, but also because of 
an evident short position among many deal- 
ers, have been much more active and 
stronger during the past several days. On 
Tuesday India was reported to have been 
a rather large silver buyer in the London 
market. Wednesday bids chiefly from or 
through China and India were so numerous 
that sellers of New York withdrew their of- 
ferings after sales of less than 100,000 
ounces. London on Tuesday was much 
nearer the New York price but on the fol- 
lowing day it returned to the conditions of 
the past month, a bid basis below that of 
New York and a sales price much above. 

Improvement in, Chinese exchange has 
been pronounced amounting to more than 
one per cent. Demand for rupees toward the 
end of the week was exceptionally large. 








H. C. Dunkerley, who has been in the 
watch and engraving department of the C. T. 
Moore jewelry store at Ennis, Tex., for a 
number of years, has severed his connection 
with that firm and will open a jewelry store 
of his own at Ennis, at an early date. 
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CaBLE ADDRESS 
“ScHARCO, New Yorx’ 





SCHLESS-HARWOOD Co. 
DIAMOND S i 
170 BROADWAY 


New YORK 


OUR POLICY 


We Ba echt the largest and most varied 
assortment of Diamond Rings in the trade. 

We imort our own Diamonds and Manufacture 
our own Mountings. 








We are pioneers in the Diamond Ring Business 
and operate On a large scale, second to none, 
Selling exclusively to the jobbing trade. 


We originate all our patterns and never 
copy anything from other lines, 

Our Mountings are all exclusive patterns, 
handsomely carved and engraved and made in the 


best manner possible to,produce a 100% first 
class article. 





We use the finest quality of Diamonds 
obtainable, specializing in Absolutely Perfect 
Blue Wesselton Stones, 


Our efficient ormant v1 on has worked out 
a method of grading standardizing the various 
sizes of diamonds and our original system of 
merchandising is such that enables our trade 
to operate with a small stock and re-order the 
various styles as needed, without the burden of 
carrying a duplicate supply of rings. 





We have a legitimate line of goods to offer 
at prices that invite keenest competition. 


THIS POLICY SHOULD APPEAL TO ALL GOOD MERCHANTS. 
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PROVIDENCE TAX LIST 





Jewelry and Kindred Concerns With 
Assessed Valuation of $50,000 
or More 


Provipence, R. I., Sept. 8.—Included in 
the list of firms, corporations and individ- 
vals that have been taxed on an assessed 
valuation of $50,000 or more by the Provi- 
dence Board of Tax Assessors, according 
to the assessment certified Wednesday to 
the City Treasurer for collection, are a 
number that are connected with the manu- 
facturing jewelry and its co-ordinated in- 
dustries. 

For the first time in several years the 
Brown & Sharpe Mfg. Co. has been pushed 
into second place on a valuation of $7,901,- 
700, giving place to the Narragansett Elec- 
tric Lighting Co., whose valuation is in- 
creased $1,250,000 ovet that of 1922. 

The total valuation of the city’s taxable 
property this year is given by the assessors 
as $531,758,840, as compared with $510,227,- 
79) for 1922, an increase of $21,531,000. 
The levy will bring the city a total income 
amounting to $9,836,569 on $352,478.33, 
more than was raised from taxation in 1922, 
when the total revenue was $9,484,090.89 
from this source. 

The assessment is made up of real estate 
valued at $310,639,640; tangible personal 
property assessed upon a valuation of. $95,- 
125,300, and intangible personal property 
amounting to $125,993,900. 

The assessment on land is based upon a 
valuation of $112,247,460, as compared with 
a value of $111,688,220, an increase of $559,- 
2) this year. Among those taxed on a 
valuation of $50,000 or more are the fol- 
lowing : 

American Brass Co., $50,000; American 
Emery Wheel Works, $351,880; American 
Enamel Co., $121,980; H. J. Astle & Co., 
Inc, $51,100; Herbert J. Astle, $70,380; 
Baird-North Co., $228,120; George M. 
Baker, $120,760; B. A. Ballou & Co., Inc., 
$125,600; Bassett Jewelry Co., $60,400; 
Charles W. Battey, $59,320; Belcher & 
Loomis Co., $494,260; Belcher & Loomis 
Realty Co., $313,120; Leander C. Belcher, 
$200,080; George F, Berkander, $175,340; 
Beberly Land Co., $242,460; V. E. Black 
o., Inc., $69,200; Blanding & Blanding, 
Inc, $237,880; Boston Store Land Co., 
$13,380; William J. Braitsch, $52,080; 
George Briggs, $66,900; Brown & Sharpe 
Mfg. Co., $7,901,700; Browning, King & 
Co., $105,000 ; 

J. Briggs & Sons, $51,000; Charles S. 
Bush Co., $65,000; Callender, McAuslan & 
Troup Co., $1,104,140; Walter R. Callender, 
$53,000; Paul Castiglioni, $52,440; George 
S. Champlin, $65,000; estate of George B. 
and Waity A, Champlin, $103,600; S. B. 
Champlin Co., $128,020; Florence M., wife 
of William P. Chapin, Jr., $92,300; Jo- 
sephine A., wife of William P. Chapin, Sr., 
$58,580; Chapin & Hollister Co., $60,000; 
Arthur W. Claflin, $78,000; George L. Claf- 
lin Co., $163,860; W. H. Coe Mfg. Co., 
$50000; Joseph P. Cory, $1,171,800; George 
H, Cahoone, $55,480; George H. Cahoone 
Co, $61,000; Sarah E., wife of George H. 
Cahoone, $60,300; Jane S., Walter R., and 


jedohn A, Callender, executors, $580,200; 
. Howard L. Carpenter, trustee, $50,000 ; 
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George S, Champlin et al., $53,360; Albert 
W. Claflin, $53,500; 

Clark & Coombs Co., $62,000; Cook, Dun- 
bar, Smith Co., $88,480; E. M. Dart Mfg. 
Co., $232,280; James C. Doran & Son, $252,- 
100; William H. Draper, $411,780; Mary E. 
Dunn, widow of Matthew J. Dunn, $50,580; 
Dyer Street Land Co., $134,680; Jacob 
Ernstof, $496,780; E. B. Evans, executor of 
will of Charles D, Waite, $92,300; Jerome 
M. Fitz Gerald, $108.08; Dutee W. Flint, 
executor of will Dutee Wilcox, $243,880; 
J. A. Foster Co., $256,600; Theodore W. 
Foster, $68,100; Theodore W. Foster, trus- 
tee, $60,000; Theodore W. Foster & Bro. 
Co., $215,700; Fry Jewelry Co., $70,000; 
Fulford Mfg. Co., $190,700; William F. 
Flanagan, executor of will of Harry Cutler, 
$55,100. 

General Chain Co., $181,220; Gladding 
Dry Goods Co., $220,200; Gorham Mfg. Co., 
$2,333,460; W. T. Grant Co., $105,500; Art 
Hadley, $53,900; Hamilton & Hamilton, Jr., 
$85,700;, Harvey & Otis, $50,000; Meyer 
Harsberg, $60,000; Arthur Henius, $64,760; 
William H. Herrick, trustee, $147,700; Wal- 
ter Hidden, $842,460; John S. Holbrook, 
$67,780; Grace M. Holbrook, $65,340; Abbie 
H., wife of George H. Holmes, $57,060; 
Edward B. Hough, $124,480; Improved 
Seamless Wire Co., $115,000; Inlaid Co., 
$61,640; Charles F. Irons, $115,620; Irons 
& Russell Co., $266,500; Jenks Paper Box 
Co., $96,640; Juergens Jewelry Co., Inc., 
$55,200; Karpeles Co., $162,400; S. & B. 
Lederer Co., $60,400; 


Walter S. Lederer, $212,940; Lyons Mfg. 
Co., $74,000; Irving W. Lederer, $83,280; 
I. W. and W. S. Lederer, trustees, $210,000; 
Lederer Realty Co., $1,824,020; Walter S. 
Lederer, trustee, under will of Benedict B. 
Lederer, $297,300; Louis K. Liggett Co., 
$188,800; Livermore & Knight, $74,000; 
Ellis W. MacAllister, $55,180; Manufactur- 
ers’ Building Co., $505,700; Edgar W. Mar- 
tin, Lawrence C. Martin, Wesley C. Martin 
and George W. Bleecker, trustees of Mar- 
tin-Copeland Co., $85,000; Frank W. Mat- 
teson, $449,660; Mary L. L. Mauran, wife 
of William L. Mauran, $252,640; William 
L. Mauran, $92,300; Thomas McGrath, $60,- 
440; 

Marion L, Misch, $457,140; Nicholson 
File Co., $1,406,700; Paul C. Nicholson, 
$72,780; Martha F. S. Nicholson, wife of 
Paul C. Nicholson, $77,200; Samuel M. 
Nicholson, $347,400; Catherin O’Gorman, 
wife of Thomas A. O’Gorman, $82,020; 
Ostby & Barton Co., $576,540; Erling C. 
Ostby, $64,000; Harold W. Ostby, $54,400; 
Ralph G. Ostby, $52,600; Fred A. Otis, ex- 
ecutor estate of Henry W. Harvey, $393,- 
000; John S. Palmer 2nd, $70,260; Julius 
Palmer estate, $477,640; Parks Bros. & 
Rogers, Inc., $53,600; Edmund H. Parsons, 
$51,840; Alfred K. Potter, $66,000; Potter 
& Buffinton Co., $63,000; Josephine E. Pot- 
ter, widow of Isaac M. Potter, $448,800; 
Josephine E. Potter, executrix under will 
of Isaac M. Potter, $125,000; Powers & 
Mayer Mfg. Corp., $136,520; 

Providence Paper Co., $75,000; Samuel 
Priest, $165,320; Albert Pfeifer Co., $121,- 
900; Alfred K. Potter, executor, will of 
Mary A. P. Potter, $82,300; Rau Fastener 
Co., $71,300; Horace Remington, $74,200; 
Remington Realty Co., $114,660; Rhode 
Island Crucible Steel Co., Inc., $53,820; 
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Rhode Island Hospital Trust Co., trustee 


of following estates: Edward Holbrook, 
$105,600; Barton A. Ballou, $136,300; 
George Briggs, $359,000; William A. Cope- 
land, $158,900; Edward M. Dart, $108,300; 
Aldrich B. Gardiner, $87,100; for John S. 
Holbrook, under will of Edward Holbrook, 
$105,600; Rhode Island Tool Co., $376,720; 
Charles A. Russell, $83,880; Everett I. 
Rogers, $65,300; 

J. Samuels & Bro., Inc., $1,266,000; Sam- 
uels Land Co., $2,300,620; J. O. San Souci 
Co., $71,700; William A. Schofield, $69,100; 
estate of Rachael Schwartzkopf, wife of 
John Schwartzkopf, $83,460; Screw Machine 
‘Products Corp., $82,000; Ellen D. Sharpe, 
$943,580; Henry D. Sharpe, $833,220; Lu- 
cien Sharpe, $404,000; Louis Shatkin, $102,- 
980; John Shepard, Jr., $126,200; John 
Shepard, Jr., Real Estate Co., $283,720; 
Shepard Larid Gu., $508,600; Archibald Sil- 
verman, $88,8003/'Archibald and Charles Sil- 
verman, $99,460}: Charles Silverman, $67,- 
080; J. T. Slocomb Co., $147,100; E. L. 
Spencer Co., $55;000; Stevens & Co., Inc., 
$108,200 ; i 

Tilden-Thurber Corp., $262,940; Venner- 
beck & Clase Co., $60,000; Waite-Thresher 
Co., $285,360; William H. Waite, $425,900; 
A. T. Wall Co., $60,800; Ashbel T. Wall, 
$242,800; D. M. Watkins Co., $168,580; 
Valena B. Watkins, $63,400; Howard D. Wil- 
cox, $254,980; Edward C. Wilde, $240,200; 
Williams & Anderson Co., $112,640; Manuel 
F. Williams and wife, $98,700; F. W. Wool- 
worth Co., $379,300; Westcott, Slade & Bal- 
som Co., $56,700; Wightman & Hough Co., 
$98,000; C. A. Wilkinson Co., $65,000; Win- 
sor & Jerauld Mfg. Co., $95,700; Young 
Bros., $82,700; Lenna Zetlin, $50,060. 











Community Week this year (Oct. 29- 
Nov. 3) will feature a most interesting mer- 
chandising idea that will aid the jeweler at 
a time when women all over the country 
are interested in matter of etiquette and 
correct usage in a way that they have never 
been interested before. Books on etiquette 
are on the best-seller lists and the publish- 
ers report that the sale of these books is 
nationwide. The Community is therefore 
making a drive on correct service pieces. 
The backbone of this campaign is the dis- 
tribution of a remarkably fine little book on 
“Correct Service for the Formal and In- 
formal Table.” It is edited hy the social 
secretaries of Mrs. O. H. P. Belmont and 
Mrs. Oliver Harriman—a fact which gives 
it real authority possessed by few books 
of similar character. The book is written 
very simply and covers every point on which 
a woman would like to be informed, and 
ranges from the correct setting of the most 
formal dinner party to the informal lun- 
cheon or breakfast. It is beautifully illus- 
trated. These books are to be distributed 
to the dealers. at a price so low that the 
dealer can afford either to give them away 
to his customers or charge, at most, a purely 
nominal price. This sales drive is backed 
up by full-page advertisements appearing in 
October, November and December issues of 
The Saturday Evening Post, Ladies’ Home 
Journal, Good Housekeeping, Vogue, Wom- 
an’s Home Companion, Delineator, Cosmo- 
politan, Hearst’s, Photo Play, McCall’s, 
Red Book and Pictorial Review. 
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Platinum Ring Mountings 


These designs for semi-mounted Platinum Rings express a dignified 
simplicity in keeping with the Wheeler tradition. Designed, made 
and marked by Wheeler, means that you are selling quality merchan- 
dise that protects you and your customers from inferior products. 


Furthermore, the service that we can render with our complete and 
varied stock of Platinum Mountings means that you will never have 
to disappoint a customer. We are prepared with a wonderful stock 
for every size diamond. 


Many jewelers are finding the Wheeler line of Diamond Platinum 
Jewelry of the greatest help in developing sales. Our prices offer an 
inducement that you cannot overlook. 


Remember, also, we are headquarters for remodeling old diamond 
jewelry. We are always pleased to furnish special. designs. 


ESTABLISHED 1852 


The Wheeler Trade Mark H is your guarantee of 


on a ring quality and satisfaction 


TRADE MARK 
REGISTERED 


CHaydenW. Wheeler & Co,Inc 


OFFICE AND FACTORY 


* 58 West 40th Street -» New York: 
Telephone Longacre 7300 
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TRAY OF RINGS DISAPPEARS 





$5,000 Assortment Gone Following Visit 
of Dapper Negro 


LexincTon, Ky., Sept. 1.—Twelve dia- 
mond rings, valued at more than $5,000, 
were stolen from the store of Victor Bo- 
gaert, Main St. jeweler, shortly before noon 
today in one of the most daring robberies 
ever staged in Lexington. 

Tonight police of Central Kentucky, Cin- 
cinnati and Louisville are aiding in the 
search being made for a negro who is ac- 
cused of having committed the theft. 

The robbery occurred a few minutes after 
11 o'clock, while Main St. was thronged 
with hundreds of persons in the city attend- 
ing the Bluegrass Fair and others hurrying 

ir homes. 

.* thief, evidently well versed as to the 
time the proprietors and clerks go to lunch, 
timed his robbery well, as there was not a 
man in the store proper when he made his 
getaway. Victor Bogaert, Jr., younger son 
of the originator of the store, was on the 
second floor. 

The rings taken were in a compact tray, 
easy to conceal about the person. Eleven 
of the rings were for women. The other 
was a valuable man’s ring, worth approxi- 
mately $1,000. 

A few minutes before 11 o'clock a negro, 
well dressed and apparently about the av- 
erage intelligence, entered the store _and 
asked to be shown some diamond rings. 
After he looked in the cases, the saleswoman 
extracted a ring from a tray for his ex- 
amination. As the price named was ap- 
parently too high, it was replaced, in the tray 
and the case closed. The negro then started 
for the door, declaring he would return 
shortly to look at some scarf pins. 

When the negro actually left the store 
and then returned is an unsettled question. 
It is known, however, that he proceeded as 
far as the front door. There it is believed 
he turned, and while the ‘attention of the 
clerks was engaged opened the front show- 
case and seized the tray on the upper shelf. 
A half an hour later the. theft was discov- 
ered by the clerks. 

A number of rewards posted by the vari- 
ous protective agencies carried by the 
Bogaert store and one offered by Mr. 
Bogaert himself already total approximately 
$500. This will be paid to any person caus- 
ing the arrest of the negro and the recovery 
of the stolen property. 














Trustee Appointed to Liquidate Assets of 
Klein & Greenhill, Chicago 

Cuicaco, Sept. 7.—In the adjustment of 
the financial affairs of Klein & Greenhill, 
5 N. Wabash Ave., a deed of trust was 
issued today for the benefit of creditors, 
naming Louis Goldman, of Krauss, Goldman 
& Allshouse, as trustee. 

Previous to this the creditors’ committee 
had been appointed by the Manufacturing 
Jewelers’ Board of Trade, the committee 
consisting of Samuel Levy, of the V. E. 
Black Co.; Geo. M. Steere, of the Payton 
& Kelly Co., and Geo. Meeham, of the In- 
ternational Silver Co., will co-operate and 
look after the interest of the creditors. 

Book values of the assets consisting of 
Merchandise, fixtures and accounts receiv- 
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able exceed by a few hundred dollars the 
estimated liabilities, which approximate 
$13,800. When interviewed today the trustee 
stated that Klein & Greenhill had asked for 
an adjustment of their affairs on account 
of dull business and a lack of ready cash 
at this time. He further stated that in as 
much as the assets were apparently equal 
to the liabilities and the merchandise all new 
and in good condition, an effort would be 
made to dispose of the assets through whole- 
sale channels, thereby making the least 
sacrifice in closing out the stock. 

Trustee Goldman has appointed J. C. 
Petersen to invoice and audit the assets and 
as soon as this report is received plans will 
be made for disposing of all the assets. 








GET LOOT WORTH $2,000 





Robbers Visit Palace Jewelry Co., Louis- 
ville, Ky., and Secure Watches 
and Jewelry 


LouIsviLLe, Ky., Sept. 7.—Jewelry valued 
at $2,000 was stolen between Saturday night 
and Monday morning from the 
Jewelry Co., 308 W. Jefferson St., by thieves 
who cut a hole through the ceiling from a 
vacant office on the second floor of the build- 
ing, using a rope to lower themselves. In- 
cluded in the loot were 12 watches on the 
repair board, some 30 or 50 wrist watches 
from a show case, and rings, La Vallieres 
and other jewelry taken from the display 
cases. Two suitcases were also taken from 
the store, and apparently used to carry away 
the plunder. 

A kit of tools, including augers, saws, 
etc., were found on the second floor of the 
building, having been abandoned by the rob- 
bers. The rope was left hanging, and the 
robbers left the store by a rear window. A 
stovepipe was knocked down by the rob- 
bers in sliding down the rope. 

Harry H. Goldstein, owner of the store, 
carried no insurance. The store is looked 
after by a private watchman who watches 
in the neighborhood. Good street lights and 
neighboring lights result in the store being 
fairly well lighted at night, which makes 
it hard to figure how the crooks worked 
without being seen. 

A similar robbery was handled here some 
six or seven years ago, when a lot of valu- 
able merchandise was taken from the old 
Alex Meyers store. 














Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week: 

Selling Price 


London U.S. Gov’t New York 
Date Oficial Assay Bars Official 

BOG Biawicsccce Gite 65% 63% 
BOM: Sicciéisoss 24% 65% 63 

Sept. Ne 31 Ys 65% 63% 
ay eee 31% 66% 63% 
ie 31 v5 65% 63% 
Oe 2s is udss 31Y% 66% 63% 








Harry Woods, Uniontown, Pa., formerly 
connected with the Wallace Miller jewelry 
establishment of Brownsville, Pa., has pur- 
chased a half interest in the J. W. Nichols 
jewelry store and will take charge as mana- 
ger and half owner. 
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Court Hears Arguments Against Constitu- 
tionality of Syracuse, N. Y., Auction 
Ordinance 

Utica, N. Y., Sept. 8—One Circuit Court 
judge and two United States district judges, 
constituting a “Constitutidnal Court,” sat in 
Albany today to hear attorneys for David 
H. Kahn, a Utica and Syracuse auction 
jeweler, argue that the Syracuse ordinance 
regulating jewelry auctions is unconstitu- 
tional. Edward M. Schoeneck, of Syracuse, 
former lieutenant-governor of the State, 
argued in particular that the ordinance of 
the city of Syracuse is unconstitutional on 
the ground that it affords special favors to 
the retail jewelers of the city, atid ‘that it 
denies Kahn the right to conduct his busi- 
ness in the way that the constitution guaran- 
tees him. 

The particular section in the ordinance 
objected to is the one that prohibits jewelry 
auctions after 6 Pp. M. 

Mr. Kahn has conducted a legal fight 
against the ordinance for well over a year, 
both in the Supreme and in the Federal 
courts. Sometimes he has won a point, and 
at other times the City of Syracuse has won. 
The case has now reached a Constitutional 
Court, in which three judges sit to decide 
the all-important question of the constitu- 
tionality of a law. 

The judges who heard the case today were 
U. S. Circuit Judge Martin T. Manton and 
District U. S. Judge Augustus N. Hand, 
both of New York city, and Federal Judge 
Frank Cooper, of Albany. 

The jewelers of central New York, as 
well as jewelers of more distant places, have 
watched the legal contest with keen interest, 
because of the protection that the auction 
regulating laws give them. 

It is believed that some time will be re- 
quired before the court decides the issue 
definitely, 














Death of Bernard J. O’Connor 


Provipence, R. I., Sept. 8—Bernard J. 
O’Connor, for several years associated with 
the John E. Foley Co., novelty and premium 
dealers of this city, died unexpectedly at the 
Rhode Island Hospital last week from a 
cerebral hemorrhage. He was stricken 
while riding on a local trolley car and was 
removed to the hospital in the ambulance, 
where he died a few hours later. 

“Berney” O’Connor, as he was widely 
known in business and fraternal circles, was 
in his 45th year, having been born in this 
city in 1878. He was educated in the public 
schools of Providence and had been with 
the Foley company since he left school. He 
was the son of Ellen F. (Ahern) and the 
late Bernard O’Connor, and lived with his 
mother at 144 Sumter St. He is survived 
by three sisters and one brother. 

He was a member of Providence Lodge 
of Elks of which he was a Past Exalted 
Ruler; of the Providence Branch of the 
Commercial Travelers’ Association, and of 
McFarland Council, Knights of Columbus. 








John G. Glover, Salina, Cal., died recently, 
He was for many years a jeweler at Kala- 
mazoo, Mich. Mr. Glover was a veteran of 
the Civil War and has several nieces in 
Kalamazoo. He is survived by his widow, 
two sons, Clare and Glenn, and a daughter, 
Mrs. Zella Peaslee, all of California. 
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Relief Fund for Stricken Japanese 





Jewelry Trade Responding to Call of American Red Cross—New York 
Jewelers Pledge $30,000—Chicago Will Exceed Quota—Work in Other Cities 

















In little more than 24 hours after ‘the 
jewelry trade had been requested to raise 
, fund for the relief of the Japanese people, 
4 committee headed by G. H. Niemeyer, 
president of the National Jewelers Board 
of Trade, was formed in New York. The 
industry in the metropolis has been asked to 
raise $30,000 as its quota and the commit- 
tee, of which Mr. Niemeyer is chairman, 
las already pledged this amount. Up to 
Tuesday morning a total of $8,590 had been 
subscribed of which the Boagd received 111 
subscriptions totaling $2,780. Seven sub- 
striptions which amounted to $5,810 were 
ent direct to the American Red Cross 
headquarters. Chairman Niemeyer calls at- 
tention to the fact that members of the 
trade-are -not being solicited personally. 
He urges that subscriptions be sent in at 
TA letter was sent out by the committee 
th concerns in the trade asking for dona- 
tins to the fund which is being raised 
y the American Red Cross for the relief 
of the people of Japan who were so badly 
affected by the recent disaster in that 
country. The letter states in part: 

“It is needless to describe the sufferings 
and misery that has followed the destruction 
by earthquake and fire and the urgent need 
for food, clothing, shelter and medical sup- 
plies. Our trade has always responded in a 
manner worthy of its traditions. We are 
depending upon your co-operation and a 
prompt and liberal response will be greatly 
appreciated.” 

All those wishing to make donations to 
this fund should make their checks payable 
to the American Red Cross and mail them 
to the National Jewelers Board of Trade, 
15 Maiden Lane, New York. The commit- 
tee in charge of the drive in the trade of 
New York consists of: 


J. C. Adler, Charles Adler’s Sons; Simon 
Arnstein, Arnstein Bros.; Lee Bach; Wm. 
Barthman; David Belais; R. C. Black, 
Black, Starr & Frost; H. Bodenheimer, 
Henry Bodenheimer & Co.; Albert Borg- 
tinner; M. L. Bowden, Jr., J. B. Bowden & 
(o.; A. L. Brown; J. Bulova, Bulova Watch 
Co.; Louis Bunde, Bunde & Upmeyer; Ed- 
win J, Case, Dreicer & Co., Inc.; I. W. 
Cokefair, Derby Silver Co.; D. A. David- 
son, Davidson & Schwab; E. Detjen, A. 
Wittnauer & Co.; Henry Didisheim, Hipp, 
Didisheim Co.; L. C. Dury, Cartier, Inc.; 
W. Eitelbach, Walter Eitelbach & Co.; Mil- 
ton L. Ernst; George Fahys, Joseph Fahys 
& Co.; Wm. Fowlie, Elgin National Watch 
Co.; Jules Franklin; H. Freund, Henry 
Freund & Bro.; E. M. Gattle, E. M. Gattle 
& Co.; Moses Gattle, Gattle & Hunter, 
Inc.; August Goldsmith, Goldsmith, Stern 

Co.; Wm. T. Gough, Carter, Gough & 
(o.; C. Graff, Graff, Washbourne & Dunn; 
R. Gsell, R. Gsell & Co., Inc.; Parker D. 
Handy, Handy & Harman; C. W. Harman, 
Alvin Silver Co.; Samuel Heller, L. Hel- 
lt & Son, Inc.; G. A. Henckel, G. A. 
Henckel & Co.; Harry D. Henschel, The 


Henschel Co., Inc.; J. L. Herzog, Joseph 
L. Herzog & Co:; Leon Hirsch, Leon 
Hirsch, Inc.; Fred Hyatt, Keystone Watch 
Case Co.; Samuel J. Jacobson, Jacobson 
Bros.; Samuel Jaskow, Jaskow Bros.;: 
Frank Jeanne, Wm. S. Hedges & Co.; 
Wm. H. Joers, Hayden W. Wheeler & Co.; 
Charles R. Jung, Jung & Klitz; Walter N. 
Kahn, L. & M, Kahn & Co.; Julius Kauf- 
man, Goodfriend Bros.; F. Keim, Frederick 
Keim & Co. Inc.; Jonas Koch; Albert 
Kohn, Theo. A. Kohn & Son; Dr. George 
F. Kunz, Tiffany & Co., Inc.; Victor Lam- 
bert, Lambert Bros.; Harry C. Larter, Lar- 
ter & Sons; Wm, Lehrfeld, Kastenhuber & 
Lehrfeld; Benj. F. Levy, Benj. F. Levy, 
Inc.; Robert Loch, The Gorham Co.; Ar- 
thur Lorsch, A. Lorsch & Co.; E. S. Lorsch, 
Sussfeld, Lorsch & Schimmel; Walter. P. 
McTeigue; L: Manheimer, Louis Manhei- 
mer & Bros.; Charles Marx, Charles Marx, 
Inc.; Edward C. May, Frank T. May Co.; 
J. J. May, “Frederic’s,” Inc.; Jacob Mehr- 
lust; Max C. Meyer, Jos. R. Meyer Bros.; 
Marcel Mirabeau, Lissauer & Co.; R. G. 
Monroe, R. G. Monroe & Co.; Louis P. 
Nash, A. A. Webster & Co., Inc.; H. Ol- 
lendorff, I. Ollendorff Co.; J. Oppenheimer, 
Oppenheimer Bros. & Veith; Zach A. Op- 
penheimer ; Lee Reichman, Reichman Bros. ; 
Jacques B. Rice, Bernard Rice’s Sons, Inc. ; 
M. L. Robbins, Untermeyer, Robbins & Co.; 
Wm. I. Rosenfeld, Wm. I. Rosenfeld Co.; 
E. M. Sachs, Wolfsheim &: Sachs; Percy 
Savory, Wadsworth Watch Case Co.; Jacob 
J. Schmukler; Adolphe Schwob, Adolphe 
Schwob, Inc.; J. W. Sherwood, Solidarity 
Watch Case Co.; Albert Shire, Shire & 
Strauss; Simon Sichel, Eichberg & Co.; 
A. L. Stearns, Roy Watch Case Co.; Leo- 
pold Stern, Stern Bros. & Co.; Bernard 
Strauss, Oppenheim-Strauss; Edward Todd, 
Edward Todd & Co.; George H. Tomes, 
Cross & Beguelin; Clarence A. Vanderbilt ; 
J. S. VanWezel, S. L. VanWezel; William 
J. Ward, Wm. J. Ward Co.; Frank Water- 
man, L. E. Waterman Co.; F. H. Webster, 
E. G. Webster Son, Inc.; Julius Wodiska; 
St. John Wood, J. R. Wood & Sons; Leo 
Wormser, Julius King Optical Co.; O. D. 
Wormser, Wormser & Mayers, 





Chicago Jewelers Organize to Help Japanese 
Relief Fund 

Cuicaco, Sept. 8.—A special meeting of 
the Board of Directors of the Chicago Jewel- 
ers’ Association was held in the offices of 
the association on Thursday morning, Sept. 
6, to arrange for the collecting of the jewel- 
ers’ quota of the Japanese Relief Fund. 
The following members were present: Presi- 
dent G. V. Dickinson, P. T. White, Taylor 
Strawn, Geo. Meeham, Charles Gustafson, 
Frank Milhening and Joe Stein. 

The quota assigned to the jewelry trade 
is $50,000, and after a free discussion by 
all those present it was resolved to divide 
the trade into groups, each group being in 
charge of two or more representatives. The 
following general groups were named, to- 
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gether with members who. would be. in 
charge: 

Manufacturers’ representatives: 
Paulsen, Frank Moran... 

Watch manufacturers and jobbers: G. V, 
Dickinson, J. T. Montgomery, W. F. 
Drexmit. , 

General jewelry jobbers: C. T. Gustafson, 
J. Stein, S. Y. Ball, John Leiner. 

Optical trade:.E:S. Craven,:who will ap- 
point his assistants. 

Material jobbers: Henry Paulson, Geo. 
Cureton, J. G. Swartchild. , / 

Manufacturing jewelers: R. Haeflinger, 
committee to be appointed by him. 

Clocks and silverware: C. T. Rass, J. C. 
Petersen... . 

Diamond dealers: B. Englehard, S. Son, 
Mr. Mayer. 

Retail, jewelers: Mr. Tilden, Frank Buf- 
fington, H. C. Stern and comniittee appointed |! 
by him. ee i 

Madison St. jobbers: L. Levy. 

Trunk jobbers: Mr. Goldsmith. 

A meeting of these representatives was 
held on Thursday afternoon at~3 -o’clock 
and immediately after that started to work... 
At noon today eight of the 11 groups had 
made their preliminary report, three yet to 
be reported. The preliminary report of these 
eight groups gave $4.642 as the amount col- 
lected. When the final report of the 11 
groups is made it will be found that, as 
usual, the jewelry trade of Chicago has 
exceeded its quota. 


A. B, 





Pittsburgh Jewelers Active in Obtaining 
Japanese Relief Fund 

PitTsBuRGH, Pa., Sept. 10.—No small in- 
terest was taken in this territory last week 
because of the drive for funds for the Japa- 
nese earthquake sufferers, the chairman of 
the jewelry division to solicit funds being 
F. J. Keating, of the Grogan: Co., who 
solicited the trade and was to make his re- 
port Monday, at a meeting of team workers 
called for that purpose. Pittsburgh and 
Allegheny county was asked to give $250,- 
000,-which is a far larger sum than was 
allotted to some sections, but Pittsburgh’s 
wealth and influence was considered, it was 
stated, when the quota was fixed. That 
Pittsburgh will subscribe-its quota to the 
American Red Cross fund is said to be a 
foregone conclusion. 





to Relief 


Contribute 
Fund 

ATTLEBORO, Mass., Sept. 8.—Contributors 
to the Japanese relief fund in Attleboro in- 
clude the following jewelers: C. H. Eden 
Co., $25; C. O. Sweet, $25; J. L. Sweet, 
$100; R. F. Simmons Co., $100; H. E. 
Sweet, $50. 


Attleboro Jewelers 








During the early hours of Saturday morn- 
ing, Sept. 1, the jewelry store of L. E. Kin- 
ney, in the Hoxie House block at Mystic, 
Conn., was entered and jewelry and othet 
valuables to the value of about $300 were 
taken. Entrance to the store was gained by 
breaking the glass in the back door. The 
break was discovered by Mr. Kinney when 
the store was opened for business Saturday 
morning. Mr. Kinney immediately got into 
communication with the State police and 
Officer Palmer was sent to make an in- 
vestigation. 
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Pennsylvania Retailers Meet at Williamsport 





Annual Convention of State Association Well Attended—Trade Topics 
Discussed and Officers Elected 

















WitLiAMsPorT, Pa., Sept. 6.—The annual 
convention of the Pennsylvania State Retail 
Jewelers’ Association which was brought to 
4 close at the Lycoming Hotel yesterday 
afternoon at four o’clock was one of the 
best conventions that the State association 
has held in some time. It was attended by 
about 100 retail jewelers and there were 
also a number of speakers from outside the 
State at the convention. During the two 
days’ session addresses on various topics 
were delivered and a number of discussions 
on trade topics were held. The officers for 
the ensuing vear were elected and an enjoy- 





Fe P, THE 


EX-PRESIDENT OF 
Ae Me Re Fs. Me 


ARCHIBALD, 


able corn roast was a social feature of the 
convention gathering. 


Tuesday 


During the morning of the first day of 
the convention the jewelers registered and 
exchanged greetings in the lobby of the 
hotel and in the afternoon the first conven- 
tion session was opened at about 2 P. M. by 
President William Sellers, Altoona, who 
delivered an address in which he reviewed 
the work at the convention of the American 
National Retail Jewelers’ Association, held 
m the Providence-Biltmore Hotel, Provi- 
dence, R. T., last week, and spoke at some 
length upon various topics of vital interest 
to the jewelry trade, calling attention among 
other things to the code of ethics adopted 
by the A. N. R. J. A. and to other work 
which the State and national associations 
8 Carrying on. 

The report of the secretary, William 
Sutton, and that of I. A. Deisher, Reading, 
ireasurer, were submitted to the convention. 

le State association now has a larger 
membership than ever before in its history, 
amd the reports of the secretary and 


treasurer show the organization to be in a 
flourishing condition. 

Following these reports, E. H. Quigley, 
assistant to E, H. Hufnagel, president of 
National 


the American Retail Jewelers’ 





WILLIAM F, SELLERS, PRESIDENT 


Association, delivered an address on what 
the national association is doing for retail 
jewelers during the course of which he 
touched upon many of the benefits which 
the retailer derives from the work which 





WILLIAM SUTTON, SECRETARY, 


is being carried on by the national associa- 
tion, mentioning among other things the 
fight against the five per cent. tax, the 
National Jewelers’ Mutual Fire Insurance 
Co., the benefits of co-operation through 
local, State and national associations and 
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many other things which are being done. 

Following the address of Mr. Quigley 
came that of John J. Bowman, treasurer 
of the Horological Institute of America. 
His address will be published in full in the 
next issue of, THE~ JEWELERS’ CIRCULAR. 
After this address the convention adjourned 
for the day. 

In the evening the jewelers were the 
guests at the camp of John Rodiskey, about 
20 miles from Williamsport, where they 
enjoyed a corn roast and spent a most 
pleasant evening. 

It had been hoped that President Huf- 
nagel, of the A. N. R. J. A., would be 
present at the convention, but the strenuous 
sessions of the national convention had 
tired him and he decided that it would be 
best to go to Vermont for a rest, Ralph 
Roessler, chairman of the Special Excise 
Tax Elimination Committee of the A. N, 
R. J. A., was another jeweler of national 
importance who had expected to be one 





VICE-PRESIDENT 


J. L. ROBERTS, 


of the afternoon speakers, but Mr. Roessler 
found it impossible to attend the convention, 


Wednesday 


The first speaker of the Wednesday 
morning session was Miss Ruth Eggie, field 
secretary of the Sterling Silverware Manu- 
facturers’ Association, who made a pleasant 
address on plans for making sterling sil-' 
verware more popular throughout the 
United States. She told of plans which 
are under way to arrange for addresses 
which she is to deliver before women’s 
clubs, public schools and high schools, in 
which the merits of sterling silver will 
be fully explained. She also urged that the 
jewelers make better displays of sterling 
silver in their stores. 

P. J. Coffey, chairman of the National 
Jewelers’ Publicity Committee, was the 
next speaker at the Wednesday afternoon 
session. He dwelt at some length upon 
what the association is trying to do in giv- 
ing more publicity to jewelry and told of 
plans which are under way to speed up the 
campaign of the association next year. 

Charles W. Summerfield, assistant to the 
secretary of the Providence Chamber of 
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Commerce, gave an interesting talk on the 
work of the Chamber of Commerce and told 
of the interest of his association as in the 
welfare of the jewelry industry. 

At the Wednesday afternoon session the 
following officers were elected: President, 





W. M. BODE, TREASURER 


William Sellers, Altoona; vice-presidents, 
Ralph Grammar, Williamsport; Thomas P. 
Apryle, Johnstown; F. L. Davis, Philadel- 
phia; J. P. Archibald, Blairsville, and J. L. 
Roberts, Pittsburgh; secretary, William 
Sutton, Philadelphia, and treasurer, W. M. 
Bode, Philadelphia. The members of the 





R. T, FERGERSON. MEMBER OF THE EXECUTIVE 
COM MITTEE 


executive committee are Charles H. Hambly, 
Philadelphia; I. A, Deisher, Reading, and 
R, T, Ferguson, Philadelphia. 








The corner of 19th and Chester Sts., for- 
merly occupied by Hochheimer’s men’s 
store at Bakersfield, Cal., is now occupied 

@ jewelry store under the management 
of Jack Shaddow and his brother, A. S. 
dow of Fresno. The entire 19th St. 
"ontage of the Hochheimer building is be- 
mg-used by the new jewelry store. 


THE JEWELERS’ 
DEATH OF F°D’K A. FULLER JR. 


Former Jamestown, N. Y., Jeweler Passes 
Away at the Home of His Son at 
Colorado Springs, Colo. 

Burralo, N. Y., Sept. 10.—Frederick A. 
Fuller, Jr., a former jeweler of Jamestown, 
N. Y., died on Sept. 3 at the home of his 
son, Roswell S. Fuller, in Colorado Springs, 
Colo., aged 84 years. Besides the son at 
whose home he died, he is survived by two 
other sons, Clifford Fuller, of Sheridan, 
Wyo., and Gordon Fuller, of Salt Lake 
City, Utah. The funeral services were held 
at Colorado Springs. 

Mr. Fuller was born in Rutland, Vt., but 
was brought to Jamestown by his parents 
at the age of two years. He and his father 
engaged in the jewelry business in that city 
for many years. He spent several years in 
New York city, importing fine watches and 
precious stones, later to return to engage 
in the retail business in Jamestown. He 
retired several years ago. 

While devoting himself actively to his 
business interests he gave much of his time 
to public affairs, both political and educa- 
tional. He was first chosen a member of 
the board of education in 1884, serving as 
its president for nearly 10 years, Mr. 
Fuller was a prominent Democrat and 
served on the Democratic State committee. 
In the first Cleveland campaign he was a 
presidential elector and though he was the 
youngest of the New York State electoral 
college members he was chosen with 
Erastus Corning of Albany to deliver the 
sealed electoral vote of the State for presi- 
dent and vice-president. Mr. Fuller was 
for many years active in the work of the 
First Presbyterian Church, the Jamestown 
Club, a director of the City National Bank 
and also a member of the Pilgrim Society 
of Plymouth, Mass. 

The remains were brought to Jamestown 
for burial today. He was a lineal descendant 
of Dr. Samuel Fuller, who came to America 
on the Mayflower. 








REPORTS LOSS OF GEMS 





Traveling Representative for Scranton, 
Pa., Concern Misses Unmounted 
Diamonds Valued at $35,000 
While on a Trip 

ALLENTOWN, Pa., Sept. 5.—While en route 
from Hazletown to this city, last Thursday 
night, a bag containing about $35,000 worth 
of unmounted diamonds was stolen from 
Joseph Beagel, traveling representative for 
D. Sabon & Co., wholesale dealers in 
watches and jewelry, 325 Franklin Ave., 
Scranton. Mr. Beagel was a passenger on 
a Lehigh Valley Railroad train which was 
due in this city on Thursday night. As he 
was about to mount the steps of the waiting 
room at the local railroad depot, he dis- 
covered his bag of gems was missing. He 
immediately reported the loss to the police 
and representative of the railroad company, 
and also made a search of the train in com- 
pany with the conductor. The search, how- 
ever, proved futile and when the gems were 
not found there, the train proceeded on its 
way. 

The police of other cities were notified of 
the loss and the local authorities are en- 
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deavoring to get some clew upon which to 
work. The salesman also went to Bethle- 
hem and Easton by automobile where he 
reported the robbery to the police in those 
cities. 

The salesman, it is said, noticed three men 
sitting in a seat back of him after he had 
boarded the train. These men appeared as 
though they had been drinking and one of 
them, as the trip progressed, asked Mr. 
Beagel several times for the time. The 
salesman, it is claimed, told the police that 
he had fallen into a light doze but did not 
feel any one near his coat pocket. 











Edward C. Lewis, the only jeweler in 
Arcade, N. Y., was in Buffalo on Wednes- 
day, selecting his Christmas stock. 

William F, Ehmann, the Elk St. jeweler, 
has returned from a motor trip to Toronto, 
where he and his family paid a visit to the 
Canadian National Exposition. 

R. S. Mills, Akron, N. Y., and A. E. 
Koesch, North Tonawanda, N. Y., jewelers, 
were in Buffalo last week buying for the 
Fall and holiday requirements, 

John J. Diebold, Jefferson Ave. jeweler, 
and wife, who motored to Providence to 
attend the A. N. R. J. A. convention, re- 
turned, after enjoying several side trips en 
route to Buffalo. 

There will be a meeting of the Buffalo 
Retail Jewelers’ Association on Sept. 20 at 
the Lafayette Hotel, preceded as usual by a 
dinner, served at 6:30 p. m. Plans for the 
Winter’s season activities will be discussed. 

William J. Hauser, manager of the ring 
department, and Harold W. Hill, office man- 
ager of the King & Eisele Co., and Miss 
Harriet Prey, secretary to Edward A. 
Eisele, returned last week from vacations. 

Simon Cohen, president of the Buffalo 
Retail Jewelers’ Association and one of this 
city’s representatives at the national con- 
vention, returned home Saturday, after a 
trip to Philadelphia, Boston, New York and 
Atlantic City. 

The Saturday half-holiday period is at 
an end for the downtown jewelers. Those 
located away from the shopping district will 
continue to close Wednesday afternoons all 
the year around. The jewelry stores, in 
common with other business establishments, 
will return to standard time on Oct. 1. 

The F. S. Schultz Co., which has built 
up a large trade among the Polish residents 
of the city at 1036 Broadway, will on Sept. 
25, or thereabouts, move into a new store, 
two doors from the present Incation, at the 
corner of Broadway and Clark St. The 
new establishment will afford more space 
for the proper display of merchandise. 

George J. Schlehr, identified with the 
jewelry trade in Buffalo since 1909 as an 
engraver and at various times connected 
with Striker Bros, C. C. Penfold and more 
recently with the Star Ring Co, will embark 
in the retail jewelry business on Sept. 15, 
in a new store block at 2906 Delaware Ave., 
Kenmore, N.. Y., a suburb of Buffalo. For 
about a year Mr. Schlehr conducted an en- 
graving business in the Brisbane building, 
serving the local trade only. 
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golf balls of a recognized standard make. 
Final Flashes of the A. N. R. J. A. Convention | cate allt shinai Sieg gaia oe 
Tenth prize—C, W. O’Brien, gold cuff 
links set with sapphires. 
Eleventh prize—F. M. Cook, gold cuff 
jL_—_— links. 


haere 








Complete Results of the Golf Tournament—A Word of Praise for Woodward 
Booth, and His Associates—Snap Shots of the Golfers 

















The 18th annual convention sof the Amer- Eleventh prize—A. V. Burque, Nashua, 
ican National Retail Jewelers*;Association, N. H., gold cuff links. 
which was held at the Providente-Biltmore Twelfth prize—E. H. Hufnagel, Mt. Ver- 
Hotel, Providence, R. I., the last Week in non, N, Y., platinum Waldemar chain. 
August, is now a matter of history, but the 
convention was of such exceptional merit in 
so many respects that jewelers throughout First prize—J. H. Lincoln, Metacomet, 
the United States who had the pleasure of mahogany cigarette humidor. 


MANUFACTURERS’ DIVISION 





— 











E. L, ABBOTT AND J. H. LINCOLN ON THE GOLF 
COURSE 


Twelfth ..prize—G. F. McIntyre, gold 
Waldemar knife. 

Thirteenth prize—Ted White, gold match 
box. 








Fourteenth prize—L, F. Rosenberg, white 
gold Waldemar chain. 


A. G. MANSUR, SAM LEVY, E. H. HUFNAGEL AND J. A. CLEM i) : a 
‘ Fifteenth prize—E. A. Reed, gold cuff 





being in attendance are still discussing the Second prize—H. R. Finley, artistic photc links, 

splendid business sessions and the wonderful __ fraince. Sixteenth prize—E. W. Hatfield, gold cuff 

program of entertainment in which they Third prize—R. S. Hurlburt, gold cuff _ links. 

participated. links. The prizes awarded were donated by the 
In the Sept. 5th issue of THE JEWELERS’ Fourth prize—F. R. Budlong, cut steel following firms: B. A. Ballou & Co., Inc., 

CircuLaR a complete report of the business shoe buckles. M. S. Co., E. L. Spencer Co., Ostby & Bar- 


session and the entertainment features was 
given. Most of the details of the golf tour- 
nament were included in the report pub- 
lished on page 143. The names of the prize 
winners were published at that time. The 
prizes were distributed by President Levy 
of the Manufacturing Jewelers’ Golf Asso- 
h ciation at the banquet which concluded the 
day's sport. The prizes awarded, the win- 
ners and the scores made were as follows: 





GUESTS’ AND RETAILERS’ DIVISION 


First prize—J. H. Mullen, Fall River, sil- 
ver pitcher. 

Second prize—F. B. Mauk, Providence, 
bronze and silver cigarette humidor. 

Third prize—D. H. Johnson, Reading, 
Mass., silver dish. 

Fourth prize—J. Arthur Clem, Provi- 
dence, silver loving cup. 

Fifth prize--Everett Ward, New York, 
sterling loving cup. 

Sixth prize—D. Cohn, Evansville, Ind., 











Silver flask. SINCLAIR WEEKS, C. H. MEALY, J. H. MULLEN AND D. H. JOHNSON 
Seventh prize—A. G. Mansur, Burlington, 

Vt. gold Waldemar chain. Fifth prize—Sinclair Weeks, platinum cuff ton Co. Louis Stern Co., J. J. White & 
Eighth prize—Elmer Leach, Beaumont, _ links. Co., Louis Rosenberg, George F. Berkander, 

Tex., gold buckle combination set. Sixth prize—H. D. Baker, silver match Eugene Abbott, F. M. Whiting Co., Watson 
Ninth prize—Wm. Cooper, Minneapolis, box... Co., G. K. Webster Co., Sykes & Strand- 
inn., silver cigarette case. Seventh prize—J. Parker Ford, leather berg, Bassett Jewelry Co., Whiting Chain 
Tenth prize—J. A. Cayce, Nashville, watch bracelet. Co., Gorham Mfg. Co., Reed & Barton Co., 


Tenn, silver buckle and chain. Eighth prize—Eben F. Wilde, one dozen V. E. Black Co., The Hadley Co., Baer & 
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Wilde Co., Young Bros., Baker-Manchester 


Mfg. Co. and R. F, Simmons Co, 
THE SCORE CARDS 


The players and scores were as follows: 


Gr. 
J. H. Mullen, Fall River..... 97 
F. B. Mauk, Providence..... 100 


D. H. Johnson, Reading, Mass..110 





J. Arthur Clem, Providence. . .119 
Everett Ward, New York... .120 
D. Cohn, Evansville, Ind..... 129 
A. G. Mansur, Burlington, Vt.131 
Elmer Leach, Beaumont, Tex.134 
William Cooper, Minneapolis, 
Minn. 
J. A. Cayce, Nashville, Tenn..137 
A. V. Burque, Nashua, N. H. .137 
E. W. Hufnagel, Mt. Vernon, 
BE 9 Sinis pacen tel baed aet 141 


H’p. 


20 
22 


30 


N. 
77 
80 
88 
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H. D. Baker, Metacomet..... 88 
J. Parker Ford, Wannamoisett 95 
Eben F. Wilde, Metacomet... 92 
W. C. Foster, Wannamoisett.. 93 
C. W O’Brien, Metacomet. ...108 
F, M. Cook, Hudson River... .103 
G. F. McIntyre, R. I. C. C... 97 
Ted White, Metacomet....... 102 





89 
90 
99 
101 
104 


105 
107 
111 


111 


The other division was made up of manu- 
facturers, wholesalers and jobbers, salesmen 


and trade paper representatives. 


16 were prize winners. ‘The scores were as 


follows : 

Player, Club or City Gr. 
J. H. Lincoln, Metacomet.... 88 
H. R. Finlay, Metacomet..... 89 
R. S§. Hurlburt, Oneida....... 94 


F, R. Budlong, Metacomet... .102 
Sinclair Weeks, Brookline C. C. 86 


The first 
H’p. N. 
3 70 
l7*. Te 
20 74 
A | 
10 76 
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L, F. Rosenburg, Metacomet..111 30 81 
E. A. Reed, Segregansett....106 24 8&2 
E. W. Hatfield, Oneida....... 110 27 8& 
Alton H. Riley, Attleboro..... 101 17 & 
H. W. Fisher, Attleboro..... 106 22 & 
Elton B. Fisher, Attleboro....112 27 8&5 
G. W. Strandberg, Wannamoi- 

WN as cee daeccnnr cease hers 108 20 & 
L. Rogers, Wannamoisett..... 113 25 8&8 
B. A, Bae, RB Gi oo oe 1066 16 9 
M. Anthony, Segregansett....114 24 90 
J. O. Otis, Wannamoisett..... 166. SE 
S.. ©... Rice, Franishin:::.... . li @ 
E. L. Abbott, Metacomet..... m: 8 
H. F, Pierek, Chicago........ 125 30 95 


George Englehardt, Chicago..126 30 96 
Jules P. Goldstein, Metacomet.128 30 98 
A. A. Remington, Jr., Attle- 


DOH nie eis ni via taien eins lll 12 9 
A. A. McRae, Attleboro...... 122 21 101 
H. W. Ostby, Agawam....... 123 22 101 
A. Morris, Wannamoisett....128 27 101 
nm. Fete &. 1G. Si... 132 27 105 
C. J. Roehr, Providence...... 137 30 107 
E. L. McHugh, Providence...140 30 110 
J. C. Garvin, Providence..... 142 30 112 
R. B. Carr, Providence....... 156 30 126 
B. Kruckemeyer, Evansville, 

RS Oe Pe ee 158 30 128 


F. A. Ballou, Jr., R. I. C. C—No card, 
C, A. Mealey, Metacomet—No card. 
William Stone, Wannamoisett—No card. 





TED WHITE, A. A. REMINGTON, A. A. MCRAE AND J. H. BAKER 








_. 4, J. GOLDSTEIN, I. GARVIN, L. F, ROSENBERG AND E, MCHUGH 








Following the distribution of prizes at 
10:45, the dinner was brought to a close by 
the entire assemblage singing “Good Night, 
Ladies.” 

The snapshots published herewith were 
taken at the time of the tournament, which 
was held on the Metacomet Golf Club Links, 
when the jewelers were the guests of the 
Manufacturing Jewelers’ Golf Club and the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association. 

One of the most unique advertising fea- 
tures of the A. N. R. J. A. convention were 
the duplicate number buttons, given by Ham- 
ilton & Hamilton, Jr., manufacturers of 
gold filled jewelry. The persons who found 
the duplicate buttons were requested to take 
them to the office of the concern, which is 
located within a, few feet of the Providence- 
Biltmore Hotel, the headquarters of the con- 
vention: They “were’ presentéd by Hamilton 


& Hamilton with a ‘chain of their. own selec- 


mee aie 
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AMSTERDAM:—1!7 NIEUWE ACHTERGRACHT Established in 1892 as “’S. J. Son” 


SON & PRINS 
IMPORTERS OF DIAMONDS 


31 NORTH STATE STREET 


CHICAGO 


Carefully Assorted Lots—Sizes, Melees, Fancies, Large 
Stones. Particular Attention to Your Immediate Calls. 
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ULTIVATING your diamond business at every opportunity results in 
many profitable sales that you would not make otherwise. With our 
Diamond service at your command you can always keep your Diamond stock 
complete. Squares, Emerald cut and Marquise Diamonds always on hand. 


170 Broadway, New York 


(Suite 306-307) 
AMSTERDAM, 9 Tulpstraat PARIS, 12 Rue de la Victoire ANTWERP, 76 Rue du Pelican 
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CharlesT Dougie ty Gln. 


IMPORTERS of PEARLS & PRECIOUS STONES 
7-11 West 45”Street, New York. 








Pearls, Pearl Necklaces 
and Pearl Ropes 
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tion. The ladies who received the duplicate 
buttons were given stone bracelets. Over 
300 delegates had the opportunity of inspect- 
ing the hand-made articles of the Hamilton 
factory. 
A WORD OF PRAISE 

That the convention was one of the best 
ever held by the association is the report 
which has been received from many sources. 
One of the letters which has been received 
by Woodward Booth, manager, New Eng- 
laid Manufacturing Jewelers’ and Silver- 
smiths’ Association, Providence, R. I., comes 
from Ellis Gifford, president of the Massa- 
chusetts Retail Jewelers’ Association, in 
which he expresses his appreciation of the 























SILVER MOUNTED EBONY GAVEL PRESENTED TO 
THE A, N. R. J. A. BY THE GORHAM CO, 


éficient way in which the convention was 
handled. His letter to Mr. Booth is as 
follows : 


“Dear Mr. Bootu : 

“At my first free moment since returning 
from the A. N. R. J. convention in Provi- 
dence last week I am writing to again of- 
ficially assure you and President Docherty 
of your association of our sincere apprecia- 
tion of everything you did for us in enter- 
taining the convention last week, You hit 
100 per cent. efficient. Everything went won- 
derfully well and without .apparent hitch. 
New England retailers are proud of you. 
As their representative, I want to assure 
you, so far as I am able, of their gratitude. 
“So as to help again in placing responsi- 
bility and thanks where they belong I am 
sending a copy of this letter to THE JEWwEI- 
ers’ Crrcuar and Keystone, so that all who 
see it may be sure to know that to the New 
England Manufacturing Jewelers’ and Silver- 
smiths’ Association belongs the credit for 
what was done for the visitors in Providence 
st week. 

“You are a credit to New England. 

“Yours truly, 
“E.tis Grrrorp, Pres.” 


At the Wednesday morning breakfast- 
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conference, following the address by Miss 
M. Walker Jordon, she presented to the 
A. N. R. J. A. on behalf of the Gorham Co., 
a sterling silver bound gavel. The gavel 
bears the following inscription: “Presented 
by the Gorham Co. to the American National 


Retail Jewelers’ Association. Eighteenth 
Annual Convention, Providence, August 
28th, 1923. 


Following the A. N. R. J. A. convention 
a number of those who’ had been_in attend- 
ance went to Williamsport, Pa., for the an- 
nual convention of the Pennsylvania Retail 
Jewelers’ Association which was held on 
Sept. 4 and 5. 








SAFE ROBBERS AT WORK 


Establishment of Buffalo, N. Y., Manufac- 
turer Visited by Crooks Who Obtain 
Loot Valued at $15,000 


Burra.o, N. Y., Sept. 10.—For the second 
time in a period of a few weeks the estab- 
lishment of Robins, Bladen & Robins, 
manutacturing jewelers at 956 Main St. 
was entered at an early hour on the morn- 
ing of Sept. 7. On the first occasion the 
“cracksmen” were frightened away before 
they succeeded in opening the safe. This 
time they were more successful. Unset 
diamonds and platinum jewelry were care- 
fully selected by the “yeggmen,” their value, 
after a superficial check, being estimated 
by Julius Robins, member of the firm, at 
not less than $15,000. 

The burglars gained access to the jewelry 
factory, which is on the second floor of 
the building, by “jimmying” the door lead- 
ing to the offices. Once inside they pro- 
ceeded to smash the combination off the 
safe and then drive in the spindle. <A 
second safe in the office was tampered with 
but it is believed the burglars were 





frightened away before they could force it’ 


open. 

Removing trays of stones and jewelry 
from the safe, the sdfe-crackers emptied 
them on the floor, evidencing an expert 
knowledge of the value of their loot by 
selecting only the more precious articles and 
leaving tne less valuable stones and rings 
scattered about the floor. In addition to the 
merchandise taken, the burglars obtained 
more than $100 in currency and customers’ 
notes valued at $10,000. The latter, how- 
ever, are valueless. It was said that a de- 
posit of the currency and notes was to have 
been made with.the company’s bankers in 
the morning. It is believed that the gang 
may have had inside information concerning 
the firm’s private business affairs. 

It was not until after noon that experts 
from the safe company succeeded in getting 
the door of the second safe open. The 
combination lock had been damaged to such 
an extent that it could not be manipulated 
by either the office force or the detectives 
called in. The burglary was discovered in 
the morning when employes opened the 
offices. 

Mr. Robins made no complaint against 
police laxity although his establishment has 
been entered twice. He said the safe was 
supposed to be burglar-proof and that the 
door through which the office was entered 
was a strong one. The loss is fully covered 
by insurance. 
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ATTEMPTED HOLD-UP FAILS 


“Gun Men” Try to Rob New York Jeweler 
Near Old Fulton St. “Dead Line” But 
Fail and One Is Captured 
In one of the most daring hold-ups ever 
attempted in the downtown district of New 
York, Nathan Zaidens, a diamond dealer at 
93 Nassau’ St., was shot Monday afternoon 
whilé trying to fight off three bandits. The 
noise caused by the shot attracted the at- 
tention of other tenants. in the building and 
before the men could leave the place an 
alarm had been given which resulted in the 

capture of one of the bandits. 

Following the attempted hold-up, Mr. 
Zaidens was given medical attention and 
was taken to the Beekman St. Hospital, 
where he was treated for a flesh wound on 
the side of his head. The captured bandit 
who was caught after a chase of several 
blocks was taken to the Oak St. Station 
where he gave his name as James O’Connor, 
19 years old, residing at 2214 Eighth Ave., 
New York. The prisoner, it is claimed, was 
arrested last Spring in Harl for holding 
up a drug store. 

The building in which Mr. Zaidens’ office 
is located is situated just beyond the north- 
ern district of the famous “dead line” es- 
tablished many years ago by the police and 
within two blocks of Maiden Lane. Mr. 
Zaiden was alone in his office shortly after 
3 o’clock on Monday afternoon when: a 
knock came at the door. He walked over, 
took the chain of the door off. and then 
opened it only to be greeted by three bandits 
who flourished revolvers in his face. The 
diamond dealer refused to obey the com- 
mands of the bandits and in the scuffle 
which followed, Mr. Zaiden was shot in the 
side of the head. The hold-up men becom- 
ing frightened began running downstairs. In 
the meantime, one of the elevator operators 
was able to reach the ground floor and sum- 
mon a policeman. He was taken to the 
seventh floor where Mr. Zaidens’ office is 
located but while going up in the elevator 
the men’ were fleeing down the stairs at top 
speed, 

At the third floor, Max Fordan, a painter 
who has been employed in the Bennett build- 
ing for many years, noticed the men running 
and as he had heard the shot,. suspected 
they were thieves and started in pursuit with 
another man. As the trio reached the ground 
floor, Officer Bazazian came down from the 
seventh floor and began chasing the men. 
Two of the bandits disappeared in the crowd 
but the other man ran east along Fulton St. 
to Dutch St. and through Dutch St., to 
John St. where Traffic Officer Thos. P. 
Cummings captured O’Connor. 

The man was taken back to the building 
and the police immediately began to search 
the neighborhood for the other two men. 
They also searched for firearms and found 
a revolver in an automobile standing on 
Dutch St. and another on the third floor of 
the building at 93 Nassau St. On this same 
floor, they also found a bag containing some 
rope which the bandits had evidently in- 
tended to use for binding Mr. Zaidens. 

O’Connor, it is claimed, admitted he has 
a record and according to the police, they 
have a good description of the other two 
men who took part in the attempted 
hold-up. 
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SETS FOR LINK BUTTONS 
SCARF PIN and RING SIZES 


Am particularly qualified to supply you with 
all other precious stones no matter how un- 
usual your requirements. 


Louis JN /ard 


15 MAIDEN LANE New York, N. Y. 
CORTLAND 2358 
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Bouton Pearls 


A comprehensive assortment of the required sizes, ranging from the smallest to the 
larger gems. | 











We suggest that you estimate your probable requirements NOW,—and place your order 
with us at once. This is an especially advantageous opportunity. 


H. NORDLINGER’S SONS, Inc. 


Importers and Dealers in Precious, Semi-Precious and Imitation Stones 
New York, 70 West 40th Street 


Paris, 32 Rue Beaurepaire Gablonz, a/N., 16 Steingasse Providence, 63 Washington St. 
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The “Pageant of Jewels” at Antwerp 














N the news from Europe and particularly 
from Antwerp, in the past month or so, 
mention has been made from time to time 
of the Pageant of Jewels held in that city 


Among the many beautiful floats shown 
are those illustrated herewith representing 
“The Working of the Diamond Mines in 
Cape Colony” (also one not shown, “The 

















FLOAT SHOWING WORKING OF A DIAMOND MINE IN CAPE COLONY 


Aug. 12, 15, 19, under the auspices of the 
diamond industry of Antwerp. In the last 
week or so illustrations. of some of the 
beautiful floats used in this pageant have 
come to this country and we are enabled to 
present the photograph shown on the front 
cover of this issue and some others taken 
from the catalogue, published in Dutch, 
French and English which was prepared for 
the affair. 

The diamond industry of Antwerp em- 
ploys more than 10,000 expert workmen, in- 
cludes about 4,000 manufacturers, merchants 
and brokers and next to the maritime indus- 
try, is one of the most important in the 
city. Wishing to celebrate the return of 
prosperity to the city the industry, under 
the direction of William Van Rijswijck and 
other prominent men of the trade, arranged 
for this pageant to give the people of the 
city an idea of the importance of the in- 
dustry and its ramifications. 
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Working of a Diamond Mine in Katanga in 
the Congo”); a representation of “Louis 
Van Bercken, Inventor of Diamond Cutting, 
in His Shop”; a symbolic float showing “All 
Peoples of the World Rendering Homage to 
Antwerp, the City of Diamonds”; one sym- 
bolizing “The Earth as a Source of Precious 
Stones,” and one showing the different types 
of primitive American tribes carrying the 
arms of the United States. 

Among other floats.were a large number 
typifying the sale and use of diamonds in 
various sections of the world. The French 
car showed “The Empress Josephine Ex- 
amining Her Jewels and Those of Napo- 
leon,” the Polish car showed “The People 
of Poland Rendering Homage to Their 
King John Sobieski”; the Italian car repre- 
sented “The Marriage of the Doge of Ven- 
ice with the Adriatic Sea”; the Moorish car 
showed “A Harem in Morocco Where Pre- 
cious Stones Are Being Offered for Sale”; 
the Persian car showed “The New Year at 
the Teheran Court in the XVIth Century’; 
the Hindoo car showed “The Sale of Dia- 
monds from the Pannah Mine in the 
XVIIIth Century”; the Chinese car showed 
“A Sale of Precious Stones in the Palace 
of a Mandarin.” 

There was also a representation of the 
terrestrial globe made for Shah Nadir en- 
tirely inlaid with numerous precious stones. 

















THE INVENTOR OF DIAMOND CUTTING IN HIS SHOP. 

















WORLD RENDERING HOMAGE TO ANTWERP, THE DIAMOND CITY 





Illustrations of two other floats are shown 
on page 87. 


DEATH OF L. H. BOSWORTH 


‘ProvipeNce, R. I., Sept. 10.—It was with 
deep regret that the jewelry trade of New 
England learned today of the death of L. 
H. Bosworth, secretary of the Potter & 
Buffinton Co., manufacturing jewelers of 
this city. 

Deceased, who was a former director of 
the New England Manufacturing Jewelers’ 
& Silversmiths’ Association, was widely 
known in the industry. He was born at 
Palmer, Mass., 65 years ago, and was edu- 
cated at Hartford, Conn. When about 20 
years old he became employed with the 
Potter & Buffinton concern and rose to the 
position of secretary of the corporation. 
He lived at 137 Ontario St., this city. 

A full obituary will be published next 
week. 
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American Gem & Pearl Company | | 11 John Street New York 
6 West 48th Street, NEW YORK CITY 
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LONDON PARIS 


26 Holborn Viaduct 44 Rue Lafayette f 
FROM MINES TO MARKET = | BLACK ONYX 


In All Sizes and Shapes 


Also precious and imitation 
stones — drilling — engraving 
—encrusting Lapidary work. 


Our specialty is repairing, restringing 
S E FE. D and altering of all kinds of Seed Pearl Kroner, Hyman &Co., Inc, 


51 Maiden Lane, New York 


Jewelry. Phone John 0350 
PEARL | FRANK C. OSMERS . | Attention—Manufactren 
Jewelry 2 west 47th st. New York, N. Y. m| ONYX RING STONES 
































Furnished for Any Size 
Diamond 
EARRING STONES 
ONYX and AMBER BEADS 


. ‘ : : : | THE DOUBRAVA CO. 
Prisms: Their Use and Equivalents : Pyeng 


A book containing a more extended knowledge on this _—_—— Established 1886 


branch of refraction than is contained in works on a 
ophthalmology. Price, $2.00. CHARLES KOHLBUSCH 


THE OPTICAL PUBLISHING CO. aN Fine Balances and Weights 


: : i 120 Hatton St., Jersey City, M. J. 
11 John St.. New York =— , Pee St ere 


























A. & $. ESPOSITER = EXPERT LAPIDARIES 


83 35 West 46th Street 
NEW YORK We are always in the market for fine rough 


Tele. Bryant 4787 gem material. 











September. 12, 1923. 





Arts and Crafts of Homer’s Day 
oe FT Tie gold was found in Greece 
proper in historical times, and the 
source of supply of the Homeric gold,— 
whether the shores of Thrace or Lydia,—is 
entirely conjectural. Its brilliancy and free- 
dom from oxidation made it to be highly 


prized, and thus it was said to be used by 
the gods even for purposes for which it is 
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to the later Chalybians (assumed by Strabo, 
549), is not clear. The silver mines at 
Laurium in Attica do not seem to have been 
opened so early. Apollo’s bow is of silver, 
since this was a precious metal,—perhaps 
with a thought also of the gleam of the 
silver, as like the rays of the sun-god,— 
and the poet had no thought of its lack of 
elasticity. Achilles’s mother Thetis is 
silver-foolted—the epithet that Milton 
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THE EARTH AS A 
ill-fitted. That the pavement of the hall of 
Zeus is of gold, reminds the reader of the 


picture of the New Jerusalem. The house 
of Poseidon was of gold, as well as the 
thrones of Zeus and other gods, the aegis 
of Zeus, the wand of Hermes, the yoke and 
fellies of Hera’s chariot, the hobbles of 
Poseidon’s horses, and many other posses- 
sions of the gods. Aphrodite is called 
golden,—with reference to her gold orna- 
ments more probably than because of the 
color of her hair. Men as well as gods 
had an abundance of gold. The palace of 
Menelaus fairly gleamed with gold. Wine 
was served in golden cups at the home of 
Odysseus, and water for the hands was 
brought in a golden ewer: Helen had a 
golden distaff. The shield of Nestor is 
said to have been of gold, but this seems 
to refer only to the framework and the 
outer layer. Hector’s spear had a gold 
ferule about the bronze point. Agamem- 
non’s sword had golden knobs or studs on 
the hilt. Antimachus went to battle with 
gold ornaments, very likely for his hair, 
‘like a girl’ Nausicaa on going to the 
river took olive oil as an unguent in a gold 
flask. Goldfoil was moulded about the 
horns of a victim for sacrifice. Hundreds 
of thin gold laminae were found in the 
tombs excavated at Mycenae which clearly 
were used for decorative purposes, and the 
Homeric Achaeans also had thin gold plates 
a decoration for straps and furniture. The 
edges of silver bowls were sometimes 
covered with gold plate; thus being literally 
plated, In the manufacture of Achilles’s 
shield, Hephaestus seems to have inlaid the 
Precious metals in the manner of swords 
found by Schliemann at Mycenae. 

Silver is not mentioned in the Homeric 
Poems so frequently as gold. It is said to 
be derived from Alybe, whence came allies 
to the Trojans. The relation of this place 


SOURCE OF PRECIOUS STONES 


translated by tinsel-slippered. The pole of 
Hera’s chariot is of silver, as well as Circe’s 
tables, the tool-chest of Hephaestus, the 
mixing-bowls and basins of several mortals, 
the bridge of Achilles’s lyre, and the door- 
posts and lintel of Alcinotis. Menelaus 
even received two silver bath-tubs as a 
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which are cited in the last preceding sen- 
tence, and the poet shows no knowledge of 
the source from which it is derived. The 
excavations at Mycenae have shown that 
it was highly esteemed there, and the route 
has been traced by which it was brought 
down from the Baltic. 

“The Achaeans before Troy had no ivory, 
but the poet was familiar with it, though 
he nowhere mentions the elephant, and may 
not have known whence the ivory was 
derived. Of course it was imported and 
foreign to Greece. Penelope is made by 
Athena fairer than ivory. The white thighs 
of Menelaus, stained with his blood, are 
compared by the poet to ivory stained purple 
by a Maeonian or Carian woman, to serve 
as a cheek-piece for horses. The leader of 
the Paphlagonians had for his steeds, reins 
white with ivory,—thin plates of ivory being 
used just as metals were employed with 
leather. Ivory is used also for the decora- 
tion of a bedstead and an easy chair, for 
the handle of a key, for the scabbard of a 
sword, and even with gold, silver, and 
electron for the adornment of the great 
hall of Menelaus’s palace. Finally, the 
gates through which deceitful dreams pass 
are said to be of ivory, while the truthful 
dreams come through the gates of horn. 

“Cyanus was an imitation of lapis lazuli, 
a kind of blue paste. It was used for a 
cornice-decoration in the great hall of 
Alcinoiis, and for the adornment of Aga- 
mamnon’s cuirass and shield, and the shield 
of Achilles. The adjective formed from 
this word is used freely for dark, being 
applied not only to clouds and ships but 
also to the brows of Zeus and to the hair 
of Poseidon,—which gave the suggestion 
for Neptune’s ‘blue-haired deities,’ in 
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PRIMITIVE AMERICAN TRIBES CARRYING ARMS OF UNITED STATES 


present from an Egyptian king. Silver as 
well as gold was used for the decoration 
of furniture, belts, hilts of swords, scepters, 
and the like. 

“White gold, a mixture of silver and gold, 
is assumed for the decoration of the palace 
of Menelaus,—named with gold silver, and 
ivory. The word amber would have the 
same form, but amber seems less fitted for 
such a use. On the other hand, electrons 
seems to mean amber when it appears in 
two necklaces. Amber appears in the 
Hemeric poems only in the two instances 


Milton’s Comus.”—Seymour, in “Life in the 
Homeric Age.” 








Struck down and robbed by an unidenti- 
fied thug, S. F. Hollander, Eureka, Cal., 
was recently sent to a hospital with a 
fractured skull. He had closed his store 
and afterward said that he had been struck 
down from behind when he stepped into his 
bedroom. When he recovered consciousness 
a $1,000 stick pin and $100 in currency 
were gone. 
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It Lends Additional Distinction 
to Any Dining Room 


GTRICTLY in accord with Chippendale, Hepple- 

white, Sheraton, and the finest American Colonial 
period furniture, is the perfect Adam style of Treasure 
Solid Silver. Critics pronounce it one of the most 
beautiful styles of all times. Instinctively you give 
your approval to their judgment. Robert Adam, the 
English founder of its period, was not only the inspir- 
ing contemporary of our own eighteenth century ar- 
chitects and craftsmen—but the faithful interpreter as 
well of the best classical traditions that all the ancient 
world could give him. 


What better proof is there than this of the really 
permanent and lasting appeal of true art? And what 
better instance than the beauty of this Treasure Solid 
Silver? Perfect in its fidelity to the Adam period, and 
superior in its excellence of modern craftsmanship, it 
is silver to be treasured by future generations of the 
family that it serves today. Every proper accessory in 
both flatware and hollowware is available. 


STERLING SiLver 925/1000 Fine 
VF... 
m EG 
ROGERS, LUNT & BOWLEN CoO. 


Silversmiths ~, Creators of Distinctive Tableware 
GREENFIELD ™\X MASSACHUSETTS 
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Mr. and Mrs. Howard L. Carpenter spent 
the last week-end with friends at Sakonnet 
Point. 

Asa Cushman, with the Potter & Buffinton 
Co. has returned from a three months’ visit 
in Europe. 

Mr. and Mrs. Thomas U. Catlow are 
spending the month at the Bailey Cottage, 
Seaconnet Point. 

L. H. Bosworth, who has been confined 
to his home on Ontario St. for a fortnight, 
is reported as improving. 

The factory of the Foss Mfg. Co., maker 
of jewelry displays, 30 James St., East 
Providence, has been enlarged. 

Mr, and Mrs. Harry C. Lindol are at their 
Summer home, Rock Villa, in New Hamp- 
shire, during the month of September. 

Major and Mrs. Howard D. Wilcox and 
their daughter have returned, after motor- 
ing through New York and New Hamp- 
shire. 

The day classes at the Rhode Island 
School of Design will begin Sept. 24, and 
the evening classes Oct. 1. The year books 
are now ready. 


The first monthly meeting of the directors 
of the Manufacturing Jewelers Board of 
Trade will be held at the Turks Head build- 
ing on Friday, Sept. 21. 

The Enterprise Ring Co., 106 Gessler St., 
is being conducted by Joseph A. Petrozella 


and Joseph A. Albert, according to informa-. 


tion filed at the city clerk’s office. 

Max Gertsacov et ux have given two 
mortgages on land, with buildings, on Maw- 
ney St., of $8,000 to the Citizens’ Savings 
Bank, and $2,500 to A. S. Parsons. 

A marriage permit was issued by the City 
Registrar on Thursday to Ferdinando 
Ronci and Maria Signori. The former is a 
manufacturing jeweler of this city. 

Woodward Booth, manager of the New 
England Manufacturing Jewelers’ and Sil- 
versmiths’ Association, left Saturday for 
several days’ tour over the Mohawk Trail. 

Kirtland H. Wilson, of the Crown Em- 
blem Co., leaves in a few days for Cincin- 
nati to attend the Sovereign Grand Lodge, 
Independent Order of Odd Fellows, annua! 
meeting, 

Edward D. Kunz, the retail jeweler of 
Bristol who some years ago purchased one- 
half interest in the Hotel Belvedere property 
in that town, has just purchased the re- 
maining interest. 

A one and one-half story building at 64 
Ring St., occupied by Peter Liberadi as a 
Jewelry store, was slightly damaged by fire, 
which started from some unknown cause at 
2 O'clock Friday morning. 

The Tilden-Thurber Corp., of this city, 
furnished all the trophies for the polo 
matches at the Point Judith Country Club, 
‘atragansett Pier, this season, There was 
a large number in the set. 


The executor’s inventory of the estate of 


ts. Josephine E. Potter, widow of Isaac 
M. Potter, was filed in the Municipal Court 
lst Tuesday and accepted. It showed a 
balance of personal estate of $663,902.58. 

© new factory building being erected 
Hamilton & Hamilton, Inc., on Allen’s 
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Ave., is progressing rapidly. There will be 
no posts to interfere with light and action, 
the roof being held up by heavy steel 
girders. 

Abraham Dimond et ux have purchased 
of the Remington Realty Co., Horace Rem- 
ington, treasurer, six parcels of land, with 
buildings, on Lennon and Adelaide Aves. 
and Hamilton St., which have been mort- 
gaged to the Citizens’ Savings Bank for 
$42,000. 

Miss La Flamme, of this city, who at- 
tended the beauty contest at Atlantic City 
the past week as “Miss Providence,” was 
furnished with jewelry for every occasion 
by the manufacturing jewelers of Provi- 
dence, her outfit being very complete and 
valuable. It was furnished through the of- 
ficials of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association. 

Among the jewelry buyers in this city 
and vicinity the past week were the follow- 
ing: Miss Henrietta Graf, of Berg Bros., 
Inc., New York city; Mr. Smith, of 
Schriver & Smith, Philadelphia; Gilbert 
Freundlich, of ‘the American Wholesale 
Corp., Baltimore, Md.; Mr. Bucklin, of Car- 


son, Pirie, Scott & Co., Chicago, and Mrs. ° 


Vernon, of A. I. Namm & Son, Inc., Brook- 
lyn, N. Y. 

The first meeting of the Fall and Winter 
season, following the Summer recess of the 
Rhode Island Society of Optometry, was 
held last Monday evening at the Biltmore 
Hotel. There was a discussion on the new 
constitution adopted by the American Op- 
tometric Association at the annual conven- 
tion last June, and E. H. Gaunt, secretary 
of the Optical Development Society of 
America, explained the work of that asso- 
ciation, whose chief aim is to cultivate style 
in glasses. 











The school committee will open jewelry 
classes in the evening schools this Winter 
if there is sufficient interest displayed to 
warrant it. 

Arrangements are being made to tender 
a banquet to the members of the Mason 
Box Co.’s ball team, which won the Twilight 
league championship. 

Fred Brigham, a former well-known 
manufacturing jeweler and salesman, con- 
tributed candy last week to the children who 
took part in the Elks’ kiddies outing. 

Fred C. Paye, of the Paye & Baker Mfg. 
Co., won first prize for the best exhibit 
of dahlias by an amateur at the exhibition 
held by the Dahlia Society of Massachusetts 
in Boston last Saturday. 

The Manufacturers’ National Bank 
opened its new building to the public on 
Monday morning. The directors of the bank 
are John L. Thompson, Wallace Kenyon, 
Harry Fisher, J. Frank Mason, Walter 
Ballou and Donald Barrows. 

A meeting was held in the Pythian Hall 
on Wednesday of last week under the aus- 
pices of the American Federation of Labor 
for the purpose of interesting the jewelry 
workers in joining a union. Frank Mc- 


Carthy, New England organizer, was the 
speaker. 














its new factory. 

The tax rate for the year of 1923 was an- 
nounced last week at $31.20 per thousand, 
which is an increase of $1.20 over last year’s 
rate. 

Fred L. Torry, manufacturing jeweler, 
has been drawn to serve on the traverse 
jury which convenes in Fall River on the 
third Monday of this month. 

Nava Grotto enjoyed an outing Saturday 
at the Mirimichi farm and as a part of the 
afternoon’s program William H. Saart, local 
jeweler and owner of the farm, was initiated 
as a member. 

Ervin E. Sweet, of the C. O. Sweet & 
Son Co., won the cash prize offered by the 
Attleboro Elks for selling the most tickets 
in a recent carnival. The winner used the 
money to purchase a set of new jewels for 
the officers and presented the lodge with 
them. 

Three shop outings were held last Satur- 
day. The employes of the D. F. Briggs Co. 
went to Duby’s Grove in Rhode Island, 
where a shore dinner was enjoyed and a 
program of sports carried out. The em- 
ployes of the Bliss Bros. Co. were enter- 
tained at the Summer residence of Joseph 
Rioux at Greenwood Lake and the em- 
ployes of the Finberg Mfg. Co. were the 
guests of Joseph Finberg at his Summer 
home at Touisset. 








Consular Notes 





Watches and clocks are being sought by 
a firm in Palermo, Italy. In writing to the 
Bureau of Foreign and Domestic Commerce 
at Washington, D. C., or any of its 
branches, reference should be made to File 
No. 7584. 

xk oe * 

An agency for jewelry novelties is being 
sought by a concern in Toronto, Canada, 
according to information made known by 
the Bureau of Foreign and Domestic Com- 
merce, Washington, D. C. Anyone interest- 
ed should communicate with the Bureau at 
Washington, or any of its branches, and re- 
fer to File No. 7612. 

a 


A. concern in Laurenco Marques, East 
Africa, is desirous of purchasing medium 
and cheap grades of jewelry. This concern 
also is in the market for watches and clocks. 
For further information, communicate with 
the Bureau of Foreign and Domestic Com- 
merce at Washington, D. C., or any of its 
branches and make reference to File No. 
7638. 








In his review on the labor situation in 
the Netherlands, for the first quarter of 
1923, Consul General George E. Anderson, 
Rotterdam, reports that general conditions 
are far from satisfactory. In speaking of 
the conditions in the diamond industry, 
however, Consul Anderson states that con- 
ditions were improving largely as a result 
of the increased demand for diamonds in the 
United States. 
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ORHAM 


Introducing a New Pattern 
of Sterling Silver Flatware 


“CHATEAU” 


Here is the latest of the many contribu- 
tions to fine designing made by The 
Gorham Company during its long and 
honored career. The generally expressed 
opinion is that it will become one of 
the conspicuously successful patterns, 
both in its approval by artistic experts, 
and its general appeal to users. In fact, 
this new pattern, “Chateau” is one of 
those inspired lovely creations which 
speak for themselves and inevitably make 
their own popularity. The new pattern 
produced at the Whiting Plant is worthy 
of the aristocratic name it bears, worthy 
of the Sterling Silver from which ‘it is 
made, and being intermediate in price, 
is thus additionally attractive. This new 
Sterling Silver flatware so happily named 
“Chateau” is notable for delicacy of de- 
signing, distinction of form and propor- 
tion and a restrained richness of detail. 
The design gives an impression of 
Spanish influence, but it is more French 
in treatment. It is in every way appro- 
priate to modern interiors, particularly 
those founded on 18th century types, 
whether French or English. 
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Why Not Combine VERY year with 


the opening of the 
Armistice Day and : 
Thanksgiving? holiday season, the 


retailers of the coun- 
try and particularly those who handle 
articles especially suitable for use as 
gifts, are confronted with the rush of trade 
in the four weeks that generally come be- 
tween Thanksgiving and Christmas, and 
universal regret is expressed that gift buy- 
ing is confined to so short a season. As 
it is universally believed that the public 
does not consider the question of holiday 
gifts until after Thanksgiving, the sugges- 
tion is often made that a movement be 
started to celebrate Thanksgiving earlier in 
the month of November. But though this 
proposition gets considerable support from 
our retail merchants while they are suffer- 
ing from a holiday rush, little or nothing 
is done to put the suggested remedy in 
operation after the rush is over and the sub- 
ject is forgotten for another year until the 
next holiday rush again comes on. 

Now, the suggestion to change the date 
of Thanksgiving from the last Thursday 
in November to a date earlier in the same 
month is one that appears to most people 
to be distinctly practical. While it is true 
that in the past custom has nominated 
November’s last Thursday as the day of 
Thanksgiving there is nothing that definitely 
requires the celebration to be at this time. 
In fact, ii was not always so celebrated 
in all parts of the country. Thanksgiving 
can be celebrated as appropriately in the 
first part of November as in the last part, 
and, as the requirements of the business 
world would make the former much more 
advantageous, we feel that a movement for 
such a change could get support not only 
from the retailers of the country but from 
wholesalers, manufacturers, and importers, 
and, in fact, from the public as well. 

Just at present, we have in many States 
three holidays in the month of November: 
Election Day (the first Tuesday), Armis- 
tice Day (Nov. 11), and Thanksgiving Day 
(the last Thursday). This is considered by 
many businessmen to be too many holidays 
to come within one month and the abolition 
of at least one of them would be wel- 
comed in many quarters. Why, therefore, 
cannot the sentiment against the three holi- 
days and the one for an early Thanksgiv- 
ing be combined in a movement to designate 
Armistice Day as Thanksgiving? No day 
in our history is more appropriate for 
thanksgiving than that on which we cele- 
brate the ending of the World War. 
Therefore, in celebrating Thanksgiving on 
Nov. 11, we are running contrary neither 
to sentiment nor tradition and if this could 
be accomplished by legal enactment in the 
various States of the union, it will give 
the retail merchants of the country at least 
two weeks more in the holiday season with 
the resultant benefit to them, their employes 
and to the public at large. 

Unfortunately, the legislatures of many 
States and the Congress of the United 
States are not now in session and little can 
be done this year in the way of enactment 
of laws that will combine Thanksgiving and 
Armistice Day as a general holiday; but 
that is no reason why the merchants of the 
country should not take it on themselves to 
start the movement at once to combine these 
two holidays and make the holiday buying 
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season at least 50 per cent. longer than it 
is at present. The jewelry trade, containing 
as it does the merchants most strongly 
affected by the short holiday season at 
present, should give this subject considera- 
tion and the retailers, through their asso- 
cialtions, can appropriately take the lead in 
beginning an agitation for this reform at 
the earliest possible moment, 





Where “Solid Gold” WWE are glad to 


i hat 
Misrepresents notice t 
Quality throughout the jewel- 


ry trade of the coun- 
try and particularly among manufacturers, 
the idea of fostering and developing higher 
standards of quality in merchandise is mak- 
ing greater and greater headway. The lead- 
ing retail jewelers for years have been urg- 
ing higher and better standards and stricter 
regulations in the way of marking and the 
manufacturers are not only supporting them 
in their stand, but are co-operating in large 
measure by cleaning up certain practices 
within their ranks and aiding in getting 
proper definitions of quality to be incor- 
porated in the National Marking law to be 
introduced into Congress. 

In view of this condition, it is dishearten- 
ing to realize that there are certain men in 
the industry who, by their practices, seek 
to pull down rather than elevate, the 
standards of quality, as was evidenced last 
week by a letter received from a wholesale 
jewelry house of the south, which read: 


“Will you please advise us by return 
mail the name of the maker (and his 
address) of solid gold plain wedding 
rings stamped ‘solid gold’ that are about 
six or eight karat quality.” 


It is needless to say that THE JEWELERS’ 
CiRCULAR did not supply the writer with 
the names of the makers of such rings, if 
there are any firms making them today. 
That such rings were made in the past, was 
a matter of common knowledge but we 
sincerely trust that that day has gone by. 
In fact, we know of several firms which 
did stamp “solid gold” on six and eight 
karat wedding rings, which completely dis- 
continued the practice when appealed to in 
the interest of the trade at large. We deeply 
regret that there are any wholesale houses 
which would now encourage such a practice 
by ordering goods of this character, and we 
sincerely trust that the house so inquiring 
did so inadvertently without a realization 
of the harm done to the jewelry trade by 
developing business of this kind. 

To stamp a six karat ring “solid gold” 
and to sell it as such, is a palpable fraud 
on the public, ethically, even in places where 
it may not be so legally. But in certain 
States of the union, that have defined 
“solid gold” as 10 karat, such an act is a 
misdemeanor both on the part of the maker 
and seller. Even States that have no stamp- 
ing laws or whose laws do not define “solid 
gold,” we feel would hardly tolerate such 
a practice if a prosecution was brought 
under the general statutes relating to mis- 
representation of quality. We do not believe 
that any judge or any jury could be per- 
suaded that “solid gold” is a proper way of 
describing an article that contains but one 
quarter gold and three-quarters alloy. There 
may be a difference of opinion as to what 
“solid gold” is—some contending that it is 
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pure gcld; others contending that it is gold 
that will stand the acid test (10 karat of 
more), and still others reasoning by analogy; 
that if solid silver is .900 fine, solid golg 
should also be of-the fineness of our coin— 
but varying as the opinions may be, we 
doubt that there is any contingent of 
jewelers who would be brought to support a 
claim that six karat gold had any right to 
be designated as “solid gold” or to contend 
that. a purchaser buying such an article 
under such a designation was not deceived 
as to its quality, » 
| i It is barely possible that some manufac. 
No turers may make and some dealers sell, sig 
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karat gold under the designation of “solié 
gold” but if there are, they should be made 
to realize that their practices tend to under- 
mine the foundation of the jewelry business, 
Such practices will be clearly defined as un- 
lawful in the new stamping act to be intro- 
duced into Congress and in certain places 
they are clearly so defined today. We do not 
feel that any jeweler who cares for his 
reputation can afford to handle such mer- 
chandise under a mark so glaringly mis- 
representative of quality. Six karat gold 


can be sold properly and honestly as “six 
D [A karat” gold where full disclosure is made 

to the customer as to its metallic content. 
Calling it “solid gold” without indicating 
: : the karat quality is done for one purpose 
In All Sizes and Grades only, to deceive or confuse the customer as 
to what he is getting, and this no reputable 
merchant in our trade can afford to do, 






Ring Mountings 


of Every Description 


























Tax Figures HE forecast made 
some time ago by 


Medium Priced Gnaw ceeReeD THE Jewevers’ Cir- 


in Jewelry Sales CULAR that the busi- 


Diamond Mounted ness done by the jewelry trade during the 


year ended May 31 last would be over 


© rs $400,000,000, is borne out by the figures of 
Rings Bar Pins the jewelry tax returns made public last 
week by the Department of Internal Reve 
« nue. According to these figures, the excise 
Searf Pins tax returned by jewelers for the fiscal yeas 
ending June 30, totaled $20,287,310.95, which 
indicated that their total sales for the year 
ending May 31 were $405,746,219, which is 
slightly above nine per cent more business 
than was done in the previous fiscal year. ( 
The figures of the Internal Revenue De- 
partment show that in the year 1921-2 


the tax returned was $19,514,865.01, which i 
indicated the total sales in that year 
. to be $390,289,300.20. The increase in busi- ! 
INCORPORATED ness in the year, therefore, amounted in all 


Wholesale Jewel ers to $35,456,918.80. 


The July figures of the Revenue Depart 
21-23 MAIDEN LANE ment indicate a similar increase in the bust 
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ness done by jewelers in June over that done 
a year ago. The returns on jewelry sales 
during July amounted in all to $1,549,700 
as compared with $1,277,012.57 collected 
July, 1922. This indicated that the jewelers 
of the country did a business in June 
amounting to $130,995,813.80 as compared 
with $25,540,251.40 in June, 1922—an i 
crease in sales of $5,455,562.40. 
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Unless otherwise provided by contract 
retaking property sold under conditiona- 
sale, cancels the purchaser’s obligation for 
the unpaid portion of the purchase price, i 
cluding payments past due. Federal Dis 
trict Court, Maryland. 289 Fed. Rep. 145, 
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Frank C. Osmers, 2 W. 47th St., returns 
this week, after spending some time at his 
farm in the Berkshires. 

William H. Enhaus, 26 John St., accom- 
panied by his wife, enjoyed the great con- 
yention at Providence last week. 

Alfred G. Stein, of Patek, Philippe & Co., 
68 Nassau St., returned from Europe on 
Monday, Sept. 3, on the Leviathan. 

I, Moskowitz, of B. & I. Moskowitz, im- 
porters of diamonds, 71 Nassau St., has 
returned from a purchasing trip in Europe. 

William F. Chears, jeweler at Sanford, 
N. C., was an out-of-town visitor at the 
ofices of THE JEWELERS’ CrRCULAR on Mon- 
day. 

E. E, Maneck, of Maneck & Prather,. im- 
porters, 31 Union Square, is now in Europe 
and sends greetings to his friends from Hol- 
land. 

In the holidays over Labor Day, the 
whitestone front of the Anderson building, 
12-16 John St., was completely renovated 
and cleaned. 

Herman Oppenheimer, Jr., of H. Z. & H. 
Oppenheimer, 170 Broadway, sailed for the 
European diamond markets last Saturday 
on the Leviathan. 

George Bergleitner, watchmaker, has dis- 
continued his shop at 12 John St., but will 
continue to do repairing at his home, 9404 
82nd Place, Woodhaven, L. I. 

The office of Goodfriend Bros., importers 
of pearls and precious stones, 542 Fifth 
Ave., will hereafter be opened ‘on Saturdays. 
This order became effective Sept. 8. 

Gabriel Sulzer of Bernard Rice’s Sons, 
Ine, manufacturers of Dutchardt  silver- 
plated ware, 325 Fifth Ave., has left this 
city to visit the trade in the middle west. 

G. H. Niemeyer, president of the National 
Jewelers Board of Trade, spent several days 
in Providence last week, where he was a 
conspicuous figure at the convention of the 
A.N.R. J. A. 

August Goldsmith, Goldsmith Stern & 
Co, this city, and not Adolph Goldsmith, 
a8 erroneously reported in these columns 
last week, is in southern California for a 
short time on a business and pleasure trip. 

Lee and Reginald Reichman, of Reich- 
man Bros., Inc., importers of diamonds, 170 
Broadway, sailed for Europe yesterday 
(Tuesday), on the Aquitania. The Reich- 
mans have gone abroad on an extensive 
purchasing trip. 

Walter H. Tarlton spent several days in 
Providence last week, greeting his many 
a among the retail jewelers at the ex- 
hibit of his concern, the Wightman & Hough 
Co,, at the A. N. R. J. A. convention, Provi- 
dence-Biltmore Hotel, 

Edward H. Hufnagel, president of the 
“merican National Retail Jewelers’ Associ- 
ation, and family are enjoying a vacation in 
‘amp along the shore of Lake Champlain. 
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They are the guests of Arthur Mansur, first 
vice-president of the American National Re- 
tail Jewelers’ Association. 

William L. Kuhn, diamond setter, at 71 
Nassau St., was married last Sunday to 
Miss Estelle Cohen, who was connected 
with Levitt & Gold and later with Levitt 
& Co., also of 71 Nassau St. The couple 
are receiving congratulations from .their 
many friends in the trade. 

Michael Levy, manufacturer of gold, dia- 
mond and platinum jewelry, 9 Maiden Lane, 
and family returned from Europe several 
days ago on the steamship Roosevelt. Mr. 
Levy was abroad for six weeks visiting the 
diamond markets in Germany and France 
looking for precious and semi-precious stones 
and pearls. Mr. Levy reports he found that 
prices are continually rising and, as the 
value of foreign money decreases, prices go 
higher, 

A new law which went into effect Sept. 1 
is known as the Bad Check Law, and al- 
though introduced at the behest of the hotel 
men, will be of interest to jewelers and 
others as well. Under the old law the 
passer of a bad check was entitled to a 10 
days’ notice before he could be prosecuted, 
the idea being to give him time to make 
good, The 10-day requirement is no longer 
in force under the new law, and prosecution 
may be started at once. Under the present 
act, anyone drawing a check with insuf- 
ficient funds to cover it, can also be pun- 
ished. 

Dispatches coming from the stricken 
areas of Japan, indicate that Max D. 
Kirjassoff, American Consul at Yokohama, 
and Mrs, Kirjassoff were killed on Saturday 
of last week by the earthquake. Their two 
children have been found safe and well, 
although the first dispatches received here 
reported that the family had been entirely 
wiped out. Mr. Kirjassoff is the son of 
Nathan Kirjassoff, retail jeweler at 118 
Tompkins Ave., Brooklyn. The family, 
however, have not given up hope and are 
still awaiting more definite information. 
Max Kirjassoff was born 35 years ago at 
Lucin, Russia, and spent some years in St. 
Petersburg. He came to America and 
went to live at Waterbury, Conn. He is a 
graduate of Yale, and after living for a 
time in Waterbury, went to Japan in 1911. 
In 1913 he became attached to the United 
States Consul’s office in Tokio, as a student 
interpreter. In 1918 he was sent to Yoko- 
hama as consul where he had been located 
with his wife and two children. 

Since the first news of the disaster in 
Japan reached this country, the Konishi 
Kotakudo Co., maker of K. K. watch 
crystals, whose office is at 116 Nassau St. 
has been receiving inquiries as to whether 
the concern’s factory at Osaka, Japan, had 
been damaged or affected in any way by the 
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earthquake. Many conceri§ in the tradé 
took it-for granted that the Konishi 
Kotakudo factory was in the devastated 
area and are sending- expressions of sym- 
pathy to the firm. The Konishi Kotakudo 
Co. announced several days ago, however, 
that their factory was not damaged in any 
way but is in good running order, and that 
orders will be filled as usual. In fact, 
Osaka, where the factory is located, seems 
to be the center of all activity in Japan, as 
most of the cables and all news of the dis- 
aster are coming from that place. The 
concern, however, is thanking its: “many 
friends for their expressions of sympathy, 
stating. at the same time that the disaster 
is in no way affecting their production. 
Miss Marguerite Walker Jordan, of the 
Gorham interests, acted as hostess to a 
party of 35 southern jewelers and their 
wives at a theater party and supper on 
Tuesday night, Sept. 4. Miss Jordan and 
her friends enjoyed a performance of “Sun 
Up,” a new southern play being produced 
at the Provincetown Theater in the Green- 
wich Village section of this city. Follow- 
ing the performance, the party adjourned 
to Romany Marie’s for supper where they 
were joined by Lulu Vollmer, of North 
Carolina, the authoress of “Sun Up”; and 
Miss La Verne and Miss Anne Elsner, two 
stars in the play. Miss La Verne is from 
Tennessee while Miss Elsner comes from 
Louisiana. The play deals with the south, 
and was thoroughly enjoyed by Miss Jordan 
and her southern guests. In sending out 
her invitations for the party, Miss Jordan 
endeavored to invite all of the jewelers and 
their wives who came from the south to be 
in attendance at the national convention at 
Providence and who she knew would be 
in New York on Tuesday of last week. At 
the restaurant, Romany Marie appeared in 
her gypsy costume and entertained Miss 
Jordan and her guests by reading their for- 
tunes. “Sun Up” is Miss Vollmer’s first 
play to be produced in New York, and on 
Oct. 15, her second play will be produced 
at the Greenwich Village Theater. Before 
the Winter is over, Miss Vollmer’s third 
play will be shown in New York. All the 
plays will deal with the mountaineers of 
the south. Some of those included in the 
party were: Mr. and Mrs. J. A. Cayce, 
Nashville, Tenn.; Mr. and Mrs, Frank B. 
Paul, and daughter, Norfolk, Va.; Mr. and 
Mrs. B. F. Roark, Charlotte, N. C.; Mr. 


and Mrs. F. N. Day, Winston-Salem, . 
N. C.; Mr. and Mrs. A. R. Erskine, 
Memphis, Tenn.; Mr. and Mrs, W. G. 


Frasier, Durham, N. C., and others. 

Many of the establishments in the jewelry 
trade were closed yesterday and will remain 
closed today (Wednesday) in observance of 
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the Jewish holidays. Orthodox Jews are 
celebrating the new year for two days which 
began or Monday night and will last until 
sundown tonight (Wednesday). Reformed 
Jews observed only Monday night and 
Tuesday. 

S. R. Lang, formerly with the Knicker- 
bocker Watch Co., is now associated with 
the Gothic Watch Co., 21 Maiden Lane. 

Moe Lenkowsky, importer vi diamonds, 
65 Nassau St., accompanied by his wife, is 
returning to this country on Friday aboard 
the steamship Mauretania after an extensive 
purchasing trip to the European diamond 
markets. 

The Die Jewelry Co., this city, received 
acharter of incorporation at Albany, N. Y., 
last week with authority to conduct busi- 
ness in this city. The capital is $10,000 and 
the incorporators are W. A. Boulter, P. 
Petrocelli and W. A. Van Ness. 

A charter of incorporation was filed at 
Albany, N. Y., last week by Mueller Heath 
& Sons, this city. The concern has au- 
thority to make beads and jewelry and was 
incorporated with a capital of $10,000. The 
incorporators are E. Leone and J. W. Heim- 
soth. 7 

Joseph Riskin, buyer and appraiser of 
diamonds, pearls and precious’ stones, 522 
Fifth Ave. returned from Europe last 
Wednesday on the Olympic. While abroad, 
Mr. Riskin visited Belgium and Holland, 
England and France, where he purchased 
diamonds. 

W. O. Sibert has joined the sales force of 
the J. Bulova Co., Fifth Ave. and 36th St. 
Mr. Sibert will represent the concern in 
New Jersey, Delaware and Maryland and 
some of the districts in the city of Phila- 
delphia. He has had wide experience in the 
selling field, having been previously con- 
nected with a large manufacturing organ- 
ization. 

Harry C. Larter, “Mayor of Maiden 
Lane,” returned last week after a prolonged 
vacation at Lake Winnipesaukee, in New 
Hampshire. Mr. Larter got back to the 
office of Larter & Sons, 15 Maiden Lane, 
Friday, and has been kept busy reassuring 
his friends that his reported illness was not 
serious enough to keep him from getting 
“on the job” once more. 

Irving Spiro & Bro., importers of dia- 
monds, 116 Nassau St., are calling atten- 
tion to the fact that this concern has no 
connection whatsoever with an individual 
operating under a similar name on Park 
Row, The Maiden Lane house states that 
it has been annoyed by a confusion of the 
names on the part of people who have done 
business with the Park Row man, 

Joseph Abraham, senior partner of Abra- 
ham Bros., manufacturing jewelers, 15 John 
St, is mourning the loss of his wife, who 
died last Saturday morning at the Post- 
graduate Hospital, this city. Mrs. Abraham 

been sick for about 10 days before her 
eath, The funeral was held last Sunday 
from her late home, 1408 Franklin Ave., 


ox. Burial followed in Washington 
etery, 
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It was announced last week that Charles 
Crane, executor of the Montgomery estate, 
has leased to Walter Cohen, vice-president 
of the Broadway-John St. Corp., the build- 
ings at 105-107 Fulton St. and 62 Ann St. 
These buildings will be converted into jew- 
elry salesrooms and will be specially equipped 
for concerns in the trade. A large portion 
of the buildings has already been sub-rented 
to jewelers. The brokers are William A. 
White & Sons, 

The composition settlement of 16% cents 
on the dollar offered to creditors by Assunta 
Pernetti and Nicola De Luca, co-partners, 
trading as Pernetti & De Luca, dealers in 
jewelry and novelties, 50% Mulberry St., 
has been confirmed by the United States 
District Court. The confirmation was 
signed last Wednesday by Judge Manton. 
This concern filed a voluntary petition in 
bankruptcy on July 31 last, listirig the lia- 
bilities at $11,113 and assets at $5,134. 

A regular meeting of the Good and Wel- 
fare Committee of the National Jewelers 
Board of Trade will be held today (Sept. 
12) at 11 a. m. at the Board’s room, 15 
Maiden Lane. This is the first meeting in 
several weeks, former meetings having been 
postponed as a result of the convention in 
Providence and the number of people away 
from the city. The meeting of Sept. 5 was 
deferred owing to the absence of the chair- 
man, P. J. Coffey. Many important matters 
are expected to occupy the attention of the 
members at the coming session. 

Among the many visitors to THE JEWEL- 
ERS’ CIRCULAR offices last week was Harold 
Turner, inventor of the process for making 
non-tarnishable silver which has been given 
considerable publicity in the technical and 
lay press of Great Britain and United States 
in the past few months. Mr. Turner, who 
is a member of William Turner & Co., re- 
finers of Sheffield, was accompanied by John 
C. Bennett of the Sheffield Smelting Co., 
Ltd., of the same city. Messrs. Turner and 
Bennett, who have been visiting Canada, are 
now visiting the principal silver plants of 
New England. While in New York they 
are making their headquarters at the Hotel 
Wolcott. 

Samuel Swartchild, of Swartchild & Co., 
Chicago, who has been in this city for the 
past few weeks, is receiving the sympathy 
of his many friends in the trade throughout 
the country over the death of his daughter, 
Mrs. Benjamin Block, who passed away last 
Saturday morning at the Ritz-Carlton Hotel. 
Mrs. Block, who had been in poor health 
for some time and whose serious illness caused 
Mr. Swartchild to return suddenly from the 
national convention, was the wife of Benjamin 
Block, a well known broker of this city and 
owner of the famous race horse, Morvich. 
Funeral services were held on Monday 
morning at 10 o’clock at the Central Free 
Synagogue, 55th St, and Lexington Ave. 

The creditors of Joseph Schnelwar, now 
in bankruptcy, have been notified that he 
has applied to the United States District 
Court for a confirmation of a composition 
recently offered in the way of settlement. 
This composition is on a basis of 25 per 
cent., 10 per cent. in cash and 15 per cent. 
in three notes of five per cent. each due 
in two, four and six months, the notes to be 
satisfactorily endorsed. Under the agree- 
ment the aggregate amount of fees to be 
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paid, to receiver and attorneys will not ex- 
ceed the sum of $2,300. All parties inter-- 
ested in this settlement are requested by 
Peter B. Olney, referee in bankruptcy, to 
attend the hearing Wednesday, Sept. 26, 
1923, at 10 a. M. in the United States Dis- 
trict Court in the Post Office building, Man- 
hattan. 

The trade is being warned to be on the 
lookout for a man posing as an internal 
revenue employe, who has been operating 
in this city. This man, it has been learned 
succeeded in passing a fraudulent check last 
Thursday at Nathal’s jewelry shop, 731 
Eighth Ave. The man, it is claimed, came 
into the store, and appeared to be in an 
intoxicated condition. He requested that he 
be shown some watches and chains. He 
looked over an assortment and finally 
selected one priced at $31. He later de- 
cided to select a different one, costing $50 
and in payment gave a check for this 
amount drawn on the Corn Exchange Bank, 
42nd St. branch. The man produced cre- 
dentials bearing his photograph from the 
Department of Internal Revenue, which 
appeared to be bona fide. The check which 
he tendered in payment for the watch and 
chain was made payable to “Charles 
Hammond” and was signed with the name 
of “Julius Weinberg.” The supposed reve- 
nue man claimed to be “Charles Hammond.” 
After making the purchase, he jumped into 
an automobile standing outside the door 
and drove away. As the car was driving 
off one of the members of the jewelry con- 
cern became suspicious and jotted down the 
license number. When the check was re- 
turned marked “no funds,” inquiry was 
immediately made at the office of the 
Department of Justice where the jeweler 
was told that the man was a fraud and that 
he is heing sought by the police. This man 
is described as being about 43 years old, 
weighing about 190 pounds and standing 
about five feet, 10 inches tall. He has a 
dark complexion and is rather coarse look- 
ing. At the office of the Department of 
Justice, the jeweler was told that revenue 
men never carried their pictures on their 
credentials. This should serve as a warn- 
ing to other jewelers and when such cre- 
dentials are produced they should be careful 
in dealing with the man. It was also 
claimed that this swindler always appears 
to be in an intoxicated condition when he 
works his game. 

A great deal of excitement was caused on 
John St. last Friday, when a man walked 
into the jewelry store of Wm. H. Enhaus 
& Son, 26 John St., stole a watch from a 
show case and then ran out. The theft was 
witnessed by Sigmund Rosen, a watchmaker 
in the Enhaus store who started in pursuit 
of the man. His shouts of “Stop thief” 
soon attracted hundreds of people who were 
on John St. at the time and the man was 
only able to get as far as 12 John St, 
where he was captured by Officers Donald 
MacDonald and Wm. O’Connor, of the Old 
Slip Station. The man was immediately 
brought back to the Enhaus store where he 
was identified by the watchmaker. A search 
of the prisoner, however, failed to reveal 
the watch. A passerby noticed that when 
the man ran from the store, he dropped the 
watch on the sidewalk, but it was not until 
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the prisoner was taken to the police station 
that the watch was finally returned to the 
jewelry concern by some one who had 
picked it up. At the station house, the man 
gave his name as Frank Homer, 92 Quincy 
St., Brooklyn. According to the police the 
man has a record. The police say that he 
admitted that he had served two and one- 
half years in prison. When searched Homer 
had in his possession two knives, a silver 
pencil and a spoon. The latter article, the 
police say, was probably intended for use 
in opening catches on show cases. After a 
short examination, the prisoner was held 
for magistrate’s court. On the following 
day (Saturday) he was arraigned in the 
First District Magistrate’s Court, where he 
was held in $5,000 bail for examination next 
Friday. Mr. Rosen told the police that this 
man came into the store, walked up to the 
show case and appeared to be waiting for 
some one to attend to him. As he saw the 
man come into the place, Mr. Rosen got up 
from his bench and was walking towarl 
him when he saw the stranger put his 
hand into the show case, take out the watch 
and run. The watch was an Elgin time- 
piece in a 14 karat gold case and was priced 
at $75 The Enhaus concern claims that 
another watch is still missing. 

George Weidig, manager of the western 
office of Jos. Fahys & Co., has returned to 
Chicago after spending several weeks in this 
city. 

Sam Brucker, New Jersey representative 
of B. Pusrin, manufacturing jeweler, 55 
Chrystie St., has been confined to his home 
with illness but will return to business on 
Thursday. 

Charles T. Dougherty of the Charles T. 
Dougherty Co., Inc., 7 W. 45th St., is re- 
turning on the Mauretania after visiting 
the pearl markets of Europe. He is ex- 
pected to arrive Sept. 15. 

Harry J. Homrich, Huntington, W. Va., 
was a visitor at the offices of THE JEWELERS’ 
Circucar last week. Other out-of-town 
callers at the offices of this publication were 
A. H. Ruth of Shelbyville, Tenn., and C. L. 
Ruth of C. L. Ruth & Son, Montgomery, 
Ala., who was accompanied by his son. 

The Fall tournament of the New York 
Jewelers’ Golf Club was held last Monday 
at the Westchester-Biltmore Country Club 
at Rye, N. Y. Following the day’s play 
dinner was served in the grill room of the 
club house, at which time the winners of 
the tournament were announced and the 
prizes were awarded. 

W. E. Hayward, general sales manager 
of the Alvin Silver Co., will leave shortly 
for a trip through the middle west, visiting 
New York, Pennsylvania, Ohio and Detroit, 
where he will meet the concern’s salesmen. 
He wili also visit the Chicago office of the 
concern. The Alvin company has just 
added two new men to its sales force. They 
are’ Robert H. Ingraham, who will travel 
out of the San Francisco office and cover 
certain parts of the Pacific Coast, and 
George Densing, who will leave from Sag 
Harbor and visit the trade in certain: parts 
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of New England. From Sept. 24 to Sept. 
29 the Alvin Silver Co. will make a dis- 
play at the Women’s Activities Exhibit in 
the Commodore Hotel. The concern will 
show solid silver ware, flatware, toilet ware 
and hollow ware. 








Oklahoma City. 


C. W. Clifford and daughter of Lawton, 
Okla., spent the week-end in Oklahoma City. 

C. Armstrong, manager of the Criterion 
jewelry shop, has enlarged his place of busi- 
ness. 

S. Fischer, of Fischers Incorporated, is 
conducting an auction sale at the store at 
221 W. Grand Ave. 

P. B. Sturgell, Sayre, Okla., was in Ok- 
lahoma City several days last week. He 
returned home Friday. 

Louis Werner, Ardmore, who has been ill 
several weeks with typhoid fever, is reported 
recovered and able to resume work. 

A. P. Dupuis, manager of “The Jewelry 
Shop,” returned Sunday from a seven weeks 
visit to New York and other eastern points. 

George Simmons, of the C. Ray Randall 
Co., North Attleboro, Mass., and George 
Tetlow, Providence, R. I., were visitors in 
the city last week. 

Mr. and Mrs. G. B. Goldfarb, of the 
George B. Goldfarb Co., have returned from 
a visit and buying trip to New York and 
other eastern centers. Mr. Goldfarb left 
Tuesday for a fortnight’s trip to western 
Oklahoma and Texas points. 

The Oklahoma State Chamber of Com- 
merce is to publish a pamphlet to be dis- 
tributed throughout the State, to be used 
for statistical purposes, J. F. Owens, presi- 
dent, announced. It will show the result of 
canvasses made by specially appointed com- 
mittees as to the business, condition of the 
State, its resources, production, etc. Among 
the items given special attention will be the 
condition of retail merchandising, jobbing 
and manufacturing throughout the State. 
The first publication will be about Oct. 1. 

Normally good Autumn business was prac- 
tically assured Oklahoma and Texas by the 
August rains, following a long period of 
drouth. Retailers have purchased more lib- 
erally than last season, preparatory to a 
heavier demand, it was shown by a recent 
canvass. Reports from practically every 
township of Oklahoma show that the rains 
advanced crop prospects materially. Sales- 
men who travei throughout the State report 
a more optimistic frame of mind among the 
smaller town buyers, and the spirit of mer- 
chants in general reflect a brighter future 
for Fall merchandising. 

Extensive preparations are being made for 
the annual Fashion Show, Sept. 21, which 
ushers in the Oklahoma State Fair. Spe- 
cial window displays are being planned, 
more elaborate than in any previous year, 
retail merchants announce. Stocks are be- 
ing groomed and increased for the pros- 
pective demand, incumbent upon the thou- 
sands of people from all over the State 
which usually attend these events. Three 
blocks in the retail district of Main St. 
will be cleared at 7:30 the night of the 
Fashion Show, and all traffic prohibited until 
11 o’clock. A band will parade the street 
during these hours, and special policemen 
assigned to patrol the streets. 
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Mr. and Mrs. Thomas Allsopp, 590 Qjif. 
ton Ave., have returned from Branford, 





Conn. They spent August at the Mop. 
towese House there. 

Registration for courses at the Newark 
Institute of Arts and Sciences will begin 
on Monday, Sept. 17, and classes will begin 
the following Monday. Salesmanship, fe. 
tail merchandising and various business 
courses are among those offered. 

Contributions flowed in quickly for Ney. 
ark’s $20,000 quota for Red Cross relief for 
the Japanese earthquake victims. Among 
the members of the committee in charge of 
the Newark contributions are Augustus 
V. Hamburg and William F. Hoffmann, 

At the last meeting of the board of direc. 
tors of the Heidell & Trow Co., 45 Austin 
St., Harold O. Knight was elected a direc. 
tor. He was then elected as vice-president 
to fill the vacancy caused by the death of 
George Swift Trow. 

L. F. C. Theurer has been visiting the 
trade through the New England States in 
the interest of his concern, Crane & Theurer, 
Inc., manufacturing jewelers at 68 Orchard 
St. Arthur Theurer leaves for a trip 
through the southern and middle western 
territory within a few days. 

Julius Parussino, 16 years old, of Berkley 
Place, Vaux Hall section of Union Town- 
ship, was crushed to death when he was 
caught between a floor and a freight elevator 
in the Boker & Co, cutlery plant at Burnet 
Ave. and Rutgers St., Maplewood. An au- 
topsy showed that the boy’s neck was dis- 
located, his skull fractured, 15 ribs broken 
and the liver ruptured. 

Burglars who broke into the factory of 
George Heath & Co., fountain pen manu- 
facturers at 208 Ist St., wrecked one safe 
and badly injured another. <A third was left 
untouched. The burglars forced aback 
window. Tools used in the attempted bur- 
glary had been taken from a garage on the 
ground floor of the premises. Although the 
burglars so badly damaged the safes, they 
did not get anything. 

Attempted robbery at the plant of the 
General Alloy Co., Inc., 186 New Jersey 
Railroad Ave., on the morning of Sept. 5 
was prevented by the fact that within six 
minutes after the attempt was made to open 
the safes, which are protected by the New- 
ark District Telegraph Co., the burglars 
were apprehended by the N. D. T. men and 
detectives from the local headquarters. The 
burglars were captured after a gun fight m 
which seven shots were fired. If it had 
not been for the protection, the loot would 
have been considerable, but after a hasty 
check-up nothing of value has been found 
missing. 






































































The trade is warned to beware of a man 
who formerly worked as watchmaker at the 
establishment of Lewis & Weber, Cincit- 
nati, O. A warrant for his arrest has beet 
issued on a charge of embezzlement. 
man dresses carefully and is about six feet 
one inch tall, has brown hair and weighs 
about 175 pounds. He tells a story of hav- 
ing served in the I}linois watch factory for 
about five years. sa 
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TRADE CONDITIONS 


Sentember has cpened auspiciously for the local 
jewelers, the business recently having taken on a 
decided improvement. As there was no particular 
reasen for the late unsatisfactory conditions that 
prevailed, se there is no apparent cause for the 
improved state of effairs, but the business is here 


now. 


W. W. Appel, of W. W. Appel & Son, 
with his wife, are spending 10 days in the 
New England States. 

H. M. Musser and wife have just returned 
from Europe, where the former went in the 
interest of his business. 

J. K. T. Gurtovay, with S. Kind & Sons, 
Philadelphia, Pa., accompanied by his son, 
was a visitor here lately. 

Willis B. Moyer, of the office staff of The 
Non-Retailing Co., and wife have returned 
from a 10 days’ trip to points of interest in 
Massachusetts. 

Percy L. Appel, of W. W. Appel & Son, 
last week won the Labor Day golf tourna- 
ment prize, a sterling silver pitcher furnished 
by the victor’s firm. 

C. F. Mehl, head watchmaker for R. S. 
Polack, York, Pa., and wife were recent 
visitors to Lancaster, as was George W. 
Josephs, of the Ideal Jewelry Co.,. Sand- 
ford, N. C. 

A. L. Hibbard, of A. E. Hibbard & Son, 
Newbern, N. C., who came here early last 
week to join his wife, who has been here 
visiting relatives, was called home suddenly 
by his father’s illness. 

In a few days J. D. Wood & Co. will 
occupy their handsomely remodeled building 
at North Queen and Orange Sts. The space 
formerly occupied by the optical department 
is now a part of the main store room, that 
department having been moved upstairs. 

John J. Bowman, head of the Bowman 
Technical School, last week attended the 
annual convention of the Pennsylvania State 
Retail Jewelers’ Association at Williamsport, 
and read a paper on the Horological Insti- 
tute of America. These students have just 
enrolled in the Bowman School: Miss Elva 
Brubaker, Ephrata, Pa.; Miss Catherine 
Oberlin, daughter of Jeweler W. S. Ober- 
lin, Columbia, Pa.; T. B. Norris, son of 
the proprietor of the Norris Jewelry Co., 
Fredericksburg, Va.; R. J. Weaver, of Dills- 
burg, Pa. 











Atlanta, Ga. 








H. Brod, of Brod & Co., New York, was 
a visitor in Atlanta during the week. 

_J. C. Hembry has opened in a new loca- 
tion on Forsyth St., near the Rialto Theater, 
and between that theater and the Post Office 
building. 

_Clein & Ellman have just secured a loca- 
tion at 109 Peachtree St. and are renovat- 
ing it preparatory to opening the first part 
of October, 

J. T. Douglass is a new Atlanta jeweler, 

ving just opened a shop of his own at 

Peachtree St., under the name of the 

uglass Jewelry Co. 

Clarence H. Johnston, with Ewing Bros., 
Wholesale jewelers, has just returned from 


THE 





JEWELERS’ 


a two weeks’ business trip in North Caro- 


‘lina. Mr. Johnston reports business condi- 


tions among jewelers in that State as very 
good. 

D. O. Barney, well-known Atlanta watch- 
maker with the Young Engraving Co., has 
opened a shop of his own in the Aragon 
Hotel building on Peachtree St., where he 
will handle jewelry, watches and watch re- 
pair work. 

Myron E. Freeman and his brother, Ben 
Freeman, have just returned from a pleasure 
trip through New York State. They made 


the trip by automobile, and according to Mr. 
Freeman got some good fishing and had a 
very enjoyable time all around. 





Charles W. Wattles and sons, who with 
others have been making a tour of the Pa- 
cific Coast, have returned to Pittsburgh 
after an absence of several months from this 
city. 

Walter Bonn, of the M. Bonn Co., and his 
bride are returning to Pittsburgh this week 
from their honeymoon trip to points in the 
west. They will live at the Hotel Schenley, 
where Mr. Boon made his home before he 
was married. 

Henry Terheyden and Charles Rihn, of 
the Pittsburgh contingent, who were in 
Providence attending the convention of the 
American National Retail Jewelers’ Asso- 
ciation are very enthusiastic. about business 
and also about the convention session, hav- 
ing one of the best times of their lives. 

S. H. DeRoy & Co., Smithfield St., have 
made some very extensive improvements to 
their establishment the last few weeks, and 
keeping their place along with other Smith- 
field St. jewelers in keeping with the new 
paving and other improvements being made 
along that thoroughfare and bringing the 
street into greater prominence than ever. 

President J. Clare Crawford, of the Jewel- 
ers’ 24 Karat Club of Pittsburgh, spent last 
week in New York and other eastern points 
on his vacation. It is expected that he will 
call a meeting of the directors of the or- 
ganization soon to map out some plans 
which he has in mind for the benefit of the 
club. Mr. Crawford expressed his views 
regarding this situation shortly before leav- 
ing Pittsburgh on his vacation. 








Consul Clerk Alfred Nutting at London 
has informed the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., 
that a diamond cutting factory in England 
which during 1921 employed about 2,000 
men but later was closed down owing to a 
slump, will reopen. In his report to the 
bureau Mr. Nutting writes as follows: “It 
has recently been announced that the British 
Government is prepared to guarantee, under 
certain conditions, £150,000 for the reopen- 
ing of the diamond-cutting factory which 
was started shortly after the war to provide 
work for ex-service men. During 1921 this 
factory employed 2,000 men, but owing to 
the slump in the diamond trade it closed 
down soon afterward. It is planned to start 
with about 250 men and to increase this 
number as circumstances warrant.” 
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Samuel G. Learned is on vacation at 
Huntington for two weeks. 

Ira Litchfield, formerly with Joseph Eman- 
uels, is now associated with A. B, Bronow 
as a watchmaker at 5 Bromfield St. 

Henry F. Weiler, of the Sanger Co., at- 
tended the annual convention of the Sons 
of Veterans in Milwaukee last week. He is 
secretary of the State organization. 

R. N. Nathan has taken offices in the 
Province building, the latest office structure 
in this city. He will transfer from his-pres- 
ent quarters at 5 Bromfield St., Oct. 1. 

Miss Theresa Crowley, a member -of the 
office force of the E. Howard Clock Co., 
was nearly drowned while bathing in the 
surf at Onset last week. She was rescued 
only in the nick of time. She was removed 
to her home in Somerville, where she is 
gradually recovering from the accident. 

Joseph Walker, who used a brick to break 
a plate-glass window of the store occupied 
by Bigelow, Kennard & Co., Inc., was sent 
to the Concord Reformatory, Sept. 5, for 
five years. Joseph Alden, an associate of 
Walker’s in the break, was sent to Deer 
Island for a year. They grabbed $3,900 
worth of jewelry and watches in the Bige- 
low, Kennard & Co. break. They also broke 
plate-glass windows of several fur stores 
and stole thousands of dollars’ worth of 
furs. 

A man of mystery, with a diamond ring 
worth $1,000 for which he asked Solomon 
Petow, 76 Leverett St., West End, to give 
him $75, created considerable excitement last 
week in that district. After Mr. Petow had 
offered to give the sum requested, the man 
suddenly seized the ring and rushed out of 
the door. Petow notified the police. A 
man who keeps a small cigar store volun- 
teered the information that the stranger had 
entered his store after he left the jewelry 
shop and had bought some cigars. Because 
of the stranger’s unusual appearance the 
cigar merchant followed him to Chamber 
St., where the man disappeared down a side 
street. The stone is set in a ring and is 
said to be perfectly cut and flawless. The 
ring is of gold and old-fashioned, bearing 
on one side a carving of a Masonic emblem 
and on the other two figures. 








Rochester, N. Y. 


Bertram Moll has made a business ar- 
rangement to represent the Scheer Mfg. Co., 
Mt. Hope Ave., in Ohio and Illinois. 

The Rochester Retail Jewelers’ Associa- 
tion will hold a monthly meeting, Thursday, 
Sept. 13. C. E. Sunderlin, J. B. Given, and 
E. J. Scheer will give a report on their trip 
to the National convention at Providence. 

Business is reported very good during this 
week, due to the Western New York Expo- 
sition held here. A novel event was the 
floral floats of business concerns and private 
entrants. Among the handsome floral 
decorated autos was one entered by S. D. 
Burritt, Main St. E. jeweler. The jewelry 
stores have very pretty show windows, 
decorated with Rochester colors, yellow, blue 
and _ white. 
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Chicago Notes 


S. C. Powell, of S. C. Powell & Co., New 
York, is spending a week in Chicago. 

D. I. Dunn, of L. H. Schafer & Co., is 
spending a week in Michigan visiting with 
his family. 

A. L. Clark, of the Whiting Chain Co., 
Plainville, Mass., is spending several days 
here visiting the trade. 

L. H. Schafer, of L. H. Schafer & Co., 
left Sunday night for a short business trip 
to Detroit and Cleveland. 

W. W. Beckwith, of Joseph Fahys & Co., 
made a short business trip to Cincinnati last 
week in the interest of this concern. 

A. J. Wingblade, factory representative, 
Columbus Memorial building, spent the past 
three weeks in Minnesota and Iowa. 

Louis Engel, of Stein & Ellbogen Co., 
returned last week from Wisconsin, where 
he spent a couple of weeks resting. 

Frank E: Whiting, of the Whiting & 
Davis Co., Plainville, Mass., is making a 
business trip through the northwest. 

Dave Goldstone, of the Blauer-Goldstone 
Co., left recently for the west, where he 
will spend the next six weeks calling on the 
trade. 

I. Bernstein, wholesale jeweler in Des 
Moines, Ia., spent the past week in Chicago 
visiting with friends and looking over the 
markets. 

Mark Gattle, of Gattle & Hunter, New 
York, spent the past week in Chicago call- 
ing on the trade on a trip to the cities of 
the middle west. 

Charles L. Otto, Columbus Memorial 
building, returned to Chicago last week from 
St. Louis, where he spent several days call- 
ing on the trade. 

Charles Ellbogen, of the Stein & Ellbogen 
Co., is making a business trip through 
Kansas and Oklahoma, and will be gone for 
a couple of weeks. 

W. E. Klein, of the Klein Bros., Lapi- 
dary Co., returned with his family from 
Stone Lake, Wis., where he spent some time 
fishing and resting. 

A. Bayardi, of Bayardi Bros., 57 E. Jack- 
son Blvd., left last week for the east to be 
gone a month attending to business, and 
visiting with friends. 

DeForest Hulburd, of the Elgin National 
Watch Co., is spending a couple of weeks 
in Canada, resting with friends and visiting 
at the Toronto office. 

Jules Schwob, of Adolphe Schwob, Inc., 
New York, was in Chicago last week for 
a few days visiting at their local office and 
visiting with the trade. 


Frank Bruns, representing the Chapin & 
Hollister Co., returned last week from a 
business trip through the northwest and re- 
ports business good there. 

Bert Murphy, representing the Ballou 
Mfg. Co., Attleboro, Mass., is spending a 
few days here calling on the trade on his 
way to the Pacific Coast. 

Harry Kaplan, of H. E. Kaplan & Co., 
Columbus Memorial building, is spending a 
couple of weeks in the east visiting the mar- 
kets and calling on friends. 

George Fleming, of the Wadsworth Watch 
Case Co., returned to Chicago last week 
from the east, where he was visiting at his 
old home for several weeks. 

Paul H. Samuels, western representative 
for Prutinsky & Wolff, will leave this week 
for the Pacific Coast to spend about six 
weeks visiting the trade there. 


All of the district representatives of the 


Elgin National Watch Co. were in Chicago | 


last week for a few days visiting and at- 
tending a representatives’ conference. 

R. Gsell, of R. Gsell & Co., New York, 
was in Chicago last week for a few days 
calling on the trade and visiting with Tom 
Kennedy, the firm’s Chicago manager. 

Harry J. Connolly, Chicago manager for 
F, & F. Felger Co., returned this week 
with his family from a motor trip to Mc- 
Henry, IIl., where he spent 10 days resting. 

Herman N. Graubarth, Las Vegas, N. 
Mex., spent several days in Chicago last 
week making Fall purchases for his depart- 
ment store, and visiting with his brother, 
Louis H. Graubarth. 


Joe Gutfreund, of the Gutfreund-Arnold 
Jewelry Mfg. Co., manufacturing jewelers 
of St. Louis, Mo., stopped off in Chicago 
to visit with friends on his way home from 
a motor trip through Wisconsin. 

Joe Friedmann, of the Friedmann Trading 
Co., Amsterdam, visited the trade here last 
week on his way to New York from the 
Orient. Mr. Friedmann expects to leave for 
his home within a couple of weeks. 

C. P. Dungan, of the International Silver 
Co., is spending a week with friends in 
northern Wisconsin fishing and resting. S. 
K. Merrill, also of this company, is spend- 
ing a couple of weeks in the northern woods, 
fishing. 

C. F. Vee, who for many years has been 
connected with one of the largest depart- 
ment stores in Chicago, has accepted a posi- 
tion as sales manager for Wexler Bros., 
located on the 14th floor of the Kesner 
building. 

Theo. Leubusher, of Leubusher-Schumann 
Co., is making a 10-day trip through the 


northwest. Steve Leubusher, of this con- 
cern, is also making a trip through Illinois, 
and Will Schumann just returned from 
a southern trip. 

J. B. Crawford, Chicago manager for the 
Wittnauer Co., left last week on a business 
trip through the northwest, and H. A, 
Schulze, of the same concern, also left ona 
trip through the middle west and will be 
gone for six weeks. 


Joseph Skarka has secured quarters at 
3838 Lawrence Ave., and is opening a retail 
jewelry store at that address, this week. 
Mr. Skarka for the past five years has 
been associated with the U. S. Mercantile 
Co. as watchmaker. 

E. T. Williams, representing Despres, 
Bridges & Noel, returned to Chicago last 
week with his family from Crystal, Mich. 
where he spent several weeks resting. Mr. 
Williams will leave some time this week for 
a trip through the central west. 


Leo Sullivan, buyer for the Broadway De- 
partment Store, Los Angeles, Cal., spent a 
few days here last week looking over the 
Chicago markets on his way to the east, 
where he will spend a couple of weeks, mak- 
ing Fall purchases and visiting with friends. 

H. W. White, of Despres, Bridges & Noel, 
returned last week from an extended busi- 
ness trip to the Pacific Coast, and reports 
business very good there. After spending a 
few days in Chicago replenishing his stock 
Mr. White left on a short trip through 
Indiana. 

Jerome Wexler, of Wexler Bros., left 
last week to call on the trade through the 
west. Marvin Wexler will leave this week 
for a trip through the east and middle west. 
Frank Kennedy and L. Nesbit, representing 
this concern, left for the northwest and 
south. All will be gone for several weeks. 

T. W. Stanek, of Graffe & Stanek, ac- 
companied by his wife and daughter, left 
last Wednesday to motor through Minne- 
sota and Wisconsin and will be gone for 
two weeks. H. C. Graffe returned recently 
with his family from a two weeks’ motor 
and pleasure trip through Indiana, Michi- 
gan and Wisconsin. 

R. B. Piawaty, secretary and Chicago 
manager of the North American Watch Co, 
returned last week with his family from 
Boulder, Wis., where he spent a month rest- 
ing. Mr. Piawaty will leave the end of this 
week for the factory at Mansfield, O., where 
he will visit for a few days before starting 
on a three weeks’ business trip through the 
west. 

His many friends throughout the trade 
will be sorry to learn of the death of J 
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Tighe, who for the past 30 years was as- 
sistant starter of the elevators in the Colum- 
bus Memorial building. He was well known 
to all the traveling men who called there. 
While out walking along Lake Michigan 
at the South Shore Country Club, Mr. 
Tighe stopped to rest and was looking into 
the lake when he suddenly fell into it. 
Workmen that were working nearby rushed 
to his rescue but he was dead when taken 
out of the water. At the inquest it was 
learned that his death was caused from heart 
failure. Mr. Tighe was buried last Mon- 
day from Thomas E. Corcoran Chapel, 1546 
E, 67th St., and burial was at Mt. Carmel 
Cemetery. 

“Bill” Lowe, of Bliss Bros., Attleboro, 
Mass., is spending a week in Chicago, call- 
ing on the trade on his way to the middle 
west. 

CH. Knights, of the C. H. Knights- 
Thearle Co., accompanied by his wife, re- 
turned last Friday from California, where 
he spent the Summer, resting and visiting 
friends, 

W. M. Rudolph, special clock representa- 
tive of the Waltham Watch Co., arrived 
here last Saturday from Detroit to spend 
a few days in Chicago on a business trip 
to the large cities of the middle west. 

C. F. Lauer, of the Sterling Glass Co., 
Cincinnati, O., passed through Chicago last 
week with his family from Mexico City, 
Mex. where he spent several weeks. While 
in Chicago he called on Hugh E. ‘King, the 
company’s Chicago representative. 

Miss A. Hillinger, of R. J. Hillinger & 
Co, left recently with friends for Wis- 
consin to spend a couple of weeks visiting 
and resting. Frank Hillinger, of the same 
concern, Silversmith building, returned last 
week from the Pacific Coast and the south, 
where he made a two months’ business trip. 

The last golf outing of the Chicago 
Jewelers’ Association, which was scheduled 
to be held at the Green Valley Country 
Club, yesterday, Sept. 11, has been post- 
poned until the 18th, on account of inability 
to secure the course for last Tuesday. An- 
nouncement of details and events will be 
mailed all members this week. 

Among the visitors in Chicago last week 
looking over the markets were: George 
Beach, Valparaiso, Ind.; Arthur Rovelstad, 
Rovelstad Bros., Elgin, Ill.; W. G. Riley, 
Gary, Ind.; Mrs. E. H. Prouse, E. Henry 
Prowse, Manchester, Ia.; Jesse McEntee, J. 
M, McEntee & Sons, Muskogee, Okla.; 
William E. Mount, Pueblo, Colo.; J. B. 
Johnson, Villa Grove, Ill; Henry E. 
Kirchoff, Peoria, Til, 








Fur dealers delivered furs to a merchant, 
taking his receipt therefor, indicating that 
they were delivered on memorandum. ‘The 
ftalers consented that the merchant make 
¢ furs up into a coat that he had a sale 
for Five or six days after they were left 
wth him, the dealers demanded that he re- 
tim them or pay for them. This was not 
‘uch an unequivocal demand for their return 
‘ Will sustain a conversion judgment, and, 
7 etchant having fallen into the hands 
4 Teceiver with the furs in his posses- 
‘on, the dealers have only the right to re- 
“wer the furs, or participate in the distribu- 


+ 


rs of the estate. (New York. 200 N. Y. 
Supp, 350 
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TRADE CONDITIONS 


Local retail trade in Kansas City has been fairly 
good the past two weeks, accompanying other mer- 
chandising on an upgrade. The weather has been 
gratifyingly seasonable around the opening of school 
and the Fall openings of merchants. Trade has 
started in some of these lines unusually early, and 
with large volume. While jewelers have not re- 
ported quite the volume of merchants in other lines, 
there has been good business. The retailers of the 
territory, however, have in many cases been up 
against local conditions that handicap volume with 
more or less seriousness. Many wheat districts of 
Kansas—where there are thousand-acre wheat 
ranches, and, of course, numerous smaller wheat 
farms—have had yields as low as three bushels per 
acre, with heads poorly filled and grain of low 
protein content. The price of such grain, to farm- 
ers, around 75 cents a bushel, means less revenue 
than sufficient to pay harvesting and marketing 
costs. ‘There are some wheat districts, however, 
where the yield was heavy, of the finest wheat ever 
raised, bringing around a dollar to farmers; these 
districts will be fairly well off this year. Corn 
was burned up in some southern districts, though 
even in such areas there are a few spots having 
large yields. Fruit was ruined in other sections. 
Altogether, it may be said that while some parts 
of the territory will have good volume of purchas- 
ing, there are other parts where very little money 
will be moving. 

enema 

F. W. Joers and Mrs. Joers have returned 
after a month in California. 

H. L. Purcell, of the watch department 
of the Hoefer Jewelry Co., is now at Long 
Beach, Cal., on a visit with his parents. 

Paul Biesh, with the Mitchell Jewelry 
Co., Carrollton, Mo., was in Kansas City 
recently, after a visit to his brother in Tulsa, 
Okla. 

George Pouth, an old-time jeweler of 
Jefferson City, Mo., stopped in Kansas City 
on his way home from six weeks spent on 
the Pacific Coast. 

L. G. Balte, of the White Bros. Co., New 
Orleans, spent a day in Kansas City re- 
cently, visiting E. O. Baumgartner of the 
Hoefer Jewelry Co. 

The Clark Tool & Material Co. is now lo- 
cated on the fifth floor of the Merry build- 
ing. The better lighting facilities are here 
an important factor. 

A. M. Richards, formerly with the C. E. 
Banta Jewelry Co., Pittsburgh, Kans., was 
in the local market recently, buying mer- 
chandise for his own store which he has 
opened. 

E. O. Baumbartner, vice-president of the 
Hoefer Jewelry Co., made the good fellow- 
ship tour, by motor, of the Chamber of Com- 
merce of Kansas City, Mo., recently. They 
went into southern Kansas and Missouri. 

A series of displays of gowns on “living 
models,” in a local specialty shop, is provid- 
ing education for the visitors on the subject 
of accessories, also. The Maris Jaques shop 
is giving these events every Wednesday 
morning, the girls wearing the dresses being 
society girls. With each dress shown, the 
girls wear the appropriate costume jewelry. 

The Charles C. Scott Jewelry Co. had its 
formal opening Sept. 8, at its location, 1006 
Grand Ave. The company has a particu- 
larly novel store, with artistic touches not 
usually seen in any class of store. Mr. 
Scott himself and his son, Harold C., are 
personally in charge. I. H. Martin, pre- 
viously with Cravens’ Diamond Shop in 
Petticoat Lane, has been engaged as head 
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salesman, with special attention to diamonds 
and watches. Mr. Martin has been giving 
his assistance for the past two weeks to the 


_new firm in pricing merchandise, arranging 


stock, and preparing for the opening of the 
store. 

The Hoefer Jewelry Co. is now fully set- 
tled in its new quarters on the fifth floor of 
the Merry building. The company has here 
slightly more space than in its former quar- 
ters, but the big advantages are better ar- 
rangement for facilitating attention to cus- 
tomers and shipments, and also ample day- 
light for handling the goods. Perhaps the 
most gratifying element is this matter of 
daylight from large windows on west and 
east at both ends of the room. Hardly sec- 
ondary, however, is the longer counter space, 
back of which are the cabinets and safes 
from which goods can quickly be taken for 
inspection by retailers. 

The conference of the National Better 
Business Commission in Kansas City, Sept. 
17 to 20, promises to develop important mat- 
ters for the jewelry industry. One special 
feature of the conference will have jewelry 
as its subject. While the conference will 
include exchange of data on handling Bu- 
reau procedure, and a few addresses, per- 
haps the most interesting feature will be 
the specific answers that will be developed 
to problems proposed by various bureaus. 
Attendance is expected to exceed 50, from 
all parts of the United States. Those at- 
tending will be largely managers and secre- 
taries of the various bureaus, some of whom 
are merchants themselves. 











Points on Business Law 





From Law News_ Service, Copyright, 1893, by 
William Ellis. 

Modification of a contract by correspon- 
dence is in writing within the statute. 
Where a contract giving an exclusive sales 
agency required the manufacturer to pro- 
duce a specified amount, and required the 
sales agent to sell the whole output at 
prices that would net at least 10 per cent. 
profit to the manufacturer, the words “whole 
output” are limited by the specification of 
quantity, and the manufacturer is entitled to 
the stipulated percentage on that amount, if 
the factory is capable of producing it. 
(Massachusetts, 140 N. E. Rep. 271.) 

* * * 


The buyer of a stock of merchandise who 
through failure to comply with the bulk 
sales law is liable to the creditors of the 
seller, is entitled, to the extent that the 
seller paid unsecured creditors out of the 
proceeds of the sale, to stand in their shoes 
as a creditor, and participate as such, pro 
rata, in distribution of the total value of 
the stock to creditors. (Iowa. 194 N. W. 
Rep. 370.) xk * * 


A guarantor has a right to place such 
limits to his guaranty as he pleases, and 
one relying on the guaranty is strictly bound 
by its terms. A bank telegraphed the guar- 
anty of payment for two carloads of dried 
grapes. On the strength of this a large 
sum was advanced on two carloads of rai- 
sins. Dried grapes and raisins are distinct 
commodities in the market and are separa- 
rately quoted in the trade journals and the 
bank was not liable on its guaranty. 
(New York. 140 N. E. Rep. 211.) 






















Articles of incorporation have been filed 
in Wisconsin by the Austin B. Belgard Co., 
Racine, which has a capital stock of $5,000, 
consisting of 200 shares at $25 each. The 
firm proposes to deal in optical goods and 


merchandise. E, C. Peterson, D. M. Clif- 
ford and A. B. Clifford are the incor- 
porators. 

George F. Durner, well-known 745 3rd 
St. jeweler, is a member of a party of the 
Milwaukee lodge of Elks, which left here 
on Tuesday on the steamship Missouri for 
a five-day cruise on the Great Lakes. Stops 
will be made at various cities en route, 
where local Elks will entertain their Mil- 
waukee brethren. 

Carl Hahn, window trimmer for the 
Bunde & Upmeyer Co., 101 Grand Ave., 
jewelers, has been awarded first place in an 
international display contest conducted by 
the Parker Pen Co., Janesville, Wis. The 
Milwaukee jewelry firm’s display ranked 
first among 20,000 competitors and the first 
prize carried with it a cash award of $100. 

Work is being completed on remodeling 
of the Spector building, formerly the First 
National building, which was recently pur- 
chased by Morris Spector, jeweler at 625 
Appleton St., at Appleton, Wis. A large 
part of the main floor space is being re- 
model for the new home of the Spector 
jewelry store, the design following closely 
that of the Bunde & Upmeyer jewelry store 
in Milwaukee. Mr. Spector is planning to 
occupy the new quarters during the present 
month. 

Local jewelers during the past week have 
displayed some exceptional window decora- 
tions in connection with the annual encamp- 
ment of the Grand Army of the Republic. 
This national convention brought thousands 
of Civil War veterans from all parts of the 
United States to Milwaukee and most of 
them were accompanied by members of their 
families. Downtown jewelers, particularly, 
used many attractive and unique displays in 
which the G. A. R. and merchandise were 
combined. 

John P. Hess, Fond du Lac jeweler and 
president of the Wisconsin Retail Jewelers’ 
Association, has been named to the execu- 
tive and finance committees of the Fond du 
Lac Association of Commerce Gift Week, a 
Fall merchandising event. The retail mer- 
chants’ division of the association will stage 
the Fall opening during the week of Sept. 
17, when windows will be unveiled in the 
evening. The plan followed last year will 
again be used, with certain improvements 
incorporated. 

Paul Will, for many years connected with 
the jewelry business in Milwaukee and more 
recently with Mot] & Laska on the south 
side, has formally opened his new jewelry 
store on the north side. The jewelry estab- 
lishment occupies one of the stores in the 
new business building recently completed at 
Center and 8th Sts. Special provisions were 
made to provide modern facilities to con- 
duct an up-to-date jewelry store. Mr. Will 
carries a complete line of jewelry merchan- 
dise and will also specialize in jewelry and 
watch repair work. 

Milwaukee jewelers are joining with other 
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business men and individuals in planning for 
the annual drive of the Centralized Budget 
of Philanthropy, which will raise a $700,000 
fund during the week of Oct. 15. Various 
social and charity organizations doing phil- 
anthropic work have joined in the budget 
to finance their work for the coming year. 
Virtually every house and business place 
will be visited in the solicitation of funds 
for the budget, thus eliminating the indi- 
vidual drives of each separate organization. 

Theodore Schelle, prominent Milwaukee 
jeweler, with an establishment at 1042 27th 
St., and his wife observed their golden wed- 
ding anniversary on Aug. 24. Mr. Schelle 
is one of the pioneers in the trade and is 
active in State and local jewelers’ organiza- 
tions. He has been chairman of the ap- 
prenticeship committee of the Wisconsin Re- 
tail Jewelers’ Association, which is working 
on plans to further apprenticeship among 
young men in the jewelry and watchmaking 
trades. Intimate friends of Mr. and Mrs, 
Schelle tendered them a reception on the oc- 
casion of the anniversary and friends in the 
trade in extending felicitations. 

As he stepped from the Community jewel- 
ry store, 80914 Tower Ave., Superior, a man 
was arrested after he had attempted to se- 
cure $90 worth of jewelry with a check 
which the proprietor ‘ suspected of being 
valueless. The man, who gave his age as 
36, was arraigned in Municipal Court, 
charged with forgery and bail was fixed at 
$1,000. More than a dozen local merchants 
have complained to the police that checks 
in various amounts, but each under $100, 
were passed in their stores and returned by 
the banks. It is alleged that the man ob- 
tained more than $600 by cashing worthless 
checks on merchants in Superior. 

On Sept. 1, Archie Tegtmeyer, conduct- 
ing one of the leading downtown jewelry 
stores in Milwaukee, observed the 32nd an- 
niversary of his establishment in the jewelry 
business. Mr. Tegtmeyer first opened a 
store at 344 Grove St., from where he moved 
to the southeast corner of Grove St. and 
National Ave., and then to the northwest 
corner of the same streets. Several years 
ago Mr. Tegtmeyer decided to leave the 
south side to engage in business downtown 
and opened the present store at Grand Ave. 
and 4th St. Although Mr. Tegtmeyer 
gives his personal attention to the business, 
he has always been deeply interested in civic 
affairs and has served on numerous public 
boards and commissions without compensa- 
tion. 

Fall style shows conducted co-operatively 
by jewelers and other retailers of men’s and 
women’s apparel and accessories are again 
coming to the fore in sales promotion activ- 
ity in Wisconsin this month. Milwaukee 
has its style show in the Auditorium next 
week, when the big arena will be converted 
into a fashion exhibition palace, with an 
immense platform on which live models will 
display Fall merchandise. At Appleton 
merchants will stage a style show at Law- 
rence College chapel, using for a_ back- 
ground of the revue an Egyptian setting. 
La Crosse will hold its Fall fashion open- 
ing Sept. 27-29, according to plans made by 
the retail division of the Chamber of Com- 
merce, Window displays will be unveiled 
at 8 o’clock in the evening of the opening 
day and stores opened only for inspection 
at night. 
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Organization of a new business firm ™ 
der the name of Ingraham Bros, & T 
Menomonie, Wis., has resulted from the gy 
by R. G. Ingraham of a share in the hy 
graham Bros. jewelry storé to Charles H 
Ingraham, of Wausau, Wi8,, and Francis A 
Torrey, of Menomonie, who has been gp. 
nected with the Ingraham Bros. store {, 
many years. The business conducted by Re” 
G. Ingraham was started 38 years ago hi \, 
the present owner and his brother Joi ¢ 
under the name of Ingraham Bros. Wha™ # 
R. G, acquired the interest of John, he cm. 
tinued the store under the same nam MM in 
Charles H. Ingraham returfis to Menomonie 5S 
from Wausau after an absence of 15 yen™ ™ 
during which time he conducted a jewdy™ w 
business in that city. Before going to Wa. Mf 1 
sau in 1907, he was with Ingraham Bm ™ 
and acquired a thorough knowledge of tl 
business. Mr. Torrey is an experienced { 
watchmaker and optometrist. cet 

On the occasion of the formal opening of 
the new jewelry store of John F. Koni j., 
at Oshkosh, Wis., on Sept. 1, Mr. Konrai 
also observed the 16th ariniversary of is | 
first starting in the jewelry business in tha 
city. The new Konrad store is located 1 Ev 
64 Main St., corner Otter St., in a building ( 
that has been in process of remodeling fori Ar 
several weeks. The store is finishi™ {ro 
throughout in walnut of beautiful grain, fx § } 
tures are neatly arranged to permit co ma 
venient display of wares, shelves and case ret 
have been stocked with a complete assor-@ wa 
ment of jewelry store merchandise, and the has 
whole represented an attractive appearance & Ind 
The store front is particularly artistic, Mr. ! 
Konrad has associated with him in the new low 
enterprise Karl Schloerb and Miss Frances eng 
Barber. Until a few months ago Mr. Kor Mo 
rad was associated with J. F. Krumrich 2 pap 
the jewelry business under the firm name of bus 
Krumrich & Konrad, established in 16% fut 
The successor to that firm is now operating H kno 
as the J. F. Krumrich Co. diar 


— T 








A decision in favor of Remington Arms® 
Co., Inc., has just been handed down by sig} 
Judge Hugh M. Morris, of the United Stats & t:,, 
District Court at Wilmington, Del., in tI burg 
patent infringement suit of the Natiou HF th. 
Cash Register Co., Dayton, O., against te Bh win 
Remington company. This suit was filed 6) HF thas 
the National company immediately after the Hi ooti 
Remington cash register was placed om tt I hery 
market about two years ago, and alleged™ B71; 
fringement by the sale of that machine OD iene 
three patents owned by the National cof Bf pain 
pany. In the present decision the oT Bf jen 
found two of the patents invalid and the and 
third not infringed. This is the third de I mot, 


sion which has been handed down in [5 Hf sen 
case. The first decision was by Judge Mor and | 
ris, denying the plaintiff's motion for 2M H inghy 
liminary injunction, on July 29, 1922. Te Wet 
second was the decision of the United Sta! If ence 


Circuit Court of Appeals at Philadel It 


confirming the first decision of J Mont 
Morris. The suit came on for trial a 4H along 
whole in Wilmington, Del., during May ® Bh Rive 


this year—the trial consuming af ae 
week. Final arguments were heard by J ve 


° ° o¢ 5 
Morris July 9, 1923. This decision % umn 
considerable interest in that it clears up a ~ 

! 


possible misunderstanding of the 
merit of the claims of the two ° 
companies. 
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TRADE CONDITIONS 





The retail jewelers of Evansville report that 
trade bas been very good during the past month 
or two, and that they are looking for a splendid 
pysiness during the Fall months, and that in fact 
trade for the next three months ought to be better 
than it was during the ccrresponding months of 
last year. General trade conaitions have improved 
gradually in this city during the past nine months 
and collections are holding their own very well. 
Reports from several of the towns and cities in 
guthern Indiana, southern Illinois and_ western 
and northern Kentucky, are to the effect that 
Summer trade has shown some improvement over 
that of last vear. The local whclesale dealers report 
a good trade and state that the outlook for 
Winter trade is very flattering. Salesmen on the 
wai are sending in good reports and orders. The 
varius manufacturing plants in Evansville have 
been operating steadily most of the year, and there 
we now practically no unemployed men to be 
fund in the city. The reports from the rural 
communities also are more encouraging than they 
have been for some time past, and it is said that 
the farmers are buying more liberally than they 
fave for several months. 
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Hovey H. Tislow, retail jeweler of Peters- 
burg, Ind., was a recent business visitor in 
Evansville. 

Charles F. Artes, Jr., of the Charles F. 
Artes Co., Inc., 321 Main St., has returned 
from a business trip to Indianapolis. 

Moses Gans, formerly vice-president and 
manager of I. B. Gans & Co., wholesale and 
retail jewelers of this city, which concern 
was sold several years ago to Raphael Bros., 
has returned from a trip to French Lick, 
Ind, having been accompanied by his wife. 

Alden F. Heuring, publisher of the Wins- 
low Dispatch at Winslow, Ind., and formerly 
engaged in the retail jewelry business at 
Monroe City, Ind., has advertised his news- 
paper for sale, and after he retires from this 
business he has no definite plans for the 
future. Mr. Heuring is well and favorably 
known to the retail trade of southern In- 
diana, ; 

_ The Al Smith retail jewelry store, which 
s within a half block of the police station 
at Bloomington, Ind., was robbed a few 
nights ago and $300 worth of stock was 
taken. It is the belief of the police that the 
burglars gained entrance to the building with 
the use of skeleton keys. The doors and 
windows of the store showed no indication 
that they had been tampered with. The 
say that they have the clue to the rob- 
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The show windows of E. J. Welp, retail 
itweler, at Huntingburg, Ind., have been re- 
ainted and decorated with a display of fine 
iewelry. Mr. and Mrs. Welp, son Jimmie, 
ind a party of friends, have returned from a 
™otor trip to Millerstown, Ia., where they 
‘vent several days as the guests of relatives 
and friends, During their absence the Hunt- 
ry store was looked after by Mr. 
elp's brother, Theodore Welp, an experi- 
‘eed jeweler of Princeton, Ind. 
' is expected that within another two 
Ronths that practically all the mussel camps 
* the lower Ohio, Wabash and White 
» és Will cease operations until the com- 
of Spring next year. The mussel diggers 
5 a very good season during the past 
ummer and they have been paid good wages. 
“Y of the pearl button factories in south- 
lana report that they are well stocked 
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with shells, and in some instances they have 
enough to run them the balance of the year 
or until next Spring. Button manufacturers 
say that they have had a very good trade 
for the past several months and that they 
have no room to complain. 

Manufacturers, jobbers and wholesalers of 
this city left on Wednesday, Sept. 5, on a 
steamboat for a “Good Fellowship” trip up 
Green and Barren Rivers in western Ken- 
tucky, making stops at all the towns and 
cities between Evansville and Bowling Green, 
Ky. Raphael Bros., wholesale jewelers of 
Evansville, were among the local firms who 
were represented on the trip. The purpose 
of the trip was to cultivate a closer trade 
relation between the towns along Green and 
Barren Rivers and the business men of 
Evansville. The trip was in every way a 
great success. It is probable that other trips 
of this character will be arranged soon by 
the Chamber of Commerce of this city. 











A fourth factory to make buttons out of 
mussel shells taken from Indiana rivers has 
been opened at Shoals, Ind. More than 100 
cutters are now employed in the button fac- 
tories. It is estimated that more than 5,000 
men are engaged in fishing for mussel shells 
in Indiana this Summer. 

An unset blue-white diamond valued at 
$1,100 was sold in Logansport, Ind., to. a 
jeweler for the sum of $30. However, the 
stone proved to be a stolen jewel and has 
been turned over to the local police depart- 
ment to be returned to its rightful owner. 
The officers received word from Newton, 
Ill., informing them to conduct a search for 
a diamond that had been stolen from that 
city. A visit was made to all of the jewelry 
stores with the result that the valuable stone 
was recovered. A man is under arrest at 
Newton, it is reported. Just how he hap- 
pened to go to Logansport and why he 
disposed of the diamond there is unknown. 

Amateur thieves broke the display window 
of the Spritz Co., 618 Wabash Ave., Terre 
Haute, Ind. recently and secured two 
watches and an empty watch case, the total 
value of which was about $40. Mr. Spritz 
was spending the night at his camp near 
Rosedale, and did not learn of the robbery 
until he returned to the city. Mr. Spritz 
stated that he was at a loss to account for 
such a robbery. He said that the valuable 
goods are removed from the window each 
evening and nothing of any value is ever 
left there over night. He offered a reward 
of $150 for any information leading to the 
arrest and conviction of the thieves. The 
articles left in the display window at night 
are of such small value that no insurance 
was carried on them, and Mr. Spritz is of 
the opinion that it was the work of a novice. 
The glass was so broken that only a very 
small hole was made, which would scarcely 
permit the passing of a hand in securing 
what few articles he obtained. The entire 
contents of the window at any night is 
hardly worth the risk taken, and the police 
today were working on some clues which 
they found. D. J. Poole, who was waiting 
for a street car at 6th St. and Wabash Ave., 
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was the first to see the man loitering near 
the jewelry store, which is located in the 
heart of the downtown district. 

Fred A. Vogt, jeweler, Mishawaka, Ind., 
now occupying a store room in the Winey 
building in the Keller block ‘at 212 Lincoln 
Way West, Saturday purchased of Mrs. 
August Schellinger her business building at 
106 Lincoln Way East, in the heart of the 
business district. The consideration was ap- 
proximately $30,000. The building is a two- 
story pressed brick structure fronting Lin- 
coln Way with 22% feet and having a depth 
of 66 feet. It has a tile floor and has steel 
ceilings on both first floor and basement 
and is heated by steam. It was built in 
1899, the same year that Mr. Vogt came to 
Mishawaka to engage in business. The sec- 
ond floor is occupied by six-room flat and 
bath, all modern, and until a short time ago 
was the home of Mrs. Schellinger. The 
store room is now occupied by Aloys Van 
Rie, jeweler, whose lease expires March 1, 
1924. After it expires Mr. Vogt will move 
his jewelry store into his new acquired 
property. Mr. Vogt went to Mishawaka 24 
years ago and opened a jewelry store and 
watch repair shop in the Cass block on Lin- 
coln Way East. He was at that location 
for one year and then moved to Lincoln 
Way West and occupied store room where 
the Farmers’ and Merchants’ Bank is now 
located. Nine years later he moved to his 
present location, where he has been in busi- 
ness for 14 years. 

A stranger, dressed and posing as from 
the rural districts of Parke county, went to 
Clinton, Ind., recently and left in the evening 
after swindling two Clinton merchants to 
the tune of $40 each. The fellow went into 
the store of Toke Sutton, and after look- 
ing at some watches, said he would “go out 
and look around” and if he couldn’t do any 
better would come back. He went into the 
store of Wm. F. Kessler, where he did the 
same thing. Then he went back to Sut- 
ton’s and said he would take a watch he 
had been looking at, but as he had sold 
a cow and had taken a check for $65, the 
merchant would have to cash the check, as 
the banks were closed. As the customer 
looked innocent and honest, Mr. Sutton took 
the check, which was made payable to “J. 
Morris,” whom the man said was a cattle 
buyer. The price of the watch was $25. 
So Mr. Sutton gave him $40 as the balance 
of the face of the check. The man indorsed 
the check as “Arthur Mitchin,” of Parke 
county, rural route 2. He returned to the 
store of Wm. F. Kessler, and did the same 
thing, getting a like sum of money and an- 
other watch. A few moments later the mer- 
chants became suspicious and started an in- 
vestigation. They found there was no “R. 
R. 2” in Rockville, the rural routes being 
named alphabetically. But the man mas- 
querading as a farmer, had disappeared with 
the two watches and $80 in cash. The case 
was reported to the police. 








A promissory note which had been dis- 
counted by a bank was dishonored and the 
bank collected it from one of the endorsers, 
who turned it over to the bank to enforce 
collection against the makers. The bank, 
taking it after maturity and dishonor, was 
not a holder in due course. (New York. 
200 N. Y. Supp. 384.) 








Lloyd Arnold, formerly with Maurice 
Levinne, is now calling on the trade for Jack 
Lewis, of the Jewelers’ building. 

M. D. Rothschild, of the American Gem 
and Pearl Co., New York, and Mrs. Roth- 
schild are here, on combined business and 
pleasure. 

J. Herbert Hall, Pasadena, accompanied 
by Mrs. Herbert Hall, stopped over for a 
few days on their return from a month’s 
visit to Alaska. 

E. H. Mott, of A. I. Hall & Son, is find- 
ing Fallen Leaf Lake, in the Sierras, such 
a beautiful and restful spot that he is pro- 
longing his vacation there by another week. 

Emil Schebat, manufacturing jeweler of 
the Whitney building, has been made a Mas- 
ter Mason this week. The ceremony was 
the occasion for a banquet and congratu- 
lations. 

Philip H. Shuey and Benno Rittler, both 
experienced in the jewelry business in San 
Francisco, have opened a small but very 
attractive retail store on Mission St., near 
16th St. 

Arthur C. Donohoe, war veteran, whose 
partial lameness is the result of wounds 
received in the late war, is now with Geo. 
H. Godfrey, in Los Angeles. Mr. Donohoe 
was formerly with Z. Kimes here. 

Announcements have been received by 
concerns in this city calling attention to the 
fact that Walter Rosenthal of Bernard 
Rice’s Sons, Inc., manufacturers of Dutch- 
ardt silver plated ware, New York, will visit 
the local trade from Sept. 19 to 23. 

Messrs Marcellus and Hettick, formerly 
of S. Nordlinger & Sons, Los Angeles, both 
of whom will be associated with Feagans 
& Co., when they open their new store at 
7th and Olive Sts., in October, have been 
staying in this city, en route for British 
Columbia. 

Carl Becker, son of the president of the 
U. S. Chain Co., will arrive in San Fran- 
cisco in the middle of September, on his 
first visit to California. H. Z. Kimes, who 
represents the company’s lines for the Coast, 
will drive Mr. Becker to Los Angeles, and 
generally act as guide on the trip. 

W. T. Earl, one of the principals of the 
Oneida Community, Ltd., is on his way to 
the Pacific Coast. Horace H. Allen, Pacific 
Coast manager for the Oneida, states that 
Mr. Earl is coming with the Community’s 
sales promotion campaign and that he will 
open in Los Angeles, early in September. 

L. D. Lumbard, of the International Silver 
Co., who has been away on vacation for sev- 
eral weeks, has returned to his office in the 
company’s headquarters here, 150 Post St. 
Edward V. Saunders, Pacific Coast manager 
for the International Silver Co., is planning 
to leave for the south, late in September. 

A. V. Davidson, western manager of the 
National Jewelers Board of Trade, left for 
Los Angeles at the end of August. Mr. 
Davidson planned to pass the early days of 
September attending to business in the 
south and visiting the convention of the 
Western Material Dealers’ Association. 
Later, he will take a week’s vacation. 

A meeting of the watch committee of the 
Wholesale Jewelers’ & Silversmiths’ Asso- 
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ciation was held on Aug. 30, with every 
watch jobber in attendance. Morris Mayer, 
of Mayer & Weinshenk, was in the chair. 
A resolution of thanks to the Southern Pa- 
cific Railroad Co. was unanimously passed, 
for the efficiency of the company’s Time 
Inspection Department. 

William Dupen, a leading jeweler of 
Sacramento, has been visiting the trade here. 
Other jewelers in town this week include: 
Henry B. Oberlin, of Oberlin Bros. Co., 
Fresno; Arthur G. Prouty, Napa; E. A. 
Oppliger, Napa; John Camm, of E. I. 
Camm & Son, Petaluma; Frank Marvin, of 
the John Hood Co., Santa Rosa, and H. 
Ginsburg, of Reno, Nev. 








Notes from Iowa. 





Thomas Staarup, Spencer jeweler, has had 
all of his fixtures refinished and has added 
some new ones. A new 15 foot wall case is 
one of the improvements. 

The Lambert jewelry store at Albia has 
been undergoing complete remodeling, and 
an entire new front has been installed. The 
store is now one of the finest in southern 
Iowa. 

The safe of the Victor Etjen Co., at 
Sioux City, was blown Sunday night, Aug. 
26. Mr. Etjen estimated his loss at about 
$500. No trace of the yeggmen was se- 
cured. 

C. W. DeFord, of Des Moines, has gone 
to Elliott, where he will be jewelry partner 
man at the Weaver hardware. He will 
make a specialty of watch and clock re- 
pairing. 

The Magne Idse jewelry store at Story 
City has just celebrated its 40th birthday. 
It is the oldest in Story county and was es- 
tablished by Adolph Idse, father of Magne 
Idse, the present owner. 

No trace has been found of the robbers 
which looted the P. M. Christensen jewelry 
store at Exira, Aug. 8. They entered the 
store by means of a transom over the front 
door, and escaped with $1,000 worth of 
goods. 

Archie Hale, former well known Des 
Moines jeweler, has returned there from the 
west, where he has been in business at Chey- 
enne, Wyo., and Colyoke, Colo., for the past 
13 years. He has entered the employ of the 
Plumb Jewelry Co. 

Carl J. Smith, of the De Witt, until re- 
cently manager of the G. L. Mann jewelry 
store in that place, was married Aug. 23 to 
Miss Mildred R. Flannery. After a honey- 
moon trip to Washington, D. C., they will 
make their home in Weldon, N. C. 

A quartet of the most youthful bandits 
which ever faced the police in the Tri-cities 
recently admitted taking nine watches from 
the Tripp jewelry store, Rock Island. They 
were all between 5 and 8 years of age. They 
gained admittance through a rear door. 

Carl Hoffman, Sac City jeweler, after a 
3,600-mile automobile trip through the east, 
declares that Iowa has the poorest roads but 
the best tourists’ camps in the country. He 
was accompanied by Mrs. Hoffman, two 
children, and Mrs. Hoffman’s mother, Mrs. 
Elizabeth Hart. 

The Paule Jewelry Co., Burlington, won 
first place in a phonograph sales contest, in 
which the concern competed with cities of 
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five central western States. Messrs. Lorep. 
zen and Wilson, who have charge of the 
department, will get a free trip through the 
east as guests of the phonograph company, 

J. W. Barborka, Denison jeweler, recent 
visited the old Catholic church at Spillvitle 
where his father made and installed the 
clock in the tower. The clock has been keep 
ing good time for 40 years. The weight 
cords are the only parts which have heen 
replaced during that time. All of the parts 
were made by hand. 

W. B. Coleman, of Hawarden, has dis. 
posed of his interest in the Coleman & Ap- 
derson jewelry store to G. F. Wahl, of Pay. 
lina. The new firm name will be Anderson 
& Wahl. Mr. Coleman expects to go to 
some eastern State to engage in the optical 
business. Mr. Wahl was in the jewelry 
business at Paullina for 12 years. He sold 
out there about a year ago. 

Iowans are laying claim to one of the first 
typewriters ever invented. Abner Peeler, an 
employee of a Webster City jewelry store, 
perfected and demonstrated a machine as 
early as 1868 they declare. Peeler’s machine 
was almost wholly made of wood and was 
nearly two feet long. The feature of his 
typewriter was that the paper carrier moved 
while the type faces were fixed. It is sup- 
posed to be still in the hands of Peeler’s son 
now in the west. 

In the recent death of Mrs. Alice B. 
Miller, of Indianola, Iowa lost one of the 
outstanding woman jewelers and social lead- 
ers in the profession. Mrs. Miller took 
charge of the Butler & Miller jewelry store 
after death had taken her husband and her 
father, and ran the business successfully for 
many years. She was still its active head 
at her death, although her health had been 
poor for the last seven months. Mrs. Miller 
was treasurer of the Warren county federa- 
tion of women’s clubs, a member of the In- 
dianola Women’s Club, and a past officer of 
the D. A. R. She was 56 years old. 








Pacific Coast Notes 





Fred A. Giehler, Redmund, Ore., has sold 
his jewelry business to G. F. Steele. 

R. E. Church opened a new jewelry store 
at 5072 Hollywood Blvd., Hollywood, Cal, 
on Sept. 1. 

George G. Hedger, retail jeweler of Walla 
Walla, Wash., has reported a jewelry rob- 
bery loss of $2,000. 

“Bill” Mellinger, of Mellinger Bros, Av: 
burn, Cal., has returned from an extend 
trip through the northwest. 

G. E. Langley, jeweler of El Esgunda 
Cal., has remodeled his store at 306 \- 
Main St. to obtain more space for the dis 
play of goods. 

L. W. Cheney, of Cheney & Pruett, Sar 
Jose and Bakersfield, Cal., enjoyed a vac 
tion which extended to Crater Lake 
other points in Oregon. 

Walter H. Kurtz has purchased the C. 
Wentworth Jewelry Co., Ritzville, Wash. 
and has taken possession. Mr. Kurtz a 
nounces that he will move the business 
what he considers a more desirable location 
in the Farrier building. He is a native 0 
Ritzville and has been employed in Ores 
jewelry establishments, where he learn® 
his trade. 
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M. Groso, formerly with the Italian 
Jewelry Co., 205 N. Spring St., has opened 
anew store at 711 N. Broadway. 

The vacations of all the employes of the 
E, Bastheim Co.:are over for this year and 
“bysiness as usual” has been resumed. 

J. G. Gesner, salesman for E. L. Deacon, 
has returned after enjoying three weeks 
camping and fishing in the vicinity of Mt. 
Whitney. 

Walter Kusinski, formerly with S. Nord- 
linger & Sons before their store was closed, 
has opened a new jewelry store at 2221 N. 
Broadway. 

J. Ford, salesman for the Meyer & Tal- 
hott Co., is preparing to start in a few days 
on a business trip through Arizona, Colo- 
rado and Utah. 

Miss Helen Williams, who has had ex- 
perience in the diamond business in the east, 
has been added to the diamond department 
of the E. Bastheim Co. 

J. Belcove, Imperial, has been spending 
several days in Los Angeles on business. He 
came in his motor car by way of San Diego, 
a distance of about 270 miles. 

W. P. Epstein, Carson City, Nev., accom- 
panied by his wife, motored here recently. 
He contemplates locating in southern Cali- 
fornia if he can find a desirable place. 

Paul D. Walsh, president of the Paul D. 
Walsh Co., has taken up his residence in 
Los Angeles after having lived in his cottage 
at Hermosa Beach during the warm season. 

Robert Welker, formerly connected with 
the Portland office of A. I. Hall & Sons, 
and recently with M. Seller, Portland, has 
taken a position in the clock department of 
the E. W. Reynolds Co. 

Rumors that the Houston, Gilmore Co., 
San Francisco, would open a store in Los 
Angeles have been practically set at rest by 
what seems to be a well authenticated report 
that they will not do so. 

Albert L. Kingsbury, E. 5th St., jeweler, 
has been confined to a local hospital for two 
weeks on account of a necessary surgical 
operation. He expects to be able to be re- 
moved to his home soon. 

Alexander Rettie, head of the watch de- 
partment of Feagans & Co., has returned 
from a vacation spent at Ukiah and in the 
peturesque part of Lake county, in the 
northern part of the State. 

Charles L. Schwenck, associate manager 
of the Armer & Brown Co., who is a trained 
vocalist, has joined the chorus of the great 

‘Wayfarers” performances produced here 
for a week beginning Sept. 8. 

C.S. Douglas is already behind the coun- 
let at Feagans & Co.’s store. Charles E. 

marcellus and others, formerly with S. 
Nordlinger & Sons, are taking short vaca- 
red before taking up work with Geagans 


The Jewelry stores, like nearly all lines 
business, closed all day on Labor Day. 
P. Dayton, 714 Title Guarantee building, 
@ few others closed all day Saturday 
Mevious, thus providing for a three-day 
Vacation for all hands. 
rt Tourtelott, with Waite-Thresher ; 
i Smith, representing the Walter E. 
‘yward Co., Attleboro, and George Gold- 
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berg, representing Untermeyer, Robbins & 
Co., are among the eastern traveling men 
who have been here recently. 

Alfred Williams, of Needles, has left for 
home after having spent several weeks in 
Los Angeles and at Huntington Lake, a 
popular resort in the mountains north of 
here. Mrs. Williams had spent three months 
in the southern part of the State. 

Most of the jewelers improved the oppor- 
tunity to leave the city for an outing over 
Sunday and Monday, Labor Day. Of Brock 
& Co.’s force A. L. Varian, Clarence Cole- 
man, Wm. Barr, Wm. Owen, C. H. Blake, 
Thos. B. Buchan and Mrs. de Blin all went 
to San Diego. 


E. Gerson, diamond merchant and jeweler, 
415 Title Guarantee building, is back after 
two weeks spent in fishing along the Ven- 
tura River. Mr. Gerson is a veteran at this 
sport, but he says this was the most won- 
derful trip he ever had. He secured the 
limit allowed by law every day he was out. 

Louis S. Nordlinger has taken his posi- 
tion in the Brock & Co. store and is daily 
taking an active part in the conduct of the 
business. The work of getting the addi- 
tional stock of merchandise in position on 
the second floor, which will be used as an 
additional salesroom, is progressing but has 
not yet been completed. 

H. A. Wood, of Koke, Slaudt & Liver- 
more, manufacturers’ agents, has arrived 
home after four weeks spent in visiting the 
trade in Arizona, New Mexico and Texas. 
He reports a notable improvement in busi- 
ness in those States, esnecially in Arizona. 
Mr. Koke is in Denver and Mr. Slaudt and 
Mr. Livermore are in the northwest. 

Harry A. Phillips, of the sales force of 
C. F. Sischo & Sons, has just reached home 
from a trip east. He went primarily to ac- 
company the body of a cousin who died here 
recently but whose home was in Indiana. He 
also visited Chicago, Cincinnati and other 
cities. He is now starting on a business 
trip for Sischo & Sons through Arizona and 
New Mexico. Robt. H. Gilmore, of the 
same company, is covering the San Joaquin 
valley. 

Fred C. Reeve, of the E. W. Reynolds 
Co., Inc., has returned from a motor trip of 
a week through southern California. Wm. 
Reynolds, who has been serving as salesman 
through the southern part of the State for 
this company, is now covering the nearby 
territory, and Al Earl, who has been in the 
salesroom, has taken Mr. Reynolds’ place on 
the road. Arthur P. Care, head of the ma- 
terial department, has returned from Cata- 
lina Island, where he spent a week. 


Another new jewelry firm is about to 
launch out into business on W. 7th St., 
which is fast becoming the center for re- 
tailers. The new concern will comprise two 
well known salesmen, George Roessel and 
Mark Clark. Mr. Roessel has been in the 
diamond department of Feagans & Co. for 
11 years and Mr. Clark five years. Both 
are diamond and jewelry experts and both 
have many friends. They will be located 
at 901 Brack Shops in the center of the new 
jewelry section. 

H. Victor Wright and Wallace Ginder, of 
the new firm of Wright, Campbell & Gin- 
der, who have just arrived home from New 
York, report that their trip to the eastern 
markets was more than satisfactory and that 
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all their arrangements for opening their 
store have been going along without a hitch 
of any kind. They confidently expect to be 
doing business there Oct. 1. George H. 
Dickson, formerly manager of the stationery 
department of Brock & Co., and previous to 
that head of the same department in Fea- 
gans & Co.’s store, has resigned from 
Brock’s to take charge of this department in 
the new store of Wright, Campbell & Gin- 
der. Mrs. Elsa Kiehl, for many years with 
Brock & Co., will also join the new firm 
and become assistant to Mr. Dickson. 

Among the out-of-town jewelers here re- 
cently are Wm. A. Manson, San Bernardino; 
Mrs. M. A. Stalmer, Fullerton; Geo. B. 
Bower, Upland; Carl W. Middleton, Po- 
mona; T. R. Canady, Loren E. Hendrick- 
son and John Parker, Huntington Beach; 
A. J. Dutton, Anaheim; T. B. Nornum, 
Long Beach; M. Bornes, Venice; Jack Pos- 
ner, Ocean Park; Mrs. Royal H. Wilson, 
Ocean Park; Frank Fraiberg, Santa 
Monica; George W. Burzell, Sawtelle; 
Walter E. Lawrence, Burbank; Jerome E. 
Walker, of the Walker Jewelry Co., Glen- 
dale; Mrs. Herbert E. Gould, San Ber- 
nardino; C. F. Manahan, Pasadena; David 
Van Wart, Huntington Park; T. Stuart 
Lailey, El Monte; Lana L. Bloedell, Las 
Vegas, Nev.; Henry E. Wellman and Fred 
M. Bryan, Alhambra. 

The asserted love for green jade brought 
a man, aged 30, from San Francisco to the 
Los Angeles County jail a few days ago. 
He is alleged to have visited the store of 
Mrs. J. W. Neill, 430 S. Colorado St., Pasa- 
dena, on May 12 last. After his departure 
a valuable green jade necklace and other 
trinkets were missed from the store. He 
afterward, the detectives say, sold the jade 
to a connoisseur. The purchaser wanted 
more, and three days later, it is alleged, 
that he again went to the same store and 
took several more pieces. He then went to 
San Francisco and was arrested there, when 
his efforts to sell jade attracted the atten- 
tion of the police. Mrs. Neill went to San 
Francisco and identified the man as the one 
who had visited her store. He was returned 
here and is held under suspicion of grand 
larceny. 
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Business Troubles 





Meyer Aronson, Elmira, N. Y., is offer- 
ing creditors 25 cents on the dollar. 

Three judgments have been entered against 
the Williams-Meisch Co., Rochester, N. Y. 

An involuntary petition has been filed 
against- Martin W. Abrams, Philadelphia, 
Pa: 

An involuntary petition in bankruptcy has 

been filed against Hookaylo & Co., Newark, 
N., J. 
A voluntary petition in bankruptcy has 
been filed by D. C. Burchett, Kirksville, 
Mo. The assets are about $10,000 and the 
liabilities about $37,000. 
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The Morris Jewelry Co., Inc., Richmond, 
Va., has been granted a charter of incor- 
poration, with a maximum capital of $50,- 
000 and a minimum of $10,000. The incor- 
porators are Morris J. Liberman, president; 
Dora S. Liberman, and Morris Shoenhaun, 
secretary. 
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Charles E. Hines, who is connected with 
the Loring Andrews Co. at 117 4th St., has 
bought a new home on Price Hill. He se- 
cured the two-story frame structure at 3527 
Glenway Ave., paying $8,100 for the place. 

John A. Gerwe, of Frohman & Co., is in 
the south on his Fall trip, which will take 
him into Texas. All of the salesmen of the 
Wallenstein-Mayer Co. have started out on 
their seasonal jaunt, leaving this city just 
after Labor Day. P 

Miss Katherine Danbury, office manager 
of the Schumer Bros. Co. in the Walsh 
building, underwent an operation at Christ 
Hospital last week to correct a condition 
about her throat. It was reported at the 
hospital that the operation was a success. 

Visitors to the establishment of Frohman 
& Co. during the week included Mr. and 
Mrs. George A. Limbach, Delphos, O.; Ed- 
ward Owens and daughter, Greensburg, 
Ind.; J. J. Davis, of the firm of that name, 
Jackson, O., and C. G. Sites, Clarksville, 
Tenn. 

Word has reached the firm of Richter & 
Phillips Co., that George Mosey, a jeweler 
of Greensfork, Ind., bought a large piece 
of property in the business district of Rich- 
mond, Ind., and intends to establish the 
largest jewelry store in that city about 
Oct. 1. 

The Homan Mfg. Co. donated a check 
of $100 to the Lawrence M. Klump fund, 
which is being raised by newspaper men for 
the benefit of the Klump family. Lawrence 
Klump was a patrolman and was shot and 
killed by a negro several weeks ago. The 
fund is being raised to buy a home for Mrs. 
Klump and three minor children. Inci- 
dently Klump’s father is employed at the 
Homan plant at Findlay St. and Western 
Ave. 

A number of colonels and other officers 
attached to the staff of Governor Austin 
Peay of Tennessee were entertained by J. 
Harvey Phillips, of Richter & Phillips Co., 
during their stay in Cincinnati last week. 
Governor Peay and his staff came to Cincin- 
nati to lend official sanction to “Tennessee 
Day,” which was observed by the Fall Festi- 
val and Industrial Exposition now going on 
in this city. The officers are personal friends 
of Mr. Phillips and hail from Chattanooga, 
Memphis, Murfreesboro and Columbia. 

Every member of the jewelers’ team in the 
Hamilton County Bowling League has ex- 
pressed the determination to land higher in 
the league race than last season. From all 
points the team did not do so well during 
the race of 1922-23, but it hopes to do much 
better during the contest of 1923-24. Mem- 
bers of the jewelers’ team are H. J. Huber, 
diamond salesman; William Pohlmeyer, dia- 
mond dealer; Fred Willet, of the E. & J. 
Swigart Co.; Robert Hess and Charles 
Glemser. In addition to being anchor man 
on the quintet, Mr. Huber is vice-president 
of the league. 

Another removal of a jewelry firm was 
recorded in Cincinnati last week when Lit- 
win & Sons, platinumsmiths, moved from 
the Harrison building adjoining the Sinton 
Hotel, to 114-116 W. 6th St., where the 
Richter & Phillips firm is located. Litwin 
& Sons have moved into the sixth or top 
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floor of the 6th St. structure, being directly 
above the other jewelry establishment which 
recently took over the fifth floor of the 
building. In their removal from 4th St. Lit- 
win & Sons increased their space about five 
times and almost doubled the working per- 
sonnel by putting on 10 more men. 

The return of Fred G. Gruen, president 
of the Gruen Watch Co., was attended by 
spirited bidding for stock of that concern 
on the local Stock Exchange. Shortly after 
his return Mr. Gruen filed a report with 
the Exchange to the effect that the company 
is running 25 per cent ahead in its orders 
over last year with the biggest part of the 
year yet to come. This good business in- 
crease will cause the seven per cent common 
stock of the concern to be increased at the 
end of the year. Orders, according to Mr. 
Gruen, have been booked up to January, 
assuring the firm a record business. The 
stock is selling around 30 on the local Ex- 
change, but those who hold it are asking 
33 for it. 

The terrible earthquakes, fires, rains and 
tornadoes that are wiping out the Japanese 
nation strike rather close to the heart of 
David J. Gutmann, head of L. Gutmann & 
Sons Co. in Cincinnati, because of the fact 
that he has wide knowledge of the island, 
having been there no less than four times. 
Mr. Gutmann, who has traveled extensively 
throughout the world, is thoroughly familiar 
with the picturesqueness of the land of 
Nippon and in his museum of relics, col- 
lected on his journeys, he has many things 
from the “Isle of Sunshine.” In fact, his 
knowledge of the island and its inhabitants 
is so great that he was called upon to fur- 
nish a great deal of data to local newspapers 
and furnished them with many facts in addi- 
tion to a large number of photographs, of 
which has has a large collection. 

Because of the rapid expansion of business 
the firm of Richter & Phillips Co., at 114 
W. 6th St., has found it necessary to add 
another floor to its activities, giving the 
establishment four full floors at the 6th St. 
address. The jewelry firm has grown so fast 
since Christmas time that it was sorely 
cramped for space in the three floors it 
formerly occupied and found it necessary to 
have the C. H. Palmer Co., manufacturer 
of thermometers, move out of the building. 
Just as soon as the former tenant vacated, 
the office of Morris Richter, one of the heads 
of the firm, and part of the accounting de- 
partment, was moved into the new space. 
The expanding growth of the company made 
it necessary to add te the personnel of the 
accounting department and also to the sales- 
manship force. The firm is now established 
on the second, third, fourth and fifth floors 
of the 6th St. building, which is within the 
heart of the women’s shopping district of 
Cincinnati. C. E. Richter will continue to 
maintain his office in the corner on the sec- 
ond floor. The acquisition creates a total 
of 12,000 square feet of floor space, there 
being 3,000 feet on each floor. 

The body of William McGreevey, Balti- 
more, Md., was recovered from the Ohio 
River at Locust St. in Ludlow, Ky., Wednes- 
day after it had been in the water since 
Sunday night, when McGreevey leaped from 
the Suspension bridge just before Roland 
M. Noterman, director of Joseph Noterman 
& Co., reached his side. Mr. Noterman and 
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McGreevey had been out for the evening ay 
were returning to Cincinnati when \%. 
Greevey leaped from the automobile, jumped 
over a railing and then poised momentar; 
on the bridge following which he dashed 
the river below. Mr. Noterman, meanwhi). 
had stopped the car and just missed Seizing 
McGreevey before he leaped to his death, 
Mr. Noterman told the Covington police 
that he saved McGreevey’s life earlie, 
in the evening, when he prevented him from 
jumping off a steep cliff along the Dixie 
Highway. After that attempt Mr. Noter. 
man not only drove the car with one han/ 
but held on to the coat collar of the despon. 
dent man with the other. McGreevey, hoy. 
ever, eluded Mr. Noterman on the bridge 
and went to his death. He was in, 


despondent mood, Mr. Noterman told th 
police, because of sepatation from his wife 
who lives in Baltimore, Md. After the ma 
leaped from the bridge Mr. Noterman noti- 
fied the bridge police, also the Covington 
= The body was recovered three days 
ater. 
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W. E. Taylor, of the W. E. Taylor Co, 
Inc., has returned from his Summer vaca 
tion, spent mostly in the mountains of North 
Carolina. E, A. Mugnier, manager of the 
business of the W. E. Taylor Co., Inc, is 
now on his vacation, which he is spending 
with his family at Pass Christian, Miss, 

Antin & Richard, 127 Carondelet St,, will 
occupy the spacious store, 113 Baronne St, 
being vacated by M. J. Rosenthal & (, 
now retiring from the trade. The new o- 
cupants will make many improvements and 
additions, and will have a handsome estab- 
lishment, taking possession Oct. 1. Samuel 
Antin, the senior member of the firm, has 
been connected with the jewelry business for 
something over three years. 

The retail jewelry firm of J. J. Wei 
furter Sons, 139 Carondelet St., is retiring 
from the business in which they are at pres 
ent engaged. It is the intention of the firm 
in the near future to reorganize and embark 
in the diamond banking and brokerage bus 
ness. The firm will also do a manufactut- 
ing business in connection with the trade 
Jules Weinfurter, manager of the presett 
firm and who will act in the same capacity 
to the new organization, says entirely new 
instalment methods will be introduced. The 
firm, he says, has worked up a patronage 
of over 10,000, which it still retains 
which he is sure will remain loyal to 
new business. “Under the new arrange 
ment,” says Mr. Weinfurter, “we will catty 
not only a good line of jewelry, but 
specialize in diamonds, quadrupling 
present stock. In fact we will carry quite 
as large a quantity of diamonds as any co 
cern in the State.” Jules Weinfurter has 
been in the jewelry business nearly all his 
life. 








Some new fixtures have been added to aad 
others refinished in the jewelry store 
Thomas Staarup, Spencer, Ia. The J f 
has also had installed glass doors Om fo 
the wall cases and has added a new 1 
wall case in which to show this 
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Notes from Ohio 


Akron, O., jewelers have pledged their 
support to the annual Summit County Fair 
which opened Sept. 11. 

Akron and Canton jewelry stores are back 
on their old closing schedules. The new 
closing hour went into effect this week. 

George S. Dales & Co, Akron, an- 
nounce the opening of a complete motion 
picture department in its store. It will be 
in charge of Howard Prager. 

Charles A. Mentges, several years with 
the Dueber-Hampden Watch Co., Canton, 
has become identified with the George 
Deuble Co., jewelers, Canton. 

Creditors of Eugene J. Silverman, bank- 
rupt, have been given notice that a meeting 
has been called to consider the final report 
of the receiver and will be held Sept. 17 at 
10 a. M., before Harry L. Snyder, referee 
in bankruptcy, in Room 912 of the Second 
National Bank Building at Akron, O. 

John Hennessey, 68 years old, died at his 
home in Canton recently from complications. 
For more than 30 years he was a watch- 
maker at the plant of the Dueber-Hamden 
Watch Co. His widow, a son and daughter 
survive. Burial was made in Canton. He 
was well known to the watchmaking in- 
dustry. 

To close the estate the jewelry business 
of the late Ben Pfeifer, Akron jeweler, is 
being advertised for sale. The stock is 
valued at about $30,000, and the present loca- 
tion of the store, on S. Main St., can be 
leased for a number of years. Affairs of 
the estate are being handled by the First 
Trust and Savings Bank, Akron. 

Warning to buy no advertising space in 
an Ohio State Directory and to give no 
money for a certain foundation has been 
issued to Akron jewelers. Jack Moore, 
secretary of the Akron Merchants’ Associa- 
tion, received word this week from Dover, 
0., police, that a man arrested there on 
suspicion in connection with Akron jewelry 
swindles of two weeks ago had confessed 
to having a woman operating these two 
“lines” in Akron. 

A department for the collection of de- 
linquent accounts for the benefit of its mem- 
bers has been opened by the Akron Mer- 
chants’ Association at its headquarters in 
the Buckeye building. It will be in charge 
of Wilbur G. Foster, who has had experi- 
ence in credit and collections. It is esti- 
mated that 75 of the leading retail stores 
of Akron do a credit business, and their 
delinquent accounts will be handled through 
this bureau. This includes several jewelers 
who do a credit business. 

“While we in America may not realize it, 
Americans are making money much faster 
than any other country. People are buying 
diamonds who were not able to afford them 
10 years ago. The popular stone locally 
is either the half or three-quarter carat,” 
‘aid J. B. Rose, of J. B. Rose & Co., Can- 
‘on, in talking about trade conditions. 

The W. J. Frank Co.’s entire stock of 
diamonds, jewelry and silverware is being 
offered at auction, which is being held twice 
daily at the store, 80 S. Main St., Akron. 

18 store, one of the oldest in the city, 
adopted this method of reducing its stock 
of Merchandise preparatory to moving to a 





new location, 15 S. Main St., in the Howe 
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Hotel building, which will be the new loca- 
tion of this well-known store after Oct. 1. 
According to Mr. Coup, manager of the 
Frank store, business has been exceptionally 
brisk during the auction and he predicts 
that practically all surplus stock will be sold 
before this date. The new location of the 
W. J. Frank Co, is in the heart of the down- 
town business district and is considered one 
of the best retail spots in the city. New 
equipment and fixtures are being installed. 
At the new location this store will have a 
complete gift shop, it was announced this 
week. 











Francis Bowman, of the Robbins Jewelry 
Co., departed on a three weeks’ vacation to 
the Ozarks. 

H. W. Kellersman, traveler for the Hoyt 
Jewelry Co., has departed on a month’s trip 
through Missouri and Kansas. 

A. C, Kurtz, salesman for the Heffern- 
Neuhoff Jewelry Co., has returned from a 
fishing trip on the Gasconade River. 

George Hasslinger, of Cape Girardeau, ar- 
rived in St. Louis, Wednesday. Sept. 5. He 
became ill and was taken to a hospital. 

Among the visitors in St. Louis during 
the week were W. W. Martin, of Doniphan, 
Mo., and R. P. Gardner, of Marceline, Mo. 

Joseph J. Gutfreund, president of the Gut- 
freund-Arnold Jewelry Co., returned from 
a motor trip from Chicago and Michigan on 
Sept. 5. 

George J. Hess, president of the Hess & 
Culbertson Jewelry Co., is in the east, hav- 
ing attended N. R, J. P. A. convention at 
Providence, R. I. 

Harry Kaye, salesman for the John Bol- 
land Jewelry Co., has been at home sick 
during the past two weeks. He is improv- 
ing, but very slowly. 

Thomas Tobin, superintendent of the 
manufacturing department of the Robbins 
Jewelry Co., is in New York, visiting some 
of the large factories. 

S. J. Arnold, vice-president of the Gut- 
freund-Arnold Jewelry Co., will depart 
about Sept. 15 on a one-week trip in south- 
eastern Missouri on business. 

Mrs, F. S. Pickles, of the Robbins Jewelry 
Co., just returned from New York. She 
was gone for five weeks, making large holi- 
day purchases for the coming season. 

W. F. Chlanda, salesman for the Heffern- 
Neuhoff Jewelry Co., is departing soon on a 
four weeks’ hunting and fishing trip on the 
Black River and on the St. Francis River. 

F. S. Pickles has returned from San 
Francisco and the west, where he had spent 
a month with his brother-in-law, J. P. Har- 
nett, president of Cartier, Inc., New York. 

Emil Niehaus, manager of the watch de- 
partment of the Hess & Culbertson Jewelry 
Co., has returned from the Pacific Coast, 
where he and his family have had an eight 
weeks’ vacation. 

A. H. Mark, of the St. Louis Jewelry 
Clock & Silver Co., predicts that there will 
be a late rush for goods this year. He says 
that if the dealers expect to receive the 
goods, they had better place their orders 
immediately, as all indications tend to point 
to a shortage. Mr. Mark also pointed out 
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that the factories were way behind in their 
work. One reason that this condition exists 
is because it is very hard to get experienced 
watchmakers who really know their work. 
Mr. Mark says that the factories are about 
six months behind in their work. The re- 
tailers report that business is slowly begin- 
ning to pick up again. The wholesalers say 
that business is good. 








Cleveland 


C. A. Wolf, Topeka, Kan., stopped off 
in Cleveland for a short time. 

H. E. Burdick, of the H. W. Burdick 
Co., has returned from his vacation. 

Glen Childs, formerly with the C. & E. 
Marshall Co., is now with the Merit Co. 

Frank X. Dietz, of the Merit Co., is driv- 
ing to St. Louis, where he will visit his soh. 

Anna E. -Pentoney, of the Bowler & Bur- 
dick Co., has returned from an extended 
trip in the north. 

George Eroe, of the Bowler & Burdick 
Co., recently took a yacht trip up to Detroit 
and St. Clair Flats. 

Carl Loehr, of the Scribner & Loehr Co., 
has returned from Detroit. Mr. Loehr spent 
some time at the Detroit office of the com- 
pany. 

F, W. Fobes and his wife, of Kinsman, 
O., stopped in town for a while on their 
way to St. Anne, Cal. Mr. and Mrs. Fobes 
are taking their honeymoon trip. 

W. H. Eggert, one of the oldest watch- 
makers in the country but still going strong, 
is spending three weeks at Atlantic City. 
Mr. Eggert is located with the Merit Co. 

O. T. Loehr, of the Scribner & Loehr 
Co., and his son, George Loehr, have left 
for Erieau, Canada, where they will devote 
a couple of weeks to fishing and recreation. 

C. W. Nicholson, of the Bowler & Bur- 
dick Co., spent the last week-end in Colum- 
bus, O., where he paid his respects to the 
governor and some of the other State 
officials. 

W. S. Gains, of the Webb C. Ball Co., 
has left on his vacation. Mrs. Webb C. 
Ball, president of the Webb C. Ball Co., and 
daughters, Wilma and Florence, are spend- 
ing a few weeks at Lake Placid, N. Y. 

Osterman & Levey, Toledo, O., have 
opened their new store. Their new location 
is next door to their old store room on 
Madison St. and under this arrangement, 
they have doubled the space formerly oc- 
cupied. 

Recent visitors in town were Sam 
Brainard, of Medina, O.; George High, of 
Medina; W. J. Eroe & Sons, of New Castle, 
Pa.; Harry Downs, of Bellevue, O.; F. H. 
DeWitt, of Port Clinton, and H. F. Pitkin, 
of Akron, O. 

Mikes & Kalal opened their new store at 
5729 Broadway Ave., Saturday evening, 
Sept. 1. This firm has been in business in 
this locality for many years, their former 
store being at 4939 Broadway. New fixtures 
have been installed and the store has been 
beautifully decorated. This firm now has 
probably the finest store in its locality. The 
opening night attracted a large crowd and 
people were streaming in and out till late 
at night. Several thousand gladiolas were 
given away, each visitor to the store receiv- 
ing a flower. 
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5% in. and 6% in. 


The Pairpoint Corporation 


MANUFACTURERS 
OF 


Silver Plated Ware 
Metal Electroliers 
Decorated Glass Shades 
Cut and Engraved Crystal Glass 
Fancy Colored Blown Glass 


Factories: New Bedford, Mass. 


BRANCHES: 


NEW YORK MONTREAL SAN FRANCISCO 
43-47 W. 23d St. Coristine Bldg., St. Nicholas St. Hammond Bldg., 278 Post St. 
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How to Sell Gifts Successfully and Make Friends 














T° be a successful vendor of gifts one 
must first take into consideration for 
whom the present is intended, taking into 
account also the occasion and social as well 
as financial standing of the buyer. When 
this is diplomatically ascertained a jeweler 
can then show the goods most adaptable 


reasons, and one of the hardest problems 
to overcome is when a person feels that 
he has to give a present and can not afford 
to spend much money or else does not feel 
justified in giving an expensive one, but 
cannot afford to appear mean in the 
eyes of the recipient. This situation calls 
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Group No. 338—CHINAWARE FROM DIFFERENT COUNTRIES 
(See text on page 117) 


‘0 each particular case. Such inquiry made 
i a way that will indicate an interest in 
the presentation gains the confidence of the 
purchaser and has the effect of making him 
leel that you are as anxious as he to make a 
Suitable gift, 

Each gift is surrounded by different con- 
ditions and sometimes a person may feel a 
little shy in giving too much intimate in- 
formation, either from personal or financial 


for great diplomacy and gives a jeweler an 
opportunity of showing his ability in this 
direction. There are many high class lines 
of goods where the larger pieces are most 
expensive but usually these lines contain 
small items which are most acceptable and 
useful but cost quite a trifling sum com+ 
pared to the bigger pieces. 

Girls and youths wishing suitable gifts 
for one another sometimes are difficult cases 


to handle but when once the ice is broken 
and the coniidence gained all* will cun 
smoothly and if properly handled life long 
customers will be gained. 

In smaller communities where a jeweler 
probably knows of gifts already given to 
celebrate anniversaries by others in the town 
he can prevent duplication and can without 
violating any confidence guide his customer 
away from sending the same thing. Then, 
too, a patron may have confided in him the 
things that he or she would like and a 
jeweler can then with certainty tell his 
patron “that Mr. and Mrs, So-and-So would 
be delighted with this as, when they were 
last in the store, they admired it very 
much.” Thus a patron would know that 
his gift would give pleasure and both giver 
and receiver would admire the jeweler’s tact. 

As was pointed out, in a recent issue of 
THE JEWELERS’ CIRCULAR, a jeweler’s busi- 
ness is built up on confidence, and con- 
fidence is not only secured by selling re- 
liable goods, but by being able to give use- 
ful and reliable information when a pur- 
chaser is in a quandary over the kind of 
gift to buy. 

There is always the art of salesmanship 
to consider in offering any goods for sale, 
but in no instance is it more imperative 
to apply the highest grade of salesmanship 
than when helping a patron to decide upon 
what shall be given. 





Rich Cut Crystal Exhibit at A. N. R. 
J. A. Convention at Provi- 


dence, R. I. 





At the recent convention of the American 
National Retail Jewelers’ Association the 
cut crystal exhibit of T. G. Hawkes & Co., 
Corning, N. Y., which was displayed in a 
large room at the Providence-Biltmore Ho- 
tel, attracted a great deal of attention. 

This firm has long devoted all their en- 
ergies toward preparing items for the jew- 
elry trade that cannot be bought at depart- 
ment stores, with the result that the firm 
shows some of the most delightfully original 
pieces of crystal glass cutting to be found. 

The exhibit, although not by any means 
a complete representation of the very varied 
line, included some choices pieces, the choic- 
est of which were immediately command- 
eered by the Tilden Thurber Co. and are 
now gracing its store. 

Unique methods of combining sterling sil- 
ver and cut crystal is one of the specialties 
of the firm and many artistic articles were 
displayed. For general household decora- 
tion, the crystal ware vases and table ware 
exhibited at Providence were excellent. 

The many jewelers who visited this ex- 
hibit were much interested in the variety of 
articles shown and the excellence of work- 
manship. 
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as the name says, this exquisite glass 
is entirely made by the hands of skill- 
ful artists, no moulds being used. 


The illustrations cannot do justice to the ex- 
quisite colorings and decorations, which are 
not done with a brush, but by hand with differ- 
ent colors of flowing glass. 


a 


To become acquainted with this truly 
artistic ware, let us send you by express an 
assortment of 12 different. specially selected 
pieces for $50.00—f.o.b. Bellaire. 
Barrel $1.25 Extra. 
Be the first in your vicinity 
to put it on sale. 


Imperial glass company 


Bellaire 


September 12, 1923, 
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Hints for the Dealer Conducting a Gift Department 
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Epitor’s Note:—Jewelers who are interested in special lines for their Gift Depart 
to suggest articles which they desire to see illustrated. 


stan 


ts are inv 
Whenever possible, illustrations and descriptions 





of such articles will be published in this department and additional information given upon request when- 


eer the data is available. 


(SHINA from various parts of the world 
is shown in Group No. 338 with the 
individuality of the country 
The Danish Faience 


charm and 
from which it comes. 


with its vivid colorings of fruit and flowers 


and profitable merchandise. Many of these 
finer small pieces are beautifully mounted 
thus linking up the goldsmith’s art with 
that of the leather goods manufacturers. 
In Group 339 is shown some very ex- 
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Group No, 339—sOME EXCELLENT LEATHER GOODS GIFT STOCK 


and touches of black is very striking in- 
deed. The Italian has the appearance of 
spun sugar and with the applied ornamen- 
tation, fascinates one. The French China 


with dainty floral design and broad bands 


in soft blending shades, is very charming. 
The Swiss is also colorful with a profusion 
of decoration and of unusual shape. The 
English products are always so substantial 
looking and seem to give lasting satisfac- 
tion to the owner. There. is so much in 
this line for the jeweler to choose from 
that unless he has a very large space ap- 
portioned to the Gift Section he must make 
his selection with care, but he can have 
various lines and styles represented, even 
in a small way, so that his stock will be 
more diversified and there will be a wide 
choice for the prospective buyer. The de- 
mand for China and pottery is ever present 
and the jeweler must be prepared to meet 
it with the merchandise most popular and 
interesting, 
* * * 

There is no doubt but that leather goods 
may be added to the jeweler’s stock with- 
out hesitation. The demand for small 
leather goods such as: wallets, pocketbooks, 
pouches, cigarette and cigar cases, bill folds 
and letter cases, etc., are unquestionably a 
staple requisite, always popular, and in 
continual demand. If the jeweler will make 

selection with an eye to the durability, 
Practicability and artistic value of these 
things he will be more than pleased at the 
results in sales that such merchandise must 
surely bring. He will find in them a sub- 
stantial and satisfactory profit, and quickly 
and easily disposed of. Then, too, there 
afé Many novelties in this line which may 
be safely added—especially for the coming 
iday trade. The department stores and 
shops carry an extensive line of 
goods, finding them very important 


cellent examples of small leather wares, 
quite unusual in design, with all the varia- 
tions possible to make a strong general ap- 
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as the selection of the various leathers used 
in their manufacture. Many beautiful 
shades of calfskin, morocco, pigskin, pin 
seal and other leathers are used to meet 
every demand and taste and they are pat- 
terned on original and exclusive lines, The 
mountings are of gold indicating the ex- 
cellence of the goldsmith’s art in the beauti- 
fully designed and attractive patterns, 
charmingly. engined turned and engraved. 
The flat wallets or pocket books are of ex- 
cellent workmanship and finely finished to 
the very smallest detail. Where gold 
corners or trimmings are used the excellence 
of the quality and finish is most in  evi- 
dence. Every approved and practical . type 
of case and bill fold, as well as card cases, 
photo frames and smokers’ articles.are to 
be had in this fine grade of goods, The 
cigarette cases are very neat and practical, 
both the packet case, which is an appeal- 
ing novelty, as is the larger one with cellu- 
loid protector. In both of these cases the 
cigarettes are raised by pulling the tab. 
They are either silk or leather lied and 
with or without the gold mountings. Such 
items would undoubtedly increase your gift 
department sales and create more than a 
mild interest in your community. 

A word:in regard to the novelties in 
leather. It is the same in this regard as 
it is with jewelry and other merchandise. 
The slogan seems to be “Always Something 
New,” especially is that true of a certain 
class of gifts. We do not always select for 
ourselves the very newest thing on the mar- 
ket, perhaps we are more conservative when 
it comes to ourselves, but in purchasing a 
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Group No. 340—NEW STYLE. HAND BAGS SURE TO APPEAL TO FEMININE SHOPPERS 
(See text on page 119) e 


peal. The fine workmanship denotes care- 
ful and intelligent study of the require- 
ments in this kind of merchandise as well 


gift for someone else, when we have in 
mind a piece of jewelry, a bit of glass or 
crockery, or something, in leather, we very 
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THE MATERIAL OF A THOUSAND USES 








Chokers of BAKELITE or REDMANOL 


Because of its beautiful, lasting colors, light weight, 
and permanent luster, this material is particularly suit- 
able for Choker Necklaces. 


The three shown here typify its possibilities. The 
smooth round beads are a new and distinctive color, 
known as Chinese amber; the beads in the center facet- 
ted necklace are a golden amber; and those in the other 
a sparkling, permanent jet black. 


Dealers will find a quick sale for novelty jewelry made 
of Bakelite and Redmanol. Manufacturers will find 
that this material opens up new opportunities for pro- 
ducing articles of unusual beauty and salability. 


We should be glad to show samples to those interested. 


BAKELITE CORPORATION 
Address the Divisions 


GENERAL BAKELITE COMPANY ._ 8 WEST 40th STREET, NEWLYORK 
CONDENSITE,COMPANY OF AMERICA . BLOOMFIELD, NEW JERSEY 
REDMANOL CHEMICAL PRODUCTS CO., 636 WEST 22d ST., CHICAGO 


BAKELITE 
Condensite 
REDMANOL 





are the registered 
Trade Marks for the 
Phenol Resin 
Products 








manufactured under 
patents owned by 
BAKELITE CORPORATION 
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often want the latest creation on the mar- 
ket-even a bit “ultra” sometimes. In this 
respect, Group 340 illustrates just exactly 
what we have been talking about—gifts 
that are brand new and expressive of the 
highest achievement in the art of the leather 
goods manufacturer. ‘Then, too, they are 
decidedly practical and useful. And one 
could not possibly say “Why spend money 
on such a useless article.” The recipient of 
sich gifts would be most enthusiastic over 
them taking delight in their possession and 
fnding them quite indispensable. Among 
the leather novelties being offered for the 
coming season are many interesting items 
among which are attractive writing pads 
for the traveler or one writing out of doors 
or in lazy comfort, resting the pad when 
most convenient. These portfolios have 
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metal frame. They are very brilliant in 
their coloring and are especially attractive 
as an accompaniment to the darker wearing 
apparei which is usually effected by women 
this time of the year, lending a contrast par- 
ticularly striking. The small beaded purses 
are a harmonious accessory to the beaded 
bags. A sprinkling of these articles is 
necessary for the demands of the coming 
holiday season. 
* * * 


There are so many attractive articles in 
leather for the gift counter that we want to 
tell about them and picture as many as 
possible. The gift season is now at hand 
or at least the jeweler should be preparing 
for it, stocking up with the merchandise 
he believes the most salable in his particular 




















Group No. 
Milanese leather cases of a delicate shade 
of pink or blue, containing a pad, envelopes, 
pencils, and small memo or address book. 
Ma Chongg score pads charmingly encased 
on Ecuse leather in blue with pencil, make 
a gift of interest to the player of the popular 
Chinese game. A telephone screen of un- 
usual merit is of Ecuse leather in blue with 
telephone pad suspended from the centre and 
completely covering the entire instrument 
with the exception of the mouth piece to 
which the screen is attached. There have 
been many novelties on the market to hide 
the unsightly telephone, for it can hardly 
be calied decorative or ornamental, from the 
frilly dolls to parchment or silk coverings. 
The leather screen would be greatly appre- 
ciated by one not caring for so much “fussi- 
ness,” and it is also more in keeping with 
simple furnishings of a library or living 
rom. Then there are the ever necessary 
“Bridge Sets” incased in Milanese or 
Ecuse leather, the former embodying much 
ot the charm of the Far East in its exotic 
colorings, and the latter possessing a beauti- 
fully smocth and glossy finish. They con- 
‘ain full equipment for one or two bridge 
tables with cards and score pads, gilt edged, 
éiving them a most finished appearance. 
Too much cannot be said of the charm 
of the new hand bag and its many and in- 
teresting innovations. Group No. 340 illus- 
trates only a few of the attractive 
Models in a wide range of _ style 
- materials. The silk bags, always ex- 
a ent for general utility and wear, are 
“mi and practical for every day use. 
Ps “4 are in moire, beautifully lined, and 
po A well made, artistic silver frames 
vein _ or ribbon handles as pre- 
male 3 e flat silk purse or striped 
1S particularly smart with its hand- 
or eee g Mounting. Both the colored 
of thi ed bags are excellent examples 
S type of bag—with or without the 


341—ATTRACTIVE LEATHER WARE GIFT NOVELTIES 


locality and that which will attract the 
most attention to his store and _ interest 
his clientele. In Group No. 341 the powder 
puff box is of soft leather of delicate shade 
with soft down puff with ivory handle. 
The leather eight-day clock is a decidedly 
usetul gift and one to please the traveler as 
well as the “stay at home.” It also may 
be had in all the beautiful shades of leather 
as well as black and dark blue. The sewing 
box with its complete fitting always finds 
a place in the boudoir or sitting room. For 
the dressing table there is the attractively 
cut perfume bottle in leather silk lined case. 
This novelty is extremely smart and new. 
The memo book is of the softest black 
leather, gold mounted, with gold pencil at- 
tached and is a handsome gift for the man 
of fastidious tastes. 
x * * 


Do you ever group your merchandise with 
regard to its relationship to each other? 
Where this is possible, it presents an in- 
teresting and illuminating display which is 
often very helpful to the buyer. At the 
holiday time the big department stores print 
classified lists of gifts suitable for men, 
women, girls, boys, etc. These lists are 
read by the prospective buyer in the hope 
of getting a good idea for a gift, especially 
for someone for whom it is difficult to buy. 
Then again the buyer may have a notion 
about a gift but may not have settled upon 
anything specific or definite. In buying gifts 
we try to select the thing we feel will best 
please the recipient, and therefore we study 
the tastes, habits and ideas of those to whom 
we give. If the person is an ardent advo- 
cate of sperts we believe that something 
in the line of sporting goods or athletes’ 
equipment would please him. If he is an 
enthusiastic automobilist we select something 
for his car. For a woman devoted to her 
home or planning a new one we immediately 
plan something for that purpose. Perhaps 
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our friend may be a constant traveler and 
if so there are many things useful and in- 
dispensable for this -particular person. The 
trouble with most of us is that we get just 
this far, knowing about what we desire to 
purchase to please our friend or relative, 
but we have nothing definite in mind and 
can’t quite think what to get. Therefore 
if you group certain items with a view to 
their relationship one to the other it offers 
numerous suggestions and hints most helpful 
to the buyer, and often is the means of 
making a sale. In Group No. 342 are 
illustrated a few of the many accessories 
suitable for gifts for the automobilist. The 
flower vase which is a charming addition 
to his limousine as is the perfume flask—a 
new gift novelty called “La Petite Almoette.” 
It is convenient to slip into the side pocket 
for emergency. It holds more than the other 
diminutive flacins and the inside is specially 
treated to preserve the fragrance of the per- 
fume. It is unbreakable and flat and of 
silver metal. The leather powder case is 
also a necessary accompaniment as is the 
memo pad with perpetual calendar, with 
pencil attached and leather address book. 
These are very handy items for automobile 

















Group No, 342—GIFTs FOR AUTOMOBILISTS 
traveling and they take up little room. The 
clock and collapsible drinking cup with 
leather case are both good items as is the 
automobile ash tray and cigar holder. It 
has a chp to fit an automobile door or 
window and is a necessary part of the 
equipment. Besides the things offered are 
an infinite number of others, such as goggles, 
flash-lights, lunch baskets, vacuum bottles 
and a legion of others. 
* * * 


Other articles most excellent for the gift 
department are those shown in Group No. 
343. These are quite as suitable for prizes 
as for gifts. The score pads for bridge and 
Ma Chongg are interesting items and popu- 
lar for card parties. The telephone screen 
and pad, a scissor set and writing tablet, are 
all cased in a superior quality of leather 
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No. 8690—lIndividual ash 
tray 3%” in diameter. 
Engraved Crystal and Ster- 
ling Silver, $1.50 each, 
net. Amber Glass and 
Plated Gold (over Silver), 
$1.75 each, net. 





Your customers will be quick 
to appreciate the unusual decor- 
ative value of this individual 
ash tray of luminous Hawkes 
Crystal and Sterling silver. It 
also comes in Amber Glass and 
Gold (plated over silver). 
Both yield that same “better- 


>) HAWKES AY ASS 


HAWKES 


Another 
Captivating 
Gift Piece! 


than-usual” profit that charac- 
terizes the whole Hawkes line. 
Order just a few of these trays 
as a try-out and place them on 
display in your window. We'll 
ship the day your order reaches 
us. 


T. G. HAWKES & COMPANY 
Corning, New York 


Pacific Coast Office: 140 Geary Street, San Francisco, California. 
Canadian Representative: R. G. How, 118 Coristine Bldg., Montreal, Canada. 
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Cut Glass 
Engraved Glass 
Rock Crystal 
Glass 


Sterling Silver- 

Mounted Glass 

Decorated Gold 
Glass 


Decorated 
Enameled Glass 
Auto Vases 
Desk Sets 
Cigarette Boxes 


Colored Glass 
Old English and 
Irish Glass 
Period Glass 


Inventors and Pat 
entees of Hawkes 
Faemeus French 
Dressing Mixing 
Bottle. 




















assembled hy 
Maddock & Miller 


Incorporate 


“- House of Stock, 
39-41 West 2 js St.. 
New York City 
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shape and design though not impractical. 
They are hand decorated and contain all the 
requisites that charm milady. A delicate 
novelty indeed was one beautifully hand 
painted on silk and signed by the artist. 
This was lined throughout with white silk 
and completely fitted. 

An odd bag of draped black silk with 


the same illustration, are shown two rather 
unique and different electric candlesticks. 
They are both Egyptian reproductions 
finished in the beautiful new Egyptian gold 
and antique coloring. One shows the 
simple candle effect while the other is more 
elaborate. Both have beautiful silk shades 
of colorings to correspond with the candle- 
sticks, and neatly trimmed with braid and cabochons of steel was also unusual. as was 
hall-fringe. These make very ornamental an interesting flat pocketbook of black 
lighting fixtures where two are used, one moire completely covered with a motif done 
on either side of tables or buffet, or for a in rhinestones. This was exceptionally 
smaller table or tabaret for the dim corner Smart and carried out the popular idea of 
of a iiving room or hallway or boudoir rhinestone ornamentation which is so much 


making practical and useful gifts. And 
for the smoker the pipe set is admirable. 
*x* * * 

For decorative purposes in the home the 
assortment of glass compots, bowls, vases 
and candlesticks offer a charming variety. 
The set shown in the lower half of Group 
No. 344 is in the soft shades such as orange, 
blue and lavender, etc., with black glass 
bases. They are lovely ornaments for table 
or mantle shelf with flowers and fruits in 
the vases and bowl. The others pictured 
are of orange or black background with 
omamentation in orange, white or black. 


Where the floral designs are on an orange 


such a lamp would lend an added charm to 

















Group No, 344—crYSTALWARE OFFERINGS OF UNUSUAL MERIT 


background they are outlined in white, and 
with the black glass background the de- 
signs are in orange with white trim or of 
all white) The contrast is most striking 
aid makes a strong appeal. A display of 
these charming pieces in your window will 
surely attract the attention of the passer-by 
by their beautiful and unusual coloring and 
charming shapes and styles. 
x * * 


A crystal flower pot container of rare 
amplicity and charm is illustrated in 
stoup No, 345. The container takes the 
— Pot holding the plant. It is 5% 
to a height with the diameter at_the 
P of 8 inches. It has an attractively 
‘igraved border and in all it makes a 

ing setting for any growing plant or 
ower. In direct contrast to this vase in 


the room giving it an additional note of dis- 
tinction. These articles may be attractively 
displayed in your Gift Department. 





Bags of Interest to the Feminine 


Shoppers 


WHAT a wealth of interesting innova- 
tions are to be seen in the newest 
creations of hand bags and vanities. There 
are so many yariations that it is difficult to 
begin to tell about them. 

A quaint and interesting bag of Anbuson 
tapestry, every thread of which is hand 
made in the south of France, had a back- 





ground of-a soft light bréwn color which . 
blends with the embroidered pink roses and 


green foliage: 
Galalith vanity cases are quite novel in 


in vogue as trimmings on various articles 
of women’s wear and accessories. These 
make expensive items, however, as the 
stones have to. be set. 

The “saddle bag” af cashmere heavily 
worked in steel. beads and fringe and most 
complete as vahity and purse with two com- 
partments containing mirror, powder and 
cigarette containers, bill container and purse 
was quite desirable and sure to attract the 
attention of the up-to-date woman. 

Both the metal and glass beaded bags are 
still as popular as ever and many beautiful 
examples: are: on: display. The more ex- 
pensive bags of colored steel beads have 


_ the preference and are riotous in their color 


schemes. The work is so smooth and fine 
that it almost resembles tapestry or some 
finely woven material. All sorts of novelties 
in both types are shown and the flat en- 
velope of colored steel beads is said to be 
in just as great demand as ever, as there 
does not seem to.be anything to take its 
place for an evening bag. The metallic 
beads are made in drawstring types mostly, 
and in carpet patterns of novel combina- 
tion of colors. 


Then, too, there are the leather bags, hand 
tooled in gilt on soft blues of Egyptian 
character and design. These are also very 
lovely and offer still another variety from 
which to make a selection. 

There seems to be no particularly general 
style in bags but rather all sizes and shapes 
are being shown. Many have draw strings 
and especially does this apply to the metal 
bags with their deep fringes and looped trim- 
mings. 

One other particularly novel bag of black 
moire was six-sided and quite flat with or- 
naments of heavy black silk tassels at either 
side. In the center of one was a lipstick 
and in the other an eyebrow pencil, both 
cleverly concealed in the tassel. 

Novel types in galalith and teakwood 
vanities are noted, some made in little ball 
shapes, hand etched, and others in lantern 
types, all, however, having two or more 
compartments for the makeup articles. 
Sometimes the lipstick holder hangs to the 
bottom of the vanity in the form of a tassel. 
Teakwood set in mother-of-pearl is also 
quite an interesting item, as is a Chinese lan- 
tern effect in teakwood hand painted in 
bright colored flowers. 

In pouch bags are those of silk with neatly 
covered frames decorated with a bar of 
marcasite and trimmed on large and unique 


knob fasteners made of real stones. Mount- 
ngs of marcasite on silk bags are more 


elaborate than ever, which is the reason the 
jewelers of Paris have gone into the line 
$o extensively and have made ornaments for 


vbags that are very elaborate. 
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Artistic Majolica, Imported from Italy 








Sets for 2, 6, and 12 persons can be had in 108 different decorations. 
Prices ranging from $13.75 up. 


a reeemagaglins a SPECIAL OFFER 








Pesaro Majolica Corporation, .........+--. 1923 : 
680 Main Street, : 
Buffalo, N. Y., US. A. ' 
A 
Dear Sirs: : MAIL COUPON 
You may send me, on memorandum account, one : 
cup and saucer so that I can examine them and see Fa Today 
how really different Mengaroni Majolica is. Should 
I not be interested, I will gladly return these samples ; 
to you. : 
POMS coc csccesvesersccvvevccevcesversossoeeseseres 4 PESARO MAJOLICA CORP. 
A a a ea Ana ' BUFFALO, N. Y., U. S. A. 
. 
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Theresienthal Fine Crystal 


(The Ideal Stemware for Jewelers) 
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FOREIGN WARES 


Especially chosen for the clientele of 
Jewelers. Italian and Spanish Art 
Pottery Novelties in Glass—Russian 
Hand Carved Wood. 


Borghese Productions 
Haeger Pottery—Hall Shop 
Products and Hall Brass. 
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Palmero Shape—Patented Shape 


Plain Crystal Twisted Optic Bowl and Stem and 
three balls of solid blue glass. 


Its elegance of shape surpasses any other line, has 
a ring as clear as a’ bell and its price is very reasonable. 


Also made in beautiful two-tone color effects in 
Amber, Blue, Green, Turquoise, Iridescent, Bernstein, 
Ruby, Amethyst, Coral, Canary, Aurora. 

Write for further particulars 


Import and Stock 


FRED C. REIMER CO., Inc. 


141 Fifth Avenue New Yor 
(at 21st St.) (Phone, Ashland 7032) 
TURTLE LULU LELOPPeLLOe LL L MO 





CHARLES HALL, Inc. 


18 West23# Street, NewYorkG 
Worus - Springfield, Mass. 
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Hints from an Importer 





EWELRY as well as other articles of 
adornment or wearing apparel changes 
with the style. Of course precious gems 
are always lovely to own, but there is ever 
a decided evidence of the popularity of cer- 
tain stones over others, and semi-precious 
stones are to a certain extent indicative of 
the trend of fashion. Women undoubtedly 
tire of the same brooch, ring or necklace 
and want something new or different, but 
to have jewelry continually remounted is a 
very expensive procedure and one not to be 
indifged in whenever the fancy desires. 
Also jewelry is designed to complement cer- 
tain fashions in dress and what may be a 


THE JEWELERS’ 


become oppressive and disagreeable through 
constant smoking in them. Then there are 
the powder, rouge and lipstick, so necessary 
for the smart women of today, which call 
for the greatest ingenuity in devising new 
and attractive carriers. In addition, there 
are other significant factors, such as the 
present vogue of novelty dolls for decora- 
tion which is indicative of the coming style 
trend. 

All these things have contributed to the 
remarkable growth in the demand for 
jewelry and gifts for adornment which has 
occurred in the past few years, and will as- 
sure even greater success in the future. 
Therefore the jeweler must be alert to this 
present day situation and the many oppor- 
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Group No, 345—FLOWER POT CONTAINER AND ELECTRIC CANDLESTICKS 
(See text on page 121) 


charming requisite for one style may 
be unsuitable to another. Thus it seems 
that many women who possess real jewels 
delight in buying the novelty jewelry so 
much in vogue and so attractive. Much of 
it is what the jeweler may designate as 
“cheap,” but lovely indeed is some of this 
costume jewelry which has become a very 
essential part of a woman’s toilet, due pos- 
sibly to the simplicity of the present style, 
which lends itself admirably to jewelry ac- 
cessories of much variety. 

Concerning the effect of the latest styles 
on the lines of jewelry and gifts for adorn- 
ment, some very interesting conclusions are 
obtained, as the result of the observation of 
4 prominent importer of novelties and 
Jewelry in Paris and London. He firmly 
believes that the latest styles in dressing 
mean a better season for jewelry than ever 
before and goes on to point out the various 
style features which bear out his contention. 

he straight front dress makes the neck- 
lace important as an adornment to set it 
off; the short sleeve increases the vogue of 


the bracelet: hair dressing with part of the - 


lobe of the ear showing puts earrings in 


demand; the plain poke hat calls for two- 
ended hat pins and the moderate skirt length 
demands the proper kind of shoe adornment. 
Other factors are the vogue for smoking 
oA women, which causes a demand for 
—— of smoking accessories, besides 
a items as incense burners, which purify 
Sweeten the air of rooms which have 





tunities it affords for the expansion and 
ultimate growth of his business. There are 
so many interesting and new items which 
will tend to successfully build up the gift 
department to a dominant position, making 
it an important factor in his community, 
that the jeweler should be constantly on the 
alert to keep in touch with the market. 





Let the Gift Department Help You 
MAYY letters are being received from 

jewelers, commenting favorably on the 
Gift Section in THe Jeweters’ Circular, 
and much information is sought. It is 
gratifying to know that the efforts being 
made in the department are appreciated and 
are helpful to the readers. It is desired 
to be of every possible assistance in helping 
the jeweler to build up a gift department in 
his store that will surpass displays made by 
gift shops. 

During the period that this department has 
been conducted, many suggestions of vital 
importance to jewelers have been made, 
some of which we herewith reiterate. 


CARRY STEMWARE 


Stemware is a most valuable asset to a 
jeweler. Every customer uses it and each 
customer -will come back for further pieces 
and items to replacé breakages. A customer 
may start with goblets and a water jug, and 
will soon add comforts, finger bowls, cham- 
pagne glasses (these are used often for 
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soufles; étc.), salad. plates, lemon-plates and 
the’many other crystal articles that make a 
table attractive. 


OTHER CRYSTAL LINES 


Cut and decorated crystal must form a 
part of the jeweler’s Gift Department, for 
it is in this line that one finds pretty and 
useful items for gifts for every occasion. 
Offerings for anniversaries from the “flap- 
per” age to that of elderly matron, who may 
be celebrating a “crystal” anniversary, can 
be selected. For men, all kinds of smokers’ 
necessities are made, such as cigarette boxes, 
match boxes and trays, etc. 


CHINA MOST ESSENTIAL 


No line lends itself to the decoration of 
a store more than pottery. The vogue is 
for bright colors and the items made in pot- 
tery are so vast that there is an unending 
variety that a jeweler can handle, being sure 
that the customer will find something to suit 
every need in gifts for children, girls or 
boys, men or women. China and pottery 
of all kinds are the most productive lines 
for repeat orders and refills. 


BRASS GOODS MORE THE VOGUE THAN EVER 


So many reproductions of early antiques 
are being made in brass and copper that 
jewelers cannot afford to overlook this im- 
portant line of merchandise. In this issue 
is shown quite a variety and such goods 
are being purchased more and more each 
day. If the jeweler does not carry them 
his customer will go elsewhere to secure 
them, and in doing this may purchase other 
items which the jeweler also carries, and 
thus a good customer’s trade may be di- 
verted to a rival merchant or the gift shop. 


LEATHERWARE OF QUALITY A JEWELER’S LINE 


Hand-tooled leather goods and good em- 
bossed leather are lines naturally belonging 
to a jeweler’s store. All-hand-tooled 
leather is only manufactured by a few firms, 
and the goods are usually of exquisite qual- 
ity which cannot possibly fail to attract the 
admiration of patrons wishing highest class 
goods. Embossed leather is also desirable 
and its process of manufacture is less ex- 
pensive, which: enables a merchant to sell 
the goods at much lower prices. Each line 
is desirable but each one appeals to people 
of different standing. Manicure sets also 
sell well and are offered in many qualities 
and styles. 


POLYCHROMES POPULAR AND VARIED 


Polychrome ware lends itself to the re- 
productions of antiques and is being used 
in this regard most extensively. Such ar- 
ticles lend themselves to quite dignified dis- 
play which always attracts the attention of 
those of refined taste. The sale in these 
goods is quite large and the variety extends 
from articles of utility to those of the purely 
ornamental, and all are artistic. 


LET “THE JEWELERS’ CIRCULAR” HELP YOU 


THE JEWELERS’ CIRCULAR is always ready 
to help jewelers interested in a gift depart- 
ment. Inquiries regarding the starting of 
the Gift Department, the enlarging of one 
already started, and the furnishing of in- 
formation regarding any goods which a 
jeweler may desire to add to his stock or 
other information, will be cheerfully given 
whenever possible. 
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Betty Beads—the Universal Choice 


Customer appreciation of good taste is strikingly shown in the 
continued popularity of Betty Beads, worn by well dressed 
women the year round. 


It would be hard to find a more dependable jewelry item of 
popular price for quick turnover and volume business. Our new 
designs in response to the present vogue, keep Betty Beads ever 
up to the minute in style. 

Do not postpone substantial profits by delaying orders now for 
immediate and holiday business. Mail orders receive the prompt 
and careful attention of a special department in our organization, 
Send for sample assortment containing 
patterns. Send, too, for 
artistic counter display card here shown 
in miniature—coupon for your conveni- 


popular 


Retail Prices 
Necklaces $1.00 the strand 
Bracelets $1.00 the pair 
Betty Beads for the Little Miss $1.00 per set 


BETTY PRODUCTS COMPANY 
37 Edwards Street 


ee 
re) 
° 
o 
New York 
Condit & ©. B. Elliott, 519 E. Lemon Ave. 
b 13. Maiden i 
° All Betty Products are Nationally Advertised 





Hartford, Conn. 


Pacific Coast Representative: 


Monrovia, California 














Genuine Hand Modeled 
Guaranteed 


Send for Hand Modeled 









Samples Hand Laced 
and be Leather 
Convinced Lined 


Handbags, 
Purses, 


Bill Folds 


Wholesale 
Only 


Kaser’s Art Leather Shop 
39-45 Brown St., Buffalo, N. Y. 











To see the Superior Finish and Quality of 
our Gold, mail check for 
the above assortment..... $12.50 





Other assortments at $25.00, $50.00, $75.00 or 
$100.00 take in a greater variety and more 
comprehensive line. 


Originators of White Gold Encrustation 
Our Gold Will Take the Acid Test 
No Cheap Substitutes Used 


Largest line of fine Decorated Glass and China in the United 
States. Encrusted imported Dinner Sets or open stock. 4 
stand pat on “BONITA QUALITY” and reputation. So 
our Customers. 


Bonita Art Glass Co. 
Wheeling, W. Va. 


SAMPLE ROOMS: 
Cox & Company, 120 5th Ave., New York, N. Y. 
J. M. Irving, Equitable Bldg., St. Louis, Mo. ‘atif 
Triangle Sales Co., 722 Pacific Bldg., San Francisco, Calif. 
E. B. Hill, Chicago and West. 
Cobel & West, South. 
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Bargain Day in the Gift Shop 





T was the late Timothy Eaton, one of 
Line most able merchandisers in the his- 
tory of commerce, who instituted the prac- 
tice of holding a bargain day, and the im- 
mediate success which greeted this venture 
made the day an established event in the 
Eaton and many other businesses. Bargain 
day was a particularly good trade getting 
dodge, especially for departmental stores, 
for it drew the crowds into the stores and 
gave all departments a chance to cash in on 
the increased attendance. 

In a jeweler’s regular lines a bargain day 
is scarcely to be recommended, but there is 
no apparent reason why it should not prove 
a very effective way of stimulating directly 
gift shop sales and, indirectly, the sale of 
jewelers’ regular lines. 

The gift shop would lend itself to a bar- 
gain day for many an anniversary to be 
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A little local newspaper advertising would 
make the bargain day attract big business, 
for special prices could be quoted in this ad- 
vertising. And consider what a means this 
regular bargain day would afford for in- 
troducing the gift shop and popularizing it. 
—The Trader. 





A Coséy Lifelike Display 





A* has been said many times in this de- 
partment, gift department merchandise 
must have the environment of home sur- 
rounding it, to make it sell quickly and most 
satisfactorily. In looking over the stock of 
many jewelers the writer has noticed that 
most of this merchandise is displayed in the 
same manner as the jewelry (silverware 
and precious stones) are displayed—with 
dignity, almost severity, and with little idea 
or execution of the idea of individuality and 


‘ 




















Group No. 343—StUGGESTIONS FOR THE GIFT COUNTER SUITABLE FOR PRIZES 
; (See text on page 119) 


commemorated by the exchange of gifts. A 
gift shop bargain day is naturally going to 
prove particularly attractive. Not only will 
it serve to call to the mind of the public oc- 
casions when the exchange of gifts will be 
appropriate but, further it will stimulate 
canny buyers to action. There are hundreds 
of people in every large community who 
will put by gifts for presentation when the 
occasion arises. They will buy an article 
because it represents good value, and store 
it until the birthday of some friends or rela- 
tive when they will take it out and present 
it. To these the gift shop bargain day would 
make a yery strong appeal. 

The range of articles suitable for gift 
shop merchandising is so large that the 
weekly bargain day could always be made 
an attractive event. For instance, the dol- 
lar cup and saucer could go up for bargain 
at /) cents on one bargain day. It would 
still afford the jeweler a fair margin of 
Profit, and no doubt the volume of business 
done would make the day as profitable as it 
would have been had the regular dollar 
Price been retained. Another day novelty 
“atrings could be put on sale at about 
‘wenty-five per cent off regular prices, 
which would again afford the jeweler a 
800d margin and give him a gratifying 
Volume, On a third bargain day fancy 


Plates could be offered, and so on year in 
and year out. 


environment in each piece of gift depart- 
ment merchandise. 

When the writer does enter a jewelry 
store which is bringing out the idea of en- 
vironment she knows without asking that 
that gift department is a success and that 
the jeweler would advise every one of his 
fellow jewelers to open a gift department 
too. 

Gift department merchandise must not 
look like a candle stick and a set of book 
ends, but like a table on which those par- 
ticular book ends are a necessity, and a cor- 
ner where those candle sticks are a part of 


the setting. Yes, this requires some space,’ 


but not as much space as would be thought 
when reading this article. 


One jewelry store has its silverware and 
jewelry in the front of the store, and in the 
back all of its novelty and gift department 
stock. The chinaware, pottery and glass- 
ware and cut glass are to be found down- 
stairs in the basement, which has_ been 
renovated to vie with the main floor in ap- 
pearance of beauty, light and arrangement 
of merchandise. You come down the stairs 
into a medium size room and an alcove off 
it. That room and the alcove are what ap- 
pear to every customer. Passing through 
the room into the front basement room one 
finds the main display of china and glass- 
ware. 

But the room into which you step as you 
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leave the stairs is so homelike and cozy. 
There are built-in shelves around the walls, 
for all the world like the colonial china 
closets of years ago. On_ these. built-in 
shelves are pieces of pottery, odd pieces of 
chinaware, tea sets in all their simple beauty 
and other odd but appropriate pieces of gift 
department merchandise. About that room 
are sewing tables, drop tables, tea wagons, 
all with appropriate pieces of gift depart- 
ment merchandise upon them. 

For instance, on the sewing table are a 
small lamp, three plates of the same pattern 
and design, and a smoking box. That sew- 
ing table looks just as though sewing was 
finished, and put away, and the ladies had 
put all but those plates from their tea things 
away, and the cigarettes had been passed for 
those who wished to smoke. 

The tea wagon had on it a cup and saucer, 
a sugar bowl, a teapot and a cream pitcher. 
There is no need in stacking the other cups 
and saucers of the set on the wagon; they 
confuse rather than impress the customer. 

The card table was dressed with.a doiley, 
a complete smoking set on a tray—dand noth- 
ing else. A pack of cards and a score pad, 
or a leather card set with chips, could have 


- been added without spoiling -the—simplicity 


of the display. 

Against one of the walls was a library 
table, with a center lamp upon it. At either 
end of the table was a candle stick which 
went well with the center lampjon the table, 

An end table to be placed in a corner or 
at the end of a davenport was placed against 
one of the pillars of the room. On this was 
a lamp. In the alcove were small tables 
with-small. lamps upon them, showing light- 
ing fixtures which are a part of the gift de- 
partment stock. 

These tables were also used to show 
merchandise upon which a customer won- 
dered how it would look on such and such 
a table which she had at home. The display 
upon the table was quickly removed and the 
customer saw the articles she was consider- 
ing buying displayed in as near a home at- 
mosphere as possible. If, a customer, want- 
‘eda tea set, it was placed on one of the tea 
wagons. If she wanted an ice tea set, one 
of the card tables was cleared and the 
doily and ice tea set were spread on that 
table. In other words, besides displaying 
much of the merchandise in a homelike set- 
ting, when a customer considered the pur- 
chase of an article it was placed in as near 
a homelike setting as possible by the sales- 
person so that the merchandise would ap- 
pear at a still better advantage. 

Women, in many instances, cannot vis- 
ualize. merchandise in the ‘place in which 
they will put it when they see it on the 
shelves of a store, among many other arti- 
cles of the same type. To look at a row 
of tea sets the woman comes to the con- 
clusion that she likes those two or three sets. 
The best way to have her satisfactorily 
make up her mind is to put those sets on a 
table, one at a time, and let her make her 
selection in that manner. 

This method of selling may consume 
more of the salesperson’s time than other 
methods, but the customer is more satisfied, 
and any amount of time—reasonable amount 
—should not be begrudged customers when 
it sends them out of your store, satisfied, and 
ready to come back the next time. 
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15 Different 
Shades 





LO 


Genuine Amber Beads 
Genuine Garnet Beads 
Genuine Coral Beads 





Largest Assortment of Gen- 
uine Garnet Jewelry in U. S. 


TREULICH & KLAAS 


on ) 


The Featherweight Bead with the Most Exquisite Lustre 


By far the prettiest bead ever shown, has a rich satin finish and can 
be had in colors to match any gown. Will not fade, peel or wash off, 
Complete in satin lined box, $6.00. Jewelers’ Circular Key Sold to Jewelers only. 





24 Inches 
in Length 


BEADS 


Lotus pearl beads, indestructible, 30c. inch up, 
Lotus pearl beads, wax filled, 12c. inch up. 
Jewelers’ Circular Key 


Salesman Wanted for Nebraska and Vicinity. 


325 W. Jackson Boulevard 
CHICAGO, ILL. 





IMPORTERS 


























Our No. 400 Lead Blown Stemware Gold Encrusted 


A complete line of decorated Glass 
and China suitable for the Jewelry 
trade and Gift Shop. 


Manufactured by 


George R. West & Sons 
JEANNETTE, PA. 


On Display at 


Howard S. Bokee, Fred Kline, Murt S. Wallace, 
122 W. Baltimore St., 1511% Commerce &t., 157 Summer Street, 
Baltimore, Md. Dallas, Texas. Boston, Mass. 

T. Downs, Jr., 
Kelly & Reasner, Herbert & Neuwirth Co., 406 Vandam Bldg., 
17 N. Wabash Ave., 25 West 23rd St., 10th and Market Sts., 
Chicago, fll. New York City, New York. Philadelphia, Pa. 


Light Cut Belmont Tumblers 


Also 


Enameled, 
white or 
colored 
designs. 

Only expert 
work on good 
crystal glass 
for ordinary 
priced Gifts 


that all want at 
times. 


The Belmont Tumbler Co. 





Bellaire, Ohio 








NOW IS THE TIME 


to make your selections for holiday trade in Gifts, 
Art Wares and Novelties, 

If you cannot visit our display room, let us 
send you our catalogue and assist you through 
correspondence. 


W. C. OWEN 


Direct Factory Representative 
17 N. Wabash Ave. CHICAGO 


Principal Gifts, Artwares and Novelties Supply House in 
the Middle West 


———< 











DIAMONDS CUT, RECUT AND REPAIRED 


Our specialty is the prompt and efficient cutting of your difficult 
and ordinary gems in our own factory under the care and supervision 
of none but experts. Write Us for References and Prices. 

Emerald Cuts, Marquise Shapes, Pear Shapes, etc. 


I. R. PEREIRA * © © (Formerly With Eduard Van Dam) 


Cutters of Diamonds Exclusively 
64 Fulton Street New York City 








THE BUYERS’ DIRECTORY 
Price $1.00 


The Jewelers’ Circular, 11 John St., New York 
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This Year’s BIG HIT 


Something New 


“MEMORINGS” 


Pat. App. for 


SENTIMENTAL ORNAMENTAL 


They Sell on Sight—One Sale Brings Others 


Made in 


Sterling Silver—White & Yellow Gold—Platinum 
JOBBER IN 


Diamond Mounted Watches 
Gold and Platinum Jewelry 

































Importer of Swiss Watches 


ORIGINATOR 
M. ds. BEGU * AND MAKER 
Phone Cortland 3722 71 Nassau St., New York 
Mail and Phone Orders Promptly Filled 


,| |OX BLOOD CORAL 
PARIS FASHION 











Necklaces Earrings Pendants 
Mounted and Unmounted Pieces 
of 


Latest Fashionable Designs 


BORRELLI & VITELLI 


15 West 34th St. New York 








Everlasting Photographs 


. BURIED inp pong tr 
‘or monumental purposes, any kind of tancy MAD LEADI NG MANUFACTURE 

goods, brooches, lockets in photo tone or tinted in iinaedlinuas P. - ante b ~ -" - 
natural colors. We also burn photographs on — y 


Watch dials. FOURTEEN KARAT FINDING CO., Inc. 


Ask for Illustrated Catalogue, ‘ as cle 
F. J. H. ABENDROTH Ring Findings Makers 64 Fulton St., New York | 
7203 Franklin St., Forest Park, Ill., P. O. Box D 


























jcomaswaton’ It is One New Novel - 


Idea After Another with— ai 























ART-CRAFT PRODUCTS CO. 


A standard of 
5335 N. Western Ave., CHICAGO, ILL. quality wy a 
ss Let this coupon point the way to bigger silver profits can be judged. 












Gentlemen: Please send us, transportation prepaid, sam- 
ples and catalog of your Old Dutch Silver Reproductions 
and Novelties with a view to our placing an order if 
found satisfactory in quality, craftsmanship and price. 
Will remit in due course to cover your memorandum bill 
or return your samples within 30 days carefully packed. 








No. 54-H. A most practical 








— combination nut dish with re- OE Terr rT Ty rErrr rT rr TT rr rrr re ree 
movable r place card attach- Strect amd Now ..cccccce. sco sscccccess Kignieuscesiiewd City and State 
ment. Size 17% x1 inches. J. C. 9-12-23 
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ANNOUNCEMENT 











sentative, Mr. PAUL A. HOLLWEG. 





silverware rolls and bags, findings, etc. 


in CHICAGO. 


35 Maiden Lane 


29 E. MADISON ST. 
HEYWORTH BLDG. New York 


| ROOM 1001 
| CHICAGO, ILL. 










We beg to inform our friends and patrons of the opening of our 


CHICAGO branch which will be in charge of our Western repre- 


We will have on display a full and complete line of our products 
such as JEWELER’S boxes, cases, trays, window displays, flannel 


We extend to you an invitation to visit our display rooms when 


WOLFSHEIM & SACHS, Ine. 















Factories 


BROOKLYN) 
BUFFALOs NEW YORK 

































for 





~ ate * 


Agents for ~ 162 CLIFFORD ST. 33 33 
“FABER UTICA” TRUNKS : 
Endurance—Security 9-13 MAIDEN LANE, NEW YORK 


RUECKERT MANUFACTURING CO. 


| DISPLAY SERVICE 
Telescopes and Cases, Plain and Fitted Trays 


Jewelry Salesmen 


PROVIDENCE, R. I. 


220 POST ST. SAN FRANCISCO 

















Cut No. 8. F. gap” of the Business Men that fail come from 













3 SOLID GOLD EMBLEM ELGIN 


Genuine 25 Year Case, Green Gold Filled Movement 
Diamonds me TE 








ELF ETE 12 Size 
4/100 ea. co 
Looke and Wears Like PLATINUM LAUDS Thin Model 
20KT. White Gold LEA Err Fancy Sd 
“yt Yj D PW ‘ al 
a to Retail 
$25.00 $25.00 


Real 











Advertise. Write for our Free Cut Service. 


the ranks of the Non-Advertiser. Play safe and 


- 2 GENUINE DIAMONDS 4/100 Each 
Solid Gold ' 
14kt.White 
Gold Top 
Genuine 


Hope Ruby 
To Retail 


$25.00 


Send us the 
name of ‘the 
aw jeweler 
and the ring will 
be sent for in- All orders are being turned over 
spection. to the retail jewelers 


Cuts in all Emblems and Initials 


with On M Rings oF 
FREE ° Watches 















Platinum All 
— without Emblems 
This <a Reg. Trade Mark ena \ Wie fh 
guarantees you ¢ oie. y Wt i — this 
ad in your 
Buffalo Jewelry Mfg. Co. local paper 
“The Mail Order House” and get 





Brisbane Building, Buffalo, N. Y. 


results. 








WRITE for WHOLESALE PRICE 


TORE, 
D 


That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THe 
JEWELERS’ CirkcULAR regarding any advantageous 
device or plan which they are utilizing in con- 


nection with their busi.ess. 











How to Increase Your Watch Sales 





Written Expressly for The Jewelers’ Circular 
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HERE is not a jeweler in the United 

State who cannot increase watch sales 
in the next twelve months if he deliberately 
sets out to do it and takes advantage of 
every opportunity to reach that goal. 

That is a strong statement to make, but 
it is possible for the jeweler to prove it to 
himself. He can easily set quota of double 
the watch sales of the preceding year and 
get the selling staff started off on a selling 
campaign that will create and-make watch 
sales. Not only should the jeweler set the 
quota desired as an organization, but he 
should set a quota for every salésman to 
make, Then each week he, should post the 
results so that every one may see how they 
stand in the race. If the quotas are set ac- 
cording to the possible sales of each sales- 
man it may be wise to offer some remunera- 
tion for the one who reaches his quota first, 
and another for the one who in the end sells 
the greatest amount above his quota. 

It is surprising what can be done when 
we set out to do it. If a salesman is given 
a task to do he will try to do it. If a 
Suggestion is made that the same thing 
might be done, and the salesman does not 
think that it can be done—it will not be 
done, That’s why the quota method wins 
over all other plans for stimulating sales. 
The salesman is forced to make an effort 
to reach his quota. 

It might be stated, too, that the jeweler 
must be sold on the proposition himself, or 
there is little chance for success. He must 
believe that his organization ‘with a little 
extra effort and a concentrated striving for 
results will attain them. 

Every customer who enters the jeweler’s 
establishment is a potential watch customer, 
Whether he or she owns a- watch or not. 
Every man and woman, every child eight 
Years or older, living im the jeweler’s 
vicinity, in the territory. contained within 
the range of his store is a potential watch 
customer, When the jeweler learns this, 
and realizes its truth, the statement made 
in the first paragraph that any jeweler can 
double his-watch sales need not be doubted, 
for the field has hardly been covered with 





a tenth of the watches that should be 
planted there. 

For the purpose of reaching as many 
prospects as possible it is always wise to 
divide the watch prospects into classes ac- 
cording to the style of watch each should 
possess. In doing this with his list of names 
the jeweler will find that he has some 
persons on more than one list, for some 
men should possess two or more watches, 
and some women also, 

Then he should appeal to each class ac- 
cording to the particular psychological 
emotion that will reach them the easiest, or 
the quickest. 

To illustrate this let us suppose the jeweler 
is advertising watches to the mechanic 
classes. While these may be particular 
about the beauty of the case, the engrav- 
ing, the shape, etc., it is altogether prob- 
able that they will be as much interested 
in the watch as a piece of mechanism as 
in any other particular. Therefore the ad- 
vertisements directed to mechanics which 
contain information of a mechanical nature 
will reach home the quickest. For instance, 
if an advertisement tells the mechanic some 
of the following facts he will be interested 
at once: 

A railroad watch is being advertised as 
representing the needs of the great mechanic 
class. He may be told that it takes some 
time to perfect a good watch; that there 
are many distinct operations and inspections ; 
that the movement is jeweled wherever con- 
tact of metals will create friction (how 
many mechanics know why jewels are used 
in a watch?); that the good watch is 
tested in three temperatures; that 95 per 
cent of the watch movement represents 
actual labor of the highest skilled watch- 
makers; etc. 

It might be wise for the jeweler and his 
selling staff to learn these things themselves 
so that they can give a prospective cus- 
tomer a better understanding of a watch. 

The professional man may not be in- 
terested in the mechanics of a watch in 
the same way that the mechanic will be, 
but there are certain facts that will appeal 


to them. Statistics of an _ interesting 
character may be given to this class and 
they will respond to the advertising appeal. 
For instance, tell them about the many 
operations and inspections;: that the hair- 


- spring expands and contracts 42,000 times 


every day of twenty-four hours; that the 
balance wheel actually vibrates 432,000 times 
each day the watch runs; that 10 vibrations 
more cr 10 vibrations less than 18,000 per 
hour will cause the watch to gain or lose 
nearly a minute per day. » 

There is another thing the jeweler 
should be sure to make plain in his ad- 
vettising: That the jeweler’s is the place 
to buy watches. 

The assortment that he carries is another 
point he may make prominent in his ade 
vertising, although he will find it most: re- 
sultful in every watch advertisement to 
particularize on some one watch, giving 
style of watch, materials, beauty and 
ornamentation of the case, quality and ac- 
curacy of the movement, etc., but more par- 
ticularly stressing the value of possessing 
a timepiece to the customer. This may be 
done in several ways. Even a negative tone 
may be used, such as telling the customer 
of the loss sustained by not owning the 
watch, as well as, the positive tone, wherein 
the possessor of the watch advertised is 
shown to be benefiting by its possession, 

It will be found very profitable in ad- 
vertising to always try to have the adver- 
tisements reach a particular class, such as 
the mechanic class, the professional class, 
the business man, the school boy, ete. 
This may be carried as far as the jeweler 
likes, he may address a certain class, nam- 
ing that class in his advertisement. For 
instance a Detroit jeweler addressed one 
advertisement to “Telephone Operators,” 
others to “Stenographers,” “Lawyers,” 
“Judges,” etc., and then to employes in the 
various large factories, including “FORD 
Employes,” who number around the 50,000 
mark, 

In a similar way, but in a much more 
general way advertisements addressed to 
“Men,” “Women,” “Girls,” “Boys,” ete., 
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PAANY silver hollow ware cre- 
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ations can be made more 
attractive and their sales value 


jm mel by the use of ZAPON, the Mr. Retail Cash Jeweler o— 


product of the firm that made the first 
DID YOU EVER CONSIDER 


lacquers ever manufactured in America. 
Used for such finishing, Zapon THE CREDIT BUSINESS? 


gives a hard, durable, air-tight coat Why wait for the cash customer to “drop 
that prevents tarnish and discoloration in” > Jewelry is a luxury sought only by 
—a coat that protects and preserves those who can afford to spend the ready 
the beauty of design and finish cash. Everybody will buy jewelry if 


wrought in the piece by the skilled you will show them how easy they can 
craftsman. do s0. 


ALL CREDIT STORES are doing 
CELLULOID ZAPON COMPANY good business and their collections are 


200 FIFTH AVENUE NEW YORK CITY ° ° . 
n. 
Branches: Chicago, Los Angeles, New Haven getting bigger and bigger as they go - 
sae nee vit 7 Get in the “swim” and become successful. 
Our Service Division will gladly assist in d-termining how you 4 ‘ 
may use ZAPON with profit. Write Desk (11), nearest branch. Now isa good time to begin. We have 
started many on the high roads to success. 


Let us show you. Bea Live One! Con- 
sult Us Now! 
MANN & MANN 


fk 349 The Arcade Cleveland, Ohio 
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will get the attention of the people ad- 
dressed, but through curiosity will get a 
reading by others as well. Here is one 
such advertisement addressed to 


MEN! 


—who follow base ball 
—or play golf 

—who fish, or try to 
—who dig in the garden 
—or at a desk 

—who run businesses 
—or cars 

+-who like the best 
—for the least 


will accept this as one of the greatest watch 


specials we have ever offered, etc. 

Another way of increasing the sales of 
watches by reaching the customer who is 
satisfied that he is satisfactorily supplied is 
to point out uses for a different class of 
watch. For instance an advertisement with 
a headline reading: 


Autoists Should Wear Wrist Watches 


will reach a great many men and women, 
and who know that it is not an easy matter 
to handle a car and pull a watch out of the 
pocket, especially when bundled up in a 
duster, or in an overcoat. The need is ap- 
parent the minute the words are read, be- 
cause every autoist has passed through the 
inconvenience suggested, although not men- 
tioned in the headline. 

Here is another suggestion taken from 
another advertisement : 


The Unused Watch 


Beiore the vogue of the wrist watch 
a lady’s timepiece often ticked away 
the minutes and the hours unnoticed 
on the dressing table. . 


It is hardly necessary to go further in 
explaining that the wrist watch is used all 
the time for the above suggests the fact 
almost painfully to women whose time- 
pieces are of the old-fashioned variety. 

The watch should be played up strongly 
in all “Gift” selling advertising if the sales 
are to be doubled. The prospective cus- 
tomer should be urged to consider the 
watch as a most suitable gift that lasts. 
The bridegroom may well give his bride a 
watch at any time during the engagement 
or preceding it, but if he has not done so 
why not one as a wedding gift? Gradua- 
tion time affords a big opportunity to the 
seller of watches—if he is anxious to sell. 
The holiday season is another big selling 
season for watches if the jeweler will push 
them. National Watch Week will give 
him still another special time when he may 
push watches with renewed vigor, and a 
tie-up with the manufacturers advertising 
will surely aid him in doubling his sales of 
Watches, 

Sometimes a catchy saying will do a 
great deal to get a prospect interested in 

e Jeweler’s watch offering. 

A good watch is the next best thing to 
4 good wife, and that is something that 
YOu can always rely on,” says one jeweler. 
Another says: “A bracelet watch serves 
4% an ornament for a pretty wrist and a 
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time-keeper for a busy head.” Still another 
says: “Oh! What a ‘time’ a busy man 
would have without an accurate watch.” 
Puns like this in such a striking sentence 
sometimes reach the soft spot in the 
reader’s brain and gets him to respond to 
the suggestions in the advertisement. 

The following phrases and sentences may 
be used as headlines for the advertise- 
ment or as show cards in the window: 


A Gift of Distinction. 

Fit yourself to one of our watches. 

A Gift that Lasts is a watch that goes. 

This watch looks good—and is good, inside 
and out, 

A good watch is your best friend in life. 

You need more than one watch. 

There is a watch for work, another for 
play and still another for dress. 

Heirloom watches should be treasured, not 
used—modern watches are better time 
keepers. 

Don’t you get tired carrying that big watch 
—these lighter and thinner ones are more 
appropriate. 

The watch is the machine that lasts longest. 

Store away the “heirloom” watch with the 
knee breeches. 

Inexpensive watches are indispensable out- 
door companions. 





For the Business Library 





CREATIVE SELLING—Making and Keeping 
Customers, by Charles Henry Mackintosh. Pub- 
lished by D. Appleton & Co., New York and 
London. 
ANYONE who sells. anything can read 
this book with profit. The author, for- 
merly president of the Associated Advertis- 
ing Clubs of the World, has had varied ex- 
perience in selling, and puts these experi- 
ences in helpful form in his little volume. 
In the introduction he says: “Selling is 
simply applied common sense, and any one 
who was born with common sense may be 
a salesman. It has been said that a sales- 
man must have “personality,” but every one 
has that. Even the deaf, dumb and blirid 
beggar has his bit of personality, and may 
be a successful salesman, if he uses common 
sense in bringing the pathos of his condition 
to the attention of his patrons. A master- 
ful personality may help, but the lack of it 
may not hinder anyone from making a suc- 
cess in selling.” 
In another part of his preface we read 
these facts: 
Selling is only applied common sense. 
Selling demands no hypnotic per- 
sonality. 
Selling needs no special cleverness. 
Trickiness, “slickness,” are not only 
unnecessary but undesirable qualities. 
The interesting chapters of the book 
comprise the following: Effective Thinking, 
Seven Keys to Successful Selling, Mass 
Selling, Keeping Customers.—R. F. N. 








Three gold watches and two revolvers 
were taken from the Clarksburg Watch 
Hospital, 323 W. Pike St., Clarksburg, 
W. Va., early one morning recently. The 
thief or thieves who robbed the hospital en- 
tered the Henry Clay shoe store at 319 W. 
Pike St. in trying to locate the jewelry 
store. Nothing was taken from the shoe 
store except a wrench and screwdriver. 
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Lifelong Customers 





A JEWELER who had grown up in the 

business and whose father and grand- 
father had also, once said to me: “If we 
can get a young man to buy his engagement 
ring from us he becomes a lifelong cus- 
tomer.” 

Do you do your share in making your 
best customers become lifelong friends? 

The rich young man buying an engage- 
ment ring will, in most cases, have it 
charged, while the less well-to-do young 
man will pay cash. The richer the cus- 
tomer, the longer it takes to collect the ac- 
count. 

From the jeweler’s point of view the cash 
customer is undoubtedly the best customer, 
for though his purchase may be smaller it 
costs proportionately less to do business 
with him than it does with the customer 
who has his purchase “charged.” It seems 
curious, therefore, that some firms ap- 
parently make little or no attempt to turn 
their best customers into friends. Little ef- 
fort seems to be made to do all the per- 
sonal services that the charge customer re- 
ceives as a matter of course, even though it 
costs the store more money to serve him. 

A clerk sells some article to a person 
and inquires as part of the routine if it is 
to be charged. So many times when the 
answer is a quiet, “No, I will pay for it,” 
there is a distinct change in the salesman’s 
manner which may even go so far as to 
become rather contemptuous. Sometimes in 
the shop catering to the exclusive trade a 
new salesman may have the wrong slant and 
thus lose for the store a good customer. A 
person of less exalted social position 
naturally dislikes such treatment and the 
next purchase will be made elsewhere. 

It is such a simple matter to keep a record 
of the names and addresses of cash cus- 
tomers and in this respect the jeweler has 
the advantage of other stores. Some cus- 
tomers have their purchases marked so their 
names and addresses are taken down as a 
matter of course. Buying at a jeweler’s is 
so leisurely that the tactful salesman may 
extract the customer’s name quite painlessly 
without the person realizing that it has 
been done at all. The names of these peo- 
ple make a valuable addition to the mailing 
list and when they receive any special ad- 
vertising it will make a real impression. 

Encourage your salesmen to learn the 
names and faces of those whom they serve 
and turn cash customers into valued friends. 
All other things being equal it is that little 
personal touch which makes or prevents the 
sale—R. H. P. 





A very commendable practice is that fol- 
lowed by one very well established retail 
jewelry organization in Connecticut, and that 
is in the issuance of a little folder 
headed “Our Organization.” It includes 
the names of all members of the firm, also 
their titles. It lists the names of the sales- 
man and their home telephone numbers and 
the lunch hours during which they are ab- 
sent. To complete the idea, the name of 
the bookkeeper, cashier are also given, the 
telephone numbers of the store and the 
hours they are open for business. 

This is a helpful service to customers and 
a practical bit of advertising —C. T. H. 
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“Modern Merchandising” 











Address Delivered Aug. 29 by Miles E. Robertson, Assistant Director of Sales, Oneida Com- 
munity, Ltd., Before the Annual Convention of the A. N. R. J. A. 
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ERE are several suggestions: I know of 

certain dealers who have hired a popu- 
lar boy or girl to work in their store during 
the hours after school. Sometimes the par- 
ticular boy or girl will wear various items 
of jewelry such as wrist watches, hair or- 
naments, bracelets, etc., and in many cases 
set the style for the school with resultant 
fbusiness for the jeweler. A timely gift to 
the popular boy in school, especially if it is 
the result of some competition, will stimu- 
ate business. I remember particularly one 
«lothier of my acquaintance who gave away 
a mackinaw to the captain of the high 
school football team. Within the month 
every boy in his class had purchased a 
mackinaw from this same clothier. Auto- 
mobile dealers have given perhaps the great- 
est heed to this insistent call from youth, 
and their sales are reflecting the benefits 
which naturally accrue. I recently had oc- 
casion to buy an automobile in New York, 
and called at about 30 showrooms. Every- 
where I saw youth accompanying age and 
wielding the important voice as to what 
should be purchased. Parents came in to 
buy a Ford and drove away a Buick— 
they entered to buy a Buick and purchased 
a Cadillac. Bright colors, speed, action, life 
—these are what youth demands and the 
older people accept youth’s judgment. 

Don’t forget youth. Age is buying for 
youth. You have only to look about you 
on the street and see the ages from 40 to 60 
dressing down, and buying down to the 
younger ages. Cater to the one and you 
reach both. The period from 18 to 30 years 
is what psychologists call the “plastic” age. 
During that time buying habits are formed 
which last throughout life. Watch out that 
some other merchant does not cash in on 
this business which might very easily be 
converted your way. Doubtless, you already 
have in your town competition of this char- 
acter. Perhaps a clothier is outfitting the 
baseball team, or the local Winchester store 
running a hunting or fishing club. What 
are you doing to attract youth? 

It has been my privilege to see a great 
deal of the literature which chain organiza- 
tions are constantly sending to their units. 
In every case they put special emphasis on 
youth, and since such firms form some of 
your strongest competition, you, as jewelers, 
must do everything possible to overcome 
what might be called “absentee ownership” 
of youth’s business. 

Who Are You in John Doe-Ville? 

Many of you may wonder why this sub- 
ject enters into a discussion of merchandis- 
ing. MY answer is,—it is too important to 
be left out. We are all salesmen,—the 


stronger our personalities and the more they 
are felt, the more successful we are going 
to be. 


Membership in lodges, societies, Ro- 





tary Clubs and other groups, is important, 
and you should be as popular a figure in 
them as possible. I have emphasized in a 
former paragraph that you must be popular 
with youth. Now, there are dozens of other 
ways to make your store the interesting 
place. You might have the Radio Receiv- 
ing Station in your store, post the baseball 
scores in your window, sell the tickets for a 
local home talent production, paste on your 
window items of news that are vitally in- 
teresting to all the community. You can 
doubtless think of dozens of other alterna- 
tive schemes. 

You have one big advantage over depart- 
ment and chain stores. Your selling and 
service can be personal; theirs necessarily 
is somewhat impersonal. By your actions 
don’t lose this advantage. Be popular—it’s 
profitable. 


The Deferred Payment Plan 


The deferred payment plan of selling is 
becoming of greater importance each year. 
Its popularity has been fostered by manu- 
facturers of phonographs, washing ma- 
chines, certain pianos and dozens of other 
items with which you are familiar. There 
is almost no product at the present time that 
cannot be purchased on this plan. The in- 
troduction of the phonograph particularly 
has made converts of many families who 
had previously considered deferred pay- 
ments quite out of the question. The homes 
of this country are full of pleasant things 
that would not be there except for this plan. 
In many cases the homes themselves would 
not be built without it. For example: sev- 
eral years ago in Philadelphia alone there 
were 2,000 building and loan associations. 
The kitchen cabinet, the kitchen range, 
vacuum cleaner, electric iron,—all make 
work lighter and contribute comfort and 
cheer to the home, and would in most cases 
be missing had it not been for this deferred 
payment plan. The American citizen has 
been thoroughly trained to contribute con- 
siderable sums of money in this way. It 
merely means that he can buy more and 
better goods. It is my personal feeling that 
this deferred payment plan is but in its in- 
fancy, and that very soon articles whose 
initial cost is $25 or more will be largely 
distributed by a sales plan of this character. 
And surely neither you nor the manufac- 
turer will lose anything of prestige in com- 
pany with such products as automobiles, 
fine pianos, phonographs, radios and dozens 
of other standard products of value. 

The first question that. comes to your 
mind is that of expense. Who is going to 
finance this business? My answer is that, 
unless you are already doing it, probably 
very few of you can start in with every 
article in your store and do a deferred pay- 
ment business. There is a plan, however. 
Today, one of the greatest evils in the 
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jewelry business is “Receivables,” that is, 
money outstanding, money owed you by cus- 
tomers. You are selling goods perhaps to 
the wealthiest people in town and it takes 
from six to nine months for payment. This 
means that you are now giving a longer 
time than a deferred payment business de- 
mands, have quite as much money outstand- 
ing without receiving one iota of the adver- 
tising or merchandising value. Even fur- 
ther, you may be losing business by your 
present method. You probably have cus- 
tomers that owe you money and are daily 
making purchases for cash at other stores, 
since they are ashamed of their failure to 
pay you. A definite time of payment, with 
amounts so graduated that this customer 
could have paid it without strenuous effort, 


‘ would have relieved this situation. 


Where your finances will not permit of 
the complete policy, you should approach 
this problem by offering a single line on the 
deferred payment plan, and as your “Re- 
ceivables” on the old basis are gradually 
being collected, you may add other items, 
Use articles whose initial sale price is large, 
and those which the woman would be very 
pleased to be able to buy all at once, rather 
than a little at a time. Silverware, watches, 
diamonds and various other articles in your 
store could be so merchandised. In many 
cases you receive from six to nine months 
credit from various jobbers, and in most 
cases that credit would cover the whole 
time of payment. 

May I give you one pointer in regard to 
this plan? Do not attempt to make your 
initial payment too large. If the customer's 
credit is good, it is good—if it is bad, it is 
bad. A large payment down will not mate- 
rially change the situation, but it will hold 
up sales. The largest firms in this class of 
business state that the smaller the initial 
payment the more results they get. Ona 
$25 article $2 down and $1 a week is more 
valuable than $5 down and $1 a week. Your 
local knowledge of customers’ finances ren- 
ders loss practically negligible. 

We have worked out a sales plan of this 
character in detail and would be very 
pleased to give you the proposition com- 
plete. It is indeed surprising how little ef- 
fort and money is required. 


The Style is the Woman 


Actual data proves that 75% of the house- 
hold purchases are made by women. This 
includes articles for the family. In our par- 
ticular industry the woman plays a 9% 
part. Every store in the city is catering to 
the woman. What are you doing to cater 
to their demand? Women are more in- 
fluenced by style and fashion than any other 
single things. You can learn what they 
want in a variety of ways, and it must be 
a part of your business to keep in touch 
with what is modern and acceptable to 
them. You should be friendly with the 
buyer in some department store or ready- 
to-wear house and exchange ideas with such 
buyers as often as possible. They can tell 
you the prevailing style of dresses, hats, 
shoes and all manner of other articles which 
are in the market. Jewelry will absolutely 
follow such styles, and if you do not have 
such modern jewelry, the local department 
store will get that trade. If you havent 
access to what is correct in style ao 
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fashion, by all means make such connections 
now. Buyers in lines that are selling di- 
rectly to the woman, trade journals, big city 
newspaper advertising, etc., will all aid in 
keeping you in touch with this problem. 


Inventory 


After March 1, many jewelers are going 
to face the third, fourth, or fifth inventory- 
ing of certain items in their stock that are 
long since out of date and for which there 
is absolutely no demand. Usually this stock 
is passed by with the remark—“Junk,—rest 
in peace.” May I suggest a plan that might 
convert this so-called “junk” into cash? 

Let us have a rummage sale. The word 
“rummage” has been especially chosen, with 
due regard to the jewelers’ known aversion 
to cut-price sales. On this connection, how- 
ever, it has no real drawbacks. It is iden- 
tified and perhaps dignified by its associa- 
tion with church functions. It typifies just 
what you want it to typify,—that is,—a tem- 
porary sale that is over and done with and 
everybody gets a bargain. It is our sug- 
gestion that all the items which are, in the 
left-over class be put in this special rum- 
mage sale. 

If you are fearful of running this sale 
under your own auspices, let me suggest 
that perhaps the Ladies’ Aid Society of your 
church or some other society may be very 
glad to take it over for a percentage of the 
proceeds. After they have accepted the 
proposition, which you may have to work 
up in detail, the goods can be taken bodily 
from your store and put down in the rooms 
under the church, the sale conducted, and 
you are sure of success, especially as most 
members of this society will want to make 
it a success and will buy something them- 
selves, 

Certain gift shops have made very effec- 
tive use of letters to customers detailing 
The Rummage Sale plan. Let me suggest 
an opening sentence in your letter to the 
woman which will minimize any possible 
danger for you. 


“Dear Madam: 

“We have taken a leaf from the House- 
wife’s Book and plan to have a Spring 
Rummage Sale, March 15th. Many of the 
items which have been put in our special 
sales-group represent real bargains. It 
would be a pleasure to show you these 
goods, etc., etc.” 


To some jewelers, the plan outlined above 
may sound like department-store methods, 
but you must be in line with the times, 
and if you are going to keep in touch with 
youth, fashion and style, you must have a 
method of keeping your house clean. Two 
things are definitely accomplished. It not 
only cleans your business house, but it gets 
More and new customers into the store,— 
the first requisite of turn-over. 


Position of Silver Plated Flatware 


I was amazed to learn at a recent jewel- 
‘rs convention in Cincinnati that there is 
approximately $500,000,000 annual jewelry 
usiness. I cannot vouch for these figures 
but have since been assured that they are 
correct, If this statement is true, then in- 
deed silver plated flatware assumes a most 
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important place, since to my personal knowl- 
edge it has an annual volume of $50,000,- 
In other words, the line represents 
10% of the total jewelry business and as 
such should receive a proportionate amount 
of effort. It is an admitted fact that as an 
industry this line has spent more time and 
money in creating consumer’s demand, and 
in merchandising its goods, than any other 
class of semi-luxury goods. By reason of 
the manufacturers’ efforts good quality 
silver plated flatware has become a neces- 
sity in every home. This business is profi- 
table and shows a faster turn-over than 
75% of the items found in the ordinary 
jewelry stores. Don’t let this business get 
away from you. Every other merchant in 
town is daily selling and pushing nationally 
advertised goods which show even less 
profits. 


Repair Department 


Many people feel that the Repair De- 
partment is responsible for most of the non- 
merchandising of the jewelry business, es- 
pecially since it takes time that could profi- 
tably be devoted to selling. On the other 
hand, many jewelers would say that 
throughout the dull season they absolutely 
live on the repair work. Also, that the re- 
pair department clientele and profits pro- 
vided their entrance fee into the jewelers’ 
club. Watch repairing ends as a major in- 
terest the day you rent a store on the main 
street and purchase a stock of goods. From 
that minute on, your major interest is to 
sell goods to the consumer and the repair 
department is only a side line. But even 
a side line which brings people into your 
store can be merchandised. Several sug- 
gestions follow: 

I mentioned a few moments ago your 
being the authority in your town. On en- 
graving you are the absolute authority. 
What suggestions do you offer your cus- 
tomers as to how various articles should 
be engraved? What suggestions can manu- 
facturers give you? In September of this 
year we plan to distribute to every retail 
jeweler in the United States definite infor- 
mation as to how various pieces of silver- 
plated flatware can be engraved. There 
will be a card for each pattern and a fac- 
simile of every letter in the alphabet will 
be shown on this card. We believe that 
silverware patterns have individuality and 
to protect this individuality proper engrav- 
ing is necessary. Our suggestion in these 
cards is that you use single-letter engrav- 
ing, since most engraving is done free of 
charge. 

Today, every home receives letters from 
retail merchants suggesting the purchase of 
various articles, but I have yet to receive 
a letter written by our local jeweler in 
which he states that he can fix up the watch 
or pieces of jewelry that have been laid 
aside because of defects. If he should send 
me this word, there is no question but that 
the three or four items now reposing in 
my dresser drawer would be sent for his at- 
tention. Furthermore, it is a justifiable ex- 
cuse for him to write me and let me know 
that he is in business. When I go to his 
store, if his repair department is located 
somewhere in the back énd where there is 
proper lighting, it will force me to pass 
his window and showcases that have been 
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properly dressed and priced to attract my 
attention. 

How often do you send out letters or 
postal cards on completed repair jobs? 
Some months ago, in talking with a local 
jeweler, he complained seriously regarding 
lack of finances. We were at his repair 
bench and I noticed two large chests of 
drawers filled with completed repair jobs. 
I was astonished to learn that he had done 
nothing to relieve this situation for some 
months. Upon suggestion, he sent out some 
200 postal cards asking the customers to 
call for their completed work as he was 
leaving on a vacation. He got in more than 
half of the outstanding amount within two 
weeks. | 

We have prepared literature on all three 
of the suggestions outlined above and will 
very gladly give it out upon request. 

To explain this question mark, I must 
use another illustration, Some years ago 
the Drug Store was in a worse situation 
than the present day jeweler; that is, they 
were pharmacists, and people only went to 
the drug store to get prescriptions filled; 
then someone had the bright idea of putting 
in the soda fountain. The soda fountain 
brought people into the store. In turn the 
drug merchant stocked popularly. priced 
goods and nationally advertised lines. As 
a result, his sales and profits have been 
constantly increasing. Now, the soda foun- 
tain has no more place in the drug store 
than it has in the shoe store, the hardware 
store, or the jewelry store, no more place 
than the restaurant in the dry goods store, 
but it does get people into the store. Dur- 
ing this discussion I have givett many sug- 
gestions starting with Buying and ending 
with Inventory and if some of these sug- 
gestions are followed perhaps a part of this 
question mark could be obliterated, but the 
jewelry trade needs to find something just 
as effective as the soda fountain proved in 
the drug trade. 

Modern day retail business is a labyrinth 
of by-paths with failure on every hand— 
merchandising the only thread to success, 

[THE END] 





Too Great a Sacrifice 





“Gentlemen,” said the surgeon as he 
entered the lobby of the Good Eggs Club, 
“in a room next door lies a man hovering 
between life and death. One thing will 
save him. Is there a gentleman here who 
will volunteer to give me a quart, just one 
quart of—” 

“That’s enough, doc, I’ll do it!” cried out 
an athletic youth. 

“But it must be good, you know. It must 
be pure and well, I shall have to make a 
careful examination.” 

“Sure thing. Step right in here.” 

They entered an adjoining ante-room and 
the sturdy man started to remove his coat. 

“Here, here—what’s the idea?” demanded 
the doctor. 

“Don’t you want to examine me?” 


“Certainly not. Just let me see the 
whisky.” 
“Whisky? Well, of all the nerve! Think 


I’d give up a quart of good whisky for a 
guy I never saw in my life? I thought 
you wanted bleod!”—The American Legion 


W eekly. 
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The Clean-Cut Appearance of 


American Platinum Works 
GALLERIES 


Makes Apparent the Unusual Care Used 
in the Dies for Their Production 


These Galleries are made in Platinum, Albador, 
Gold, and in Platinum over Gold, in alloys 
best suited for their intended purpose. 


Our New Gallery Catalog A-20 


illustrates many new and original designs in 
addition to our staple patterns. All of them 
suitable in construction or adornment of 
jewelry. 








We will appreciate your request for a copy. 


Your designer will find it useful. 





American Platinum Works 


N. J. R. R. Ave. at Oliver St., Newark, N. J. 
New York Office: Chas. Engelhard, 30 Church St. 











Insist Upon 


LELONG’S 
White Gold 


in All Karats 








Also Alloys for all Purposes 





[. LELONG & BRO., Inc. 


Gold, Silver and Platinum Refiners 


Newark, N. J. 























Patented Dec. 19, 1922 








Outfits for Melting 


platinum and gold are the standard of the world. 


They use 
with oxygen from tanks. 
venient, economical. 


city gas—natural or artificial — 
They are clean, con- 


The Hoke-Phoenix Oxygen Regulator 
is a part of every Outfit 


The flame is instantly adjusted by a touch; a 
soft and gentle flame for annealing, or the 
intensely hot flame for melting large amounts of 
platinum, or anything in between. 





















Write for Circular that tells you more 
JEWELERS TECHNICAL ADVICE Co 


| SAM W. HOKE, Mcr. 22 ALBANY St NEWYORK CITY 


| We are not connected with any smelting or refining company | 
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Platinum 
































HANDY @ HARMAN |: 


31 Gold St., New York City Bridgeport, Conn. 
SHIP TO EITHER PLANT 
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Masterpieces by Breguet 





Described Expressly for The Jewelers’ Circular By Major Paul M. Chamberlain 

















HE anniversary of one hundred years 
of Breguet’s decease brings renewed in- 
terest in this great watchmaker and the 
few examples of his work in the possession 
of the writer, it is thought, will be of in- 

















“= Fic. 1 
‘aging Ruby cylinder “pare-chute,” compensation, 
No. 2089”; made about 1810. 





nl to the readers of THe JEWELERS’ 
r = Early in his quest of examples 
4 vs Steat master’s work he found an 
atte quarter repeater beautifully en- 

reguet,” and on the dial “Breguet 


Ae The illustrations in Britten’s 
nee and Watches and Their 


ool os not give encouragement as to 
tity 7 icity and when finally the oppor- 
wk omg to examine a real piece of his 
bile Té was left no question as to the 

ty, not only of the piece referred to, but 


its 

















of hundreds of others since seen which re- 
sembled his work in no way other than the 
spelling of the name. There have been 
copies of his work in which considerable 
pains have been taken to copy his style but 
they are seldom deceptive. On the other 
hand there were watches made by former 





No. 2089. This is in an engine turned gold 
case, has the suspended ruby cylinder and 
has “Breguet” cut in the enamel dial. The 
next piece, No. 799, unsigned, was dis- 
covered among some ancient movements in 
the possession of Mr. Ed. Koehn, of Geneva, 
having been collected by his father. Mr. 
Koehn very generously presented it to the 
writer who intended getting its record in 
Paris, but inadvertently left it in Geneva 
on the first trip. Mr. Henry Brown, owner 
of the house of Breguet, was courtesy and 
kindness personified but skeptical of the 
writer’s ability to pick a Breguet unsup- 
ported by his records. The next day 
brought one of those rare experiences in 





Fic. 4 


Breguet single gong quarter repeater, ‘‘No. 799,” made in 1799. 
of the case depresses the circular rack B, which rotates A, winding its actuating spring. 


Moving a slide at the edge 
The ratchet 


teeth on A for a full swing cause the pawl C to lift and drop the gong hammer 12 single and three 
double blows. A fewer number of hour blows is determined by the position of the hour snail and the 
finger B’, limiting the amount of wind up of A. At rest the arm EF’ holds down the long spring G, 
which has an extension fitting into a slot of C, and holding it at a lower level than the ratchet teeth 


of A. 


The hour snail is pivoted on the arm D, and when B’ is 


pressed against it the end of the 


arm at D’ rotates the piece E E’ E”, releases the spring G, which raises the pawl C to engage the 


ratchet teeth. 


on the hook, depresses G and puts the pawl C out of commission. 
When the largest radius of the quarter snail arrests F’, then all three 
In the position shown, the snail would arrest F’ so that the 


which tooth at F actuates E”. 
of the double ratchet teeth engage C. 


When any one of the four teeth F’ engage E”, the arm E’, which has a wedge surface 


The quarter hour snail determines 


second tooth from F would depress the pawl C after one double blow had been given. 


employes of Breguet, which are quite as 
true to their master’s standard as those 
with his name and certificate. 

The first authentic piece obtained was 
through an auction in New York in 1918, 


finding a mass of old watches in the shop 
of a man who in his lifetime had collected 
all kinds of old movements. The stock 
was being sold and had a number of 
spurious pieces marked Breguet, but also 
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G-S_ Flexo 


Inserting Machine 


Are You Experiencing Any Trouble in 
The New Improved 


G-S FLEXO CRYSTALS 


Are Overcoming All the Trouble Known in the 
Fitting of Watch Crystals 


and can be adjusted to any height and size, and easily be made to also 
fit odd shapes. 


A small stock of only 4 gross G-S FLEXO CRYSTALS (¥% dozen per 
size) is required for a complete assortment and will fit instantly any size 
or make watch in both the open and hunting case. 


G-S FLEXO CRYSTALS are made of a special new transparent 
composition for watch crystals only; very clear, and will not discolor, 
shrink or warp; they fit tight and are dust proof. These crystals do not 
chip, break, or crack, and there is no loss whatever. 


Write for full particulars and references from prominent jewelers. 


Manufactured and Sold by 


Cesta GERMANOW-SIMON MACHINE CO. 
547 West Avenue, Rochester, N. Y., U. S. A. 


Complete 


F stting Watch Crystals? 
CRYSTALS YOU CANT BREAK 





a 









‘ 
Registered 


WARNING to retail and wholesale jewelers! 
Any one making, selling or inserting ‘com. 
pression’’ non-breakable crystals not 
patent number 14,458 is infringing. We know 
of certain dealers who persist in inf; 

yn above patent and we warn them here 
certain prosecution for damages will follow a 
soon as our evidence is completed against them, 


All unbreakables which are sold with the ex. 
planation ‘‘not to be inserted. by machine” am 
inferior substitutes. Beware a. 3 anyone offering 
for sale secretly such — New 
York concerns are now under me. too ae 
fringing on above patent. 
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Purchasing and Sales Dept.: 
§ So. 


platinum plates, 


eyEcetahtbect 


THOMAS J. 


DEE @ac O 


REFINERS 


Sweeps, Polishings, Gold, Silver, 
Platinum and Plated Scraps. 


MANUFACTURERS 


Platinum and White Gold Wedding 
Ring Blanks. Fancy White Gold 


Mountings. Selections Sent on Request. 


CHICAGO 


supply you with 
supply y 


and wires, also 
and 15 irid- 


Wabash Ave. 








0 ateaeeee~ ~ 


We manufacture real grec 
green gold—plates, wires 
*and solders in 10Kt., likt 
18Kt., also white g olds and 
red golds. 0) 2) Sue O10) | Ds 
have excellent work: “ 
properties. 


a, 


Refining and Manufacturing Plant 


317-319 E. Ontario St 


—S neal 








Johnson Matthey & Company, Inc. 


CHEMISTS AND METALLURGISTS 


Dealers in Platinum, the Precious Metals and Rare Earths 


36th Floor 


LONDON 
BULLION MERCHANTS 


Woolworth Building, New York 


JOHNSON MATTHEY & CO., LTD. 
Hatton Garden, London, E. C., Eng. 








Johnson Matthey & Co., Ltd. 


PURCHASE ORES, 

CONTAINING GOLD, SILVER OR PLATI- 

NUM, JEWELERS’ & DENTAL SWEEPS. 
Highest Prices Given for the Metals 


on FULL ASSAYED CONTENTS 


NEW YORK OFFICE 


RSTAR OVER 


RESIDUES, » ETC, 


Metals in Exchange 











Official Assayers and Refiners to the Bank of England WOOLWORTH BUILDING If Desired 
— To 
Ment 











SM for the bank, office and school. 





The finest Tower Clocks in the world are made by 
The E. Howard Clock Company of Boston. Also a 


very complete line of substantial and accurate clocks 


Write us for full information 





THE E. HOWARD CLOCK CO. 


co = Crucibles 


J. at. BERGE few’ Yas 00 








s 373 Washington St. Boston 309 Broadway, New York 
31 North State St. Chicago 
Established 1842 
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Price $1.00 
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two unsigned pieces No. 3731, a centre 
sweep movement in the blank or ébauche as 
he French call it (a movement ready for 
faishing) and a movement, No. 3655—156. 
Another call on Mr. Brown with the new 
treasures brought a most enjoyable exonera- 
tion, and a consultation with the dusty old 
volumes of records disclosed the following : 

No. 3731—Simple a 2 aiguille a 
22 ligne. Blanc et 






grande seconde 

















Fic. 2 
Repeating mechanism of 799, detail of which is 
shown in Fig. 4. 


charriot  d’echappement : Raucher. 
Finissage et Echappement, seconde et 
remni d’aiguille: Louis Vintel. Sorti 
par Propt & Perte le 22 Juillet 1837, 
Frs, 150. 
It may have been given out for the next 
step in finishing and lost. 
No, 3655—156 Simple or a 2 aiguille, 
23 ligne. Mouvement fini avec 














Pic; $ 


Top of side of repeater 799, 
mest regulator at right of barrel and repeater 


Repeater escape- 


‘cuating lever projecting at the top. The wide 


"itis part of display case. 


Vechappement et roue Petremann, Boite 
Cor 2397 Joly, Repassage & emboitage 





fauneret, Visitage Sandoz ici. 
Vendue a Bugnet le 17 Mai 1721, Frs. 
| Certificat No. 566. Venne en 





Teparation le 14 Fevrier 1887 par Mr. 
ulsart, sous le No, 615 Liv—non 
Teparée, 


Probably M. Mulsart found the cost of 
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The Regulation 





of Clocks with 
Short Pendulums 











Translated Expressly for The Jewelers’ Circular from the German of George F. Bley 














(Continued from issue of Aug. 29) 


[': however, the pivots of the hook arbor 
have plenty of pivot room, so that they 
can give a little when tle pinion leaf sticks, 
the effect is the same as if the hook struck 
on the bottom of the vertical wheel. A 
gain by the close is the final result. If the 
fault occurs in less severe form than is 
shown in the illustration, the pinion leaf is 
crowded backwards, not quite to catch on 
the point of the wheel tooth, but to strike 
the upper part of the rounding. If the 
rounding is of the blunt, not slender form, 
the forcing backwards of the pinion leaf 
will cause such a strong, thorough friction 
on the wheel tooth, as to be equal to a 
setting. The consequences will, however, 
be the same, either striking or stopping of 
the clock. It depends altogether on the 
number of teeth of the vertical wheel and 
the pinion leaves, whether the defect indi- 
cated occurs frequently or but rarely. With 
a six-leaf pinion it occurs most readily. 

If the vertical wheel has 30 teeth, or some 
other number divisible by 6, the fault may 
take place with each separate pinion leaf, 
as it is only possible when the recoil of the 
escapement occurs at the same moment at 
which the wheel tooth, owing to the pinion 
being too small in engagement, has a back 
lash. 

If the vertical wheel had 32 teeth, in 
place of 30, the coincidence of recoil of the 
escapement and back lash in engagement, 
would only rarely occur. If the pinion is 
not too small, but not true and the vertical 
wheel is also not true, it is possible that 
the defect will occur only when the high 
side of the wheel engages with the low side 
of the pinion. It depends again on the 
number of teeth of the wheel and the pinion, 
whether such a condition occurs at every 
revolution of the wheel or only after many. 
For this reason, faults of this character are 
often so very difficult to locate. In the 
slipping through of the engagement the de- 
fect can be recognized neither by sight or 
touch, because gears with too small a pinion 





slip through much more gently than those 
with a sufficiently large pinion. The defect 
only occurs when at the moment of the 
back lash of the third wheel, the vertical 
wheel pushes backwards, At this moment, 
the vertical wheel pinion becomes the driv- 
ing pinion. It is well known, however, that 
driving pinions are made larger than the 
driver. If, however, we were to draw from 
this the conclusion that for this reason 
the vertical wheel pinion should rather be 
made plentifully large, it would be easy to 
get from the frying pan into the fire, for 
with a pinion too large, the gearing takes 
place too far in front of the center line and 
the familiar “front rubbing” is often a 
more serious defect, which may readily 
cause a clock to stop, especially when in 
an almost run-down condition it is near the 
end of its power. 

Only with such escapements in which 
there is no retrograde movement of the 
escape wheel, the defect described cannot 
occur. Of such escapements, however, 
there are not many. They are the Graham 
escapement and its varieties and the cylin- 
der escapement. All others have either 
retrogression or at least a slight backward 
movement of the escape wheel during the 
release from locking. 

In all clocks with short pendulums, care 
must be taken that the defects discussed 
are as far as possible eliminated in order 
to obtain a good regulation. The short 
pendulum is much more dependent on the 
spring power and subject to much greater 
influence through its variations, than long 
pendulums, For this reason it is seldom 
possible to guarantee for a 14-day clock 
with short pendulum, a uniform rate during 
the entire period and to inform the layman 
of this should never be neglected; also that 
such a clock will only keep good time for 
the first week, that the second week of 
going is only to prevent the clock from 
stopping, if winding after the first eight 
days should be overlooked. 

[THE END.] 








reparation too great and the “boite d’or” 


made by Joly found its way to the refiner 
and, happily, the movement to the writer. 

The next find was at a shop in the old 
part of Paris rue du Temple. M. Lorido 
collects not to sell but with the joy of a 
connoisseur, he received the decoration of 
the Legion d’Honneur and others for his 
gallant services in the recent war and it is 
possible that the democratic service button 
of the writer inclined him to devote por- 
tions of several days to the enquiring Ameri- 
can. At any rate his great fund of horo- 
logical knowledge was given freely and in 
his sympathy for one living in the Breguet 
“Sahara” of America he parted with a 
“souscription’ No, 2738 and a marine chro- 
nometer No, 2981. 


Another call at Maison Breguet found 
the records: 


No. 2738 Souscription Breguet, Boite 
movement fini ame |’chappement Fatton- 
Boite sien 436 gros. Repassage Pele- 
tras, vistage Sandoz. Vendue a M. 
Leriche le 89 bis 1815, Fr. 846 and No. 
2981 Horloge Marine, Mouvement fini: 
Jacob, Echappement No. 3 do Pro- 
vision, suspension et boite de montre: 
Felix. Vendue a Mr. Chevalier, Jr., 
pour Cottereau le Novembre 1717, Fr. 
1728. Rentree de Chevalier Neveu 
allaisle 15 Octobre 1823, Fr. 1500. 
Envoyee a Ducom, le Aout 1824, Fr. 
2200. 

Mr. George Brown of the third genera- 
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Leiman Bros. 
Non-Warping 
Jewelers’ Work 
Benches. 

A New 


Development. 









JEWELERS’ WORK BENCHES 


Our newly patented bench with the double top. The back is the same as 
the front. You turn it around when one side is worn out or disfigured. 
The drawer is full width with plenty of room for everything. The lower 
pan is of rust proof metal. The edges embedded in the wood—no filings 
can work underneath. No shop is complete without comfortable benches. 
No workman can produce at his maximum without a comfortable place to 


“USED AROUND THE WORLD 
LEIMAN BROS. ,,.M=icer?., New York 


near Broadway and Canal St. 
Makers of good machinery for 35 years 


10 Maiden Lane, New York City 





Fraternal Emblems 


Medals and Class Pins 
Fire and Police Badges 








Made to Order Goods our Specialty 


Forty-four years of satisfactory service to an increas- 
ing number of customers. 

Our facilities for manufacturing and a are 
at your service. 


Write for Emblematic or Badge Catalog 


The C.G. BRAXMAR CO, 
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The Maron Manufacturing Co, 


Manufacturers of 


WINDOW DISPLAYS 


PADS, BOXES, ETC. 


for 


Jewelers and Department Stores 
Catalog Mailed on Request 


519 West 45th Street New York 
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DIXON’S 
“Wonder” Cupels 


have all the necessary qualities for 
perfect cupellation. Because of their 
strength there is little breakage in 
handling, assuring users of a mini- 
mum loss of precious metals in cupel- 
lation. Made in five sizes. Write for 
prices and Circular No. 77-AA. 


Made m JERSEY CITY, N. J., by the 
Joseph Dixon Crucible Company 


DDG Established 1827 DDS 








Throw your worn out Tiffany Rings in the 
melting pot. SEND THEM TO US. We 
will make them look like new for 75c and up. 


, M. J. Stern & 
Brother 


DONT 





mR Repairing and Special 
||} Order Work for the 

Retail Trade 

61 BEEKMAN ST. 
New York City 


UP TO % CT. $0.75 | 
1 UP TO % CT. 1.00] 

UP TO ‘1 CT. 1.25 A 
UP TO 2CT. 10 — 

















SPIRO Ring Watch Case 


== @ 


Wrist Wate 
Cas 


of every mabe 
Samples sent on request 
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SPIRO WATCH CASE CO., INC. 


Manufacturers of Gold and Platinum Cases 


79 Nassau St. New York 


MAKN 








McWILLIAMS ROLLING MILLS 





Feet Presses laget Molds Tubbing Machines 

Screw Presses Glass Presses Hammering Machines 

Draw Beards Dreps Reducing Machines Large Piercing 71 

Coilers Lap. Lathes Pelishing Heads Oval Chueks >A 

Rotary Shears Speed Lathes Small Power Presses Plater’s Clamps 7 
Special Machines to order. A -— 

237 Eddy St. Providence, R. } 











MILLER & RICK © 
Electro-Plating and Colort 


Mesh Bags Repaired and_Refinished 
Jewelry and Silverware Repairing 


43 John Street, New York C#7 City 
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Telephone 
2483 John 
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mH tion of the name since Louis Breguet, takes 
much interest in the early pieces of the 
house and in sympathy gave the writer an 
sbauche of the “Montre souscription” No. 
4337—229—This generosity can be appre- 
dated in the light of the fact that there 
are but two known to exist. Questions as 
« Breguet’s “échappement naturel” brought 
jorth two examples, one of which it is the 
writer’s privilege to illustrate for the first 
time in this country. 

Breguet kept records in detail of his 
repeaters, etc. as evidenced by example 
gen by the writer. 

No. 799 Repetition a pont Blanc, 
Berard; Cadroture, Paillard; finissage, 
Avril; repassage, Michelet: Boite d’or. 
No du sien 1633 Tavernier. Vendue 
au Prince Estherasie le Thermidor an 

~ 11 fr, 2064. 

=j The decimal time division after the Revo- 
lution had Thermidor for the month cor- 
responding to July 20 to Aug. 19 and the 
' an 11 corresponds to the year 1803. See 
Sir David Salomon’s “Breguet,” published 
London, 1921. 

This repeater interested Maison Breguet 
in that it exhibited the use of the slide at 
the edge of the case (like modern repeaters) 
to cause repeating, of an earlier date than 
they had before seen. Breguet’s more usual 
method was by means of a push pin some- 
times in the pendant and in others at one 
side of the pendant—it was pulled out, given 
a quarter turn and pushed in to cause re- 
peating, 

The ingenious mechanism for repeating the 
hours and quarters on one gong is shown 
=] § 1 line drawing Fig. 4. The old repeaters 
— § were kept from striking too fast by a train 
of several wheels and pinions terminating 
in a pinion sometimes with a fan on it and 
latterly with a pinion one pivot of which 
could be shifted to vary the depthing and 
friction. The scheme used in this watch is 
an escapement not unlike the strike escape- 
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ment of an alarm clock, a plan used in the 
later repeaters of Julien Leroy. The idea 
of having the quarter hammer pawl get 
out of the way of the ratchet teeth was 
used by Mudge before Breguet (See 
JeweLers’ CircuLar, March 7, 1917), but 
Breguet accomplished it in a new and very 
simple way as shown and well adapted to 
the flatness of the mowement (under dial 
7 mam.). 

The dial wheels are arranged so as to 
have the hour hand remain at the hour 
until two minutes before the change when 
it slowly moves to the new hour. This is 
accomplished by a pin projecting below the 
quarter hour snail which rotates once an 
hour and engaging one of the 12 teeth of 
the star wheel, rotates not only the hour 
snail but also a gear of equal size to and 
engaging the hour hand wheel—the hour 
snail, star wheel and the gear, all being 
fixed on one canon arbor. 

(To be continued.) 





Examination of Watchmakers Under Aus- 
pices of Horological Institute of 
America Held in Los Angeles 


About fifty watchmakers, including a large 
percentage of the most expert workmen in 
Los Angeles, met in the rooms of C. F. 
Sischo & Sons, Jewelers’ Exchange building, 
on the evening of Aug. 15, and underwent 
the written examination for certification un- 
der the auspices of the Horological Institute 
of America. 


This was their first examination for all 
except two in the class. These two, Nathan 


Heldman and H. Visser, having previously 
passed the examination for junior watch- 
maker, took that for certified watchmaker. 
The questions had been sent to C. F. Sischo, 
who had previously been appointed monitor 
and under whose supervision and observa- 
tion the test was conducted. 
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Some Bad Habits of Retail Sales- 
people 





1. The sales person stands staring into 
vacancy and is inattentive to the business 
at hand. 

2. The sales person remains at the rear, 
talking with others or doing something else, 
and does not come forward and meet the 
customer. On one such occasion, after 
waiting a long time, a customer was noted 
by a. neglectful salesman, who came for- 
ward, saying, “Do you want something?” 
“No,”’. was the reply of the would-be cus- 
tomer, “I came in just to count the boxes 
in this place,” and he walked out indignant. 

3. Sales persons quarreling or jesting 
among themselves. 

4. The sales person carries on a con- 
versation with some one else while standing 
in front of the customer. 

5. The sales person assumes a bored air 
of condescension that irritates or amuses the 
customer and leaves her in no mood to be 
pleased. 

6. The sales person gives 
divided attention. 

7. The sales person leans upon the fix- 
tures with an air of general ineffectiveness. 

8. The sales person is chewing gum, eat- 
ing, paring her nails, fixing her hair, or do- 
ing something that prevents giving immedi- 
ate and proper attention to the customer.— 
Ralph L. Wood, International Correspond- 
ence Schools, Scranton, Pa. 


polite but 





It takes a long time to complete the pay- 
ments on a time purchase of an automobile, 
but when you're all through you’ve got 
something—that you can sell to the junk 
dealer. 

* * * 

A good husband is one who feels in his 
coat pockets every time he passes a mail 
box. 





Lo : y 7 
'S ANGELES WATCHMAKERS WHO RECENTLY TOOK THE EXAMINATIONS FOK CERTIFICATES OF THE HOROLOGICAL INSTITUTE OF AMERICA 
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{Patents Granted by the United States. 
and the Registered Trade-Marks.] 





UNITED STATES PATENTS 


Issue of Aug. 28, 1923 


CLIP FOR MECHANICAL PENCILS. 
Joun C. Want, Chicago, IIl., assignor to 
The Wahl Co., Chicago. Filed April 13, 1922. 
Serial 552,093. 2 Claims. 

In a pencil, in combination, a hollow metal body 

provided with a transverse incision therein and a 

clip seat adjacent thereto, fashioned by outward 


1,465,957. 





impress of the metal body to form a clip seat, its 
longitudinal sides being laterally offset intermediate 
its length to form locking lugs, and a clip, its seat- 
ing portion fashioned for entry through the incision 
and for conformatory seating and interlock in the 
clip seat in the metal body. 

1,466,023. ALARM CLOCK WITH AUTO- 
MATICALLY-LIGHTED LAMP. Orrto La- 
MACCHIA, Bridgeport, Conn. Filed May 17, 
1922. Serial 561,665. 1 Claim. 

In a device of the class described including an 
alarm clock having a spring actuating alarm starter; 
a carrier adapted to be secured on the clock, a pair 
of spaced insulating blocks on said carrier, a pole 
on each of said blocks situated in a lamp circuit, 





a flexible conductor attached to one of said poles 
and normally out of contact with said other pole, 
2 lever fulerumed on said carrier having a short 
arm engaging with said flexible conductor and a 
long arm engaging with said starter spring and 
adapted to close the contact actuated by said starter 
spring, and a hand lever journaled on said carrier 
adapted to engage said short arm and to close the 
contact independent of said starter spring. 
1,466,227. WATCHMAKER’S TOOL. Josnva D. 
Howe tt, Porterville, Cal. Filed March 29, 
1922. Serial 547,719. 2 Claims. 


A watchmaker’s tool of the character and for the 
purpose described, consisting of a handle or grasp- 
ing portion adapted to have its outer end rest on 
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the bench to support the tool in an inclined posi- 
tion, a heat-receiving and supporting portion con- 
nected to the handle and consisting of a band en- 
gaging the handle and an integral depending ver- 
tically disposed arm, an adjustable holding means 
mounted on the handle for securing the work be- 
tween said handle and supporting portion, said heat- 
receiving and supporting portion consisting of an 
arm adapted to have its inner portion rest on the 
bench, a head formed on the outer end of said arm 








to receive the heat and arranged above the bench, 
and a member connected at its outer end to said 
head projecting inward and having a transversely 
arranged loop at its inner end disposed near the 
jewel receiving portion of the part operated upon, 
said loop having its closed portion arranged to 
support the jewel receiving portion. 

1,466,505. TRAVELING CASE FOR WATCHES. 
WittiaM F. Grure, Philadelphia, Pa., assignor 
to C. F. Rumpp & Sons, Inc., Philadelphia, Pa. 
Filed March 28, 1921. Serial 456,090. 1 
Claim. 

A casing comprising a pair of substantially rigid 
rectangular frames hinged together at one side and 
adapted to lie in juxtaposition, flexible backings 








a4 

for the frames, means for securing the frames in 
the juxtaposed position, means whereby when the 
frames are opened out and folded backwardly en- 
gagement of the hinged sides retains the frames 
in a position forming an acute angle between the 
backs, and a watch-suspending element carried by 
one of the frames. 

1,466,548. WATERPROOF CIGARETTE CASE. 
James Lewis Raney, Cleveland, Ohio. Filed 
July 23, 1921. Serial 487,078. 3 Claims. 

A receptable comprising a body and a closure 
therefor, a rod fixed within the body and extending 

















at one end through the closure a nut threaded onto 
the said end of the rod and binding the closure in 
place, and a spring upon the rod bearing upwardly 


against the closure to elevate the same when the 

nut is loosened. 

1,466,566. BRACELET. Wirttiam Secman, New 
York. Filed Aug. 29, 1922. Serial 585,069. 


2 Claims. 
A bracelet composed of elliptical links and inter- 
mediate shorter links, the latter links having end 
recesses conforming to the tapered ends of the first- 
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mentioned links together with pins passing trans- 
versely through the tapered ends of the first-men- 
tioned links and through the intermediate links at 
the recesses thereof. 


CIRCULAR 


62,938. 





DESIGNS 
FINGER RING. 


CHARLEs A. Dietz ang 


Harry ScHuman, Newark, N, J. 


19, 1923. Serial 5,133. 
years. 
62,939. 


J. F. Sturdy’s Sons Co., Attleboro Falls, Mass 


Filed Oct. Serial 3,962. Term of 
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J. F. Sturdy’s Sons Co., Attleboro Falls, Mass, 


Filed Nov. 


13, 


1922. 


patent 3% years. 
SALT AND PEPPER SHAKER, At 
J. Frauper, Bridgeport, Conn., assignor to The 


62,941. 


Serial 4,284. 


Term of 





Weidlich Bros. Mfg. Co., Bridgeport, Con. 
Filed Jan. 2, 
patent 7 years. 
SALT AND PEPPER SHAKER. Atm 
J. Frauper, Bridgeport, Conn., assignor to 


62,942. 


1923. 


Serial 4,788. 


Term of 





Weidlich Bros. Mfg. Co., Bridgeport, Con 
Filed Jan. 4, 


patent 7 
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years, 
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Serial 


Term © 
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II, Lourmann, Bristol, R. I., assignor to J.” 


Sturdy’s Sons Co., Attleboro, Mass. 
Serial 4,012. 
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Waterbury, Conn., assignor to Scovill Mfg. Co., 
agile ' 
HAIN 
z, 
OF 
to 
Waterbury, Conn. Filed Dec. 9, 1922. Serial 
4,550. Term of patent 7 years. 
ays. VANITY BOX. Emerson H. Tompkins, 
Waterbury, Conn., assignor to Scoville Mfg. 
asi. 
| of 
XE, 
a) 
ass, Co., Waterbury, Coun. Filed Dec. 9, 1922. 
| of Serial 4,549. Term of patent 7 years. 





- UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 





Trade-Marks Registered Aug. 28, 1923 


Ser. 15,777. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Joserpn Fanys & Co., New 
York. Filed Feb. 9, 1923. Under ten-year 
proviso. 


MONTAUK 


Particular description of goods.—Watchcases. 
Claims use since January, 1888. - 
- der. 180,436. (CLASS 28. JEWELRY AND PRE- 
vd CIOUS-METAL WARE.) Harry E, Kaptan, 
doing business as H. E. Kaplan & Co., Chicago. 
Filed May 10, 1923, ‘ 

























































































pRE 
The 
‘ont. 
n of 
gyit 
J. F 
The drawing is lined to indicate the color red. 
“oclim is made for the representation of a ring 
“at from the mark shown in the drawing. 
opiicilar description of goods.—Finger Rings. 
“aims use since Apr. 25, 1923. 
wm Wulff, jeweler, of Albert Lea, 
Od. Binor has taken a lease on the store in the 
oH i Theatre building, and removed his 
t from Clark St. to the new 
” — on Sept. 1. Entirely new fixtures 





Ve been installed. 
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Trade Gossip. 





D. Wolkoff, wholesaler in sterling and 
plated hollow ware, 21 Eldridge St., New 
York, is sending out to the trade, a new 
catalogue, showing a complete line of 
sterling silver hollow ware for the Fall 
business. 

. x %* * 

Two catalogs, No. 823 illustrating ster- 
ling silver dresser ware and No. F. 23 illus- 
trating silver plated flat ware, are being dis- 
tributed by R. Wallace & Sons Mfg. Co., 
Wallingford, Conn., and will be sent to any 
jeweler upon request. 

* *k * 

The pearl dealers of New York were 
somewhat interested in the news given out 
by the government as to the discovery of 20 
miles of oyster beds of pearls in Mannar, 
between Ceylon and the southernmost coast 
of India. The beds are still young, and the 
earliest date of maturity for pearl fishing is 
given as 1926. No information about these 
beds have been received by pearl dealers, 
except that which was given by the Far 
Eastern Division of the Department of Com- 
merce. 

x * * 

The Hafis Versatile, a new timepiece just 
produced by R. Gsell & Co., 15 W. 37th St., 
New York, is really three watches in one 
and can be worn as a ring watch, bracelet 
or as a pendant. An advantage of this 
watch is that it can be changed from one 
form to the other without recognition ex- 
cept on detailed inspection of the timepiece. 
When a woman is wearing the wrist watch, 
no one but herself knows that the watch 
can be worn in other ways. The story of 
this watch is to be told in full-page adver- 
tisements in Vogue and in Harper's Bazar, 
during the months of October, November 
and December. The art work on these ad- 
vertisements is noteworthy because of the 
fact that all of the drawings were done by 
Benito, the famous French artist. 

** * 


The largest watch establishment in the 
world for its particular line is being com- 
pleted at Bienne, Switzerland, by the Gruen 
Watch Makers Guild, according to Fred G. 
Gruen, president of the Gruen Watch Co., 
Cincinnati. He recently returned from a 
four months’ tour of Europe, the major part 
of which was spent in Switzerland. While 
the new plant will not be the largest from a 
point of general manufacturing it will be the 
greatest and most modern for the production 
of their well known line of precision 
watches. Concerning conditions in general 
in Europe as he saw them Gruen declared 
that “it begins to look as though the facts 
as they really exist are coming to light. The 
crisis is becoming more acute and things 
will very likely terminate in a solution of 
some kind this Winter for they are becoming 
unbearable in all the countries. It is the 
ruination of every one of the nations in the 
conflict, for there is really war there only 
we are fooling ourselves in thinking that 
there isn’t. What they need over there is 
good leaders, but business men instead of 
politicians, who will get down to analyze the 
situation and. agree and not play politics, and 
then, with more humanity, co-operation and 
less conflict between the nations, you will 
have peace. This has been my 48th crossing, 
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and I tell you that I never was so glad to 
get back to this wonderful land of ours 
where we have peace and prosperity. Un- 
fortunately there are many people who do 
not appreciate this because they can’t see the 
misery that is in Europe compared to the 
plenty in this country. Conditions in 
Switzerland are improved. It is a wonder- 
ful contrast to go into Switzerland when you 
leave France or Germany and see the 
orderliness, peace and happiness that reign 
in this beautiful playground of Europe. 
There are quite a few American tourists 
there, but they could take care of a good 
many more. 











N. Main St, and Jefferson Ave., is spending 
a few weeks in New York city both on 


business and vacation. His brother, John 
R. Bailer, is just back from a stay of sev- 
eral weeks in California. He visited some 
of the big jewelry stores, saw the vineyards 
and the superb scenery and some of the old 
Spanish landmarks, bringing back with him 
some interesting pictures of the latter. 

Leading Memphis jewelry stores will have 
booths and displays at the Tri-State Fair, 
Memphis, Sept. 22-29. There will be a 
fashion review, an automobile show and 
horse trotting races. 

George T. Brodnax, Inc., will shortly oc- 
cupy its new home at the corner of S. Main 
and Monroe Ave., to which a story has 
been added, making an imposing six-story 
structure, of white tile, white brick, steel 
and plate glass, with new elevators and an 
entirely remodeled ground floor display and 
entrance. Paul Taliaffero, formerly with 
Julius Goodman, has lately been added to 
the large sales staff of this house. Messrs. 
Dupree, Gaut and the other managers re- 
port a very active trade season. 

Considerable interest was evoked in Mem- 
phis a few days ago in the selection of Miss 
Memphis to be honored at a fete this week 
in Atlantic City. Twenty-five Memphis 
beauties appeared at Loew’s Palace Theater 
and the judges awarded the honor to Miss 


Elizabeth Mallory, a young lady of striking - 


beauty, grace and intelligence. Nashville 
has also selected its contestant. The 
honored Memphian appeared with her pre- 
decessor, Miss Ruth Doughty, at the Cotton 
States Merchants Bathing Revue and was 
awarded handsome jewels. Julius Good- 
man awarded a solid gold medallion while 
a wardrobe of elegance was supplied by 
Memphis stores. The Bathing Revue men- 
tioned had other awards, too, Miss Mary 
Davis, adjudged the most attractive bath- 
ing girl, being presented a wrist watch by 
Graves-Dix, Inc. 














The store of the Badin Jewelry Co. at 
Albemarle, N. C., has been moved to Con- 
cord, N. C., where it is being conducted 
under the name of the Starnes, Miller, 
Parker Co. This will be another important 
link in the chain of stores owned by F. E. 
Starness and O. D. Parker, of Albemarle; 
R. L. Miller, of Badin, and H. C. Miller, 
of Lexington. The Concord store will be 
under the management of R. L. Miller. 
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GENUINE V. T. F. 
FANCY SHAPED 
WATCH GLASSES 


In presenting to the attention ot 
the Jeweler, Fancy Shaped V. T. F. 
Lentilles for most of the standard 
cases now on the market, so that 
they may be fitted almost as read- 
ily as a round watch glass, a long 
felt want has been satisfied. 

To have the Jewela become ac- 
quainted with these Fancy Shaped 
V. T. F. Lentilles, a cabinet of 85 
different shapes and sizes has been 
introduced. All of the various sizes 
and styles of glasses in this com- 
bination can be re-ordered by num- 
ber from us, as they may be 
required. 


Combination of 85 Glasses in Cab- 
inet Complete ............ $30.00 


Separate Sizes, Any Shape, 
$4.20 per Doz. 


King & Eisele Co. 
Buffalo N. Y. 











Ten Minutes to Restring a Pearl Bead 
Necklace with 


HERCULES 


Over 8,000 jewelers have used HEROULES BEAD 

CORD and claim it is the eatest time-saver 
they have found. S Bead Cord will 
wear three times as long as ordinary silk and 
can be worked thru the smallest holes of pearls. 
The instruction sheet fully illustrated showing 
how to use HERCULES will be, sent to you along 
with a liberal sample Postpaid and without 
charge. Simply send name and address. 


Bead Cords of every description, 
Geo. Phillips & Company, 


Scranton, Penna. 
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THE WASHBURN 





SECURITY MAGIC NUT 
Automatic Holder for ear studs, scarf-pins, 
etc. 


for all sizes of scarf- 
pin wire. Guaranteed, 


ll WIRES 


for unpierced ears. 


SAFETY CATCH 
for Brooches, etc. 
Can be applied to any 
work where pin tongues 
are =) 


Closed. Closed. 
apg Sutieon on a 
Pearl Drilling and Adjusting a Specialty 
Special Ordes Work and Repairing 


C. IRVING WASHBURN, 108 Fulton Street, N.¥. 








Watch Repairing 
OF EXCELLENCE 
Specializing on the finest 
Swiss and American wrist 


watches. Also Chrono- 
graphs and Repeaters. 


JOS. A. PLOTKIN 
101 W. 42nd St., New York 


Mail orders receive careful 
attention. 








LAPIDARIES 


Cutters of Precious and Semi-Precious 


Stones, eo Onyx and Drilling. 
UICK SERVIC 


141 Fulton St. 
Rooder ’ Brown “wee. 














a yo Gold Hexagon, Oc- 

agon, Square or Emerald tops, 

with 14K Green . a Shanks, 

$30.00 to $60.0 dozen. 

All 18K White Gold, $34.00 to $70. 00 or dozen. 
Memorandum packages sent on request to rated dealers. 
WILLIAM M. CROSS, Manufacturing Jeweler 

515A Congress Street, Portland, Maine 





Watch Repairing 


Jacobs & Feldhuhn 
116 Nassau St. New York City 
Tel. Beekman 9974 











ODD SHAPE 


WATCH GLASSES 
Perfect Fitting Dust Preet 


114 Fulton S¢.,New York 
UGER & KEIH 





Odd Shape CRYSTALS 


24 Hour Service — Perfect Fit 


STEEL CITY CRYSTAL CO. 
541 Wood St. PITTSBURGH, PA. 

















= salts for Electro Plating:— 
gold, silver, platinum, cop- 





platinum color and wear to 
yellow, bright, green, white 
gold or other metals. 


For PLATINUM, GOLD, SILVER and COPPER ing? best “tesints, ‘coiore and 


Manufacturers: THE W. GREEN ELECTRIC CO., 81 Nassau St., N.Y. cither DYNAMO or BATTERY 


Send for Catalogue JC-E60-E81. 


A patented concentrated 


per and for stripping. 





en 
TRADS MARK REGISTERED UG GATENT OFFICE. 


“Sal-Hyde” is the only mate- 
rial giving a perfect white 


When dissolved in water, SAL- 


shades, in shortest time, with 


the same as other solutions. 
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Price, $1.00 








The Jewelers’ Circular 
Publishing Company 


14 John Street New York 














Medical 
Ophthalmology 


By Arnold Knapp, M.D. 510 
pages, with 32 illustrations. 
Chapter I, comprising 80 
pages, is devoted to the anat- 
omy of the eye and especially 
the ocular nervous system. 

Price, $5.00 ’ 


The Optical Publishing Co. 
11 John St., New York 








Telephone Beekman 8383 


CARL LIEBERMAN 
Reliable Watchmaker (o the Trade 


Swiss and American Wrist Watches Our Specialty 
Our Guarantee: Perfect work, prompt service 
and lowest possible prices. 

116 Nassau St., Room 1006, New Y: York 

















IMPORTER OF 
FRENCH PEARLS 
Specializ mm to the Whe plesale 


7. = KAIKDJOGLO 
2 Rector St. . 
Te 





